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Location

• Everything happens somewhere
• Location is a key driver of decision-making for the public and 

private sectors
• Over 80% of data has a spatial element
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• Ordnance Survey is 220 years old 
• Civilian organisation since 1983; 1150 staff
• Independent Government Department and Executive Agency 

reporting directly to a Government Minister
• Trading Fund since April 1999 
• Annual Report for 2010/11: Revenue of £129.4m, profit before 

exceptional items of £24.1m, dividend £6.3m 
• Headquarters in Southampton with 28 field offices around Great 

Britain

Ordnance Survey Great Britain
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• Creates and maintains the ‘master spatial 
database’ of Great Britain from which others 
derive benefit

• Manages complete national large scale digital 
data down to building level detail

• Maintains a database of 460 million features with 
approximately 5,000 changes made daily

• In 2010/11, 99.9% of real world features were 
represented in the database within six months of 
completion on the ground

• From the database, Ordnance Survey produces 
a range of digital data and paper maps for 
business, leisure, educational and administrative 
use 


Provides the underpinning geographic

framework for Great Britain

Ordnance Survey today

Protect Commercial



Updating the Ordnance Survey database
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Wide Range of Customers and Markets
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A database to connect via real world information

• Every object represented in OS MasterMap has a unique 
Reference identifier called a TOID.  These TOIDs can be used to 
connect other information and are linked to other core references
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OS MasterMap current layers

Protect Commercial



Big data and location analytics is changing the world

• Big data gives us the ability to:
• harness structured and unstructured data
• ask provocative questions of it

Source: Teradata
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What does TAFKAT do for us?

Ordnance Survey and IBM Netezza
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Stress Testing
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Evaluation Results – Product Testing
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Data Queries
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Evaluation Results – Stakeholder Questions
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Develop 
Understanding
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Evaluation Results – External Analytics
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Customer 
Prototyping
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Adventures with Customer Data

Smarter 
Customers
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Contact for further information

James.Brayshaw@ordnancesurvey.co.uk

Customer Service Centre 
Ordnance Survey 
Adanac Drive 
SOUTHAMPTON  
United Kingdom 
SO16 0AS

Phone: +44 (0)8456 05 05 05
Email: customerservices@ordnancesurvey.co.uk
Website: www.ordnancesurvey.co.uk
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