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Source: Analytics: The real-world use of big data, a collaborative research
study by the IBM Institute for Business Value and the Said Business School
at the University of Oxford. © IBM 2012
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Source: Analytics: The real-world use of big data, a
collaborative research study by the IBM Institute for
Business Value and the Said Business School at the
University of Oxford. © IBM 2012
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Marketing is becoming Marketing is becoming Marketing must become
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Time:
= Customer lifecycle view
= Recency and frequency of
purchasing
= Customer lifestage
Time = Channel choice

Segment
characteristics

Profitability:

= Share of wallet

= Amount spent per purchase
= Costto serve
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customer T f L T Wealth Accumulation Wealth Preservation
segments nvesting Long rerm
Youth & New Builders Pre- Retirees
Children Workforce |. Age 31-55, Income growth Family & Home Retirees |.pge > 62
= Age 17-24 = Age 25-30 New Established = Age 56-60 = No / min
= No / min = Single / « Lower financial| €Mmployment
income Married w/o kids |*Age 31-40 * Age 41-55 commitments | Ncome
» Study/NS « Low financial = Married with young kids = Married with older kids * High = Living QTFt g
commitment = Growth in financial = High disposable income disposable acctjlz;:u ate
* High spenders commitments and income income wea
4 Birth of a Child
Marriage
Divorce
First Job Salary Start/ Stop / Change (Increase & Decrease)
Change of Address
Significant Deposit/Investment Lump Sum Received
Significant Salary Increase
. Sales Eligible for payment holiday
Bulk Loan Reduction
Increased Amortisation of Loan
End of Fixed Term Mortgage
Approaching Retirement/ Retirement
Debtor By Choice
Excess Funds in Transaction Account
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Redraw Threshold reached

[[] Retention |

Significant Withdrawal |
Imminent Loan / Investment Maturity |
[ service | Compliments
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KPI Trends. Real Time Sales @
Last 31 Days Ending 421201 Aptil 3, 2010 thiv 6:05AM CD! Sales
ILow v
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VA o8 830
1o [
r W z 12
A seoc|
vvvvvv v s 1 L1810 o
12aM am 120M oM 124M
M 170
saes Toaay: $15,102.71
Comver sion Benchmark Q) . Vistor Purchase Funnel
Last Month | Mar 2010 sterday | 422010 Yesterday | 422010 Sales 30 4= 'k
Al Unique Vistors e
14
Orders /Session 85494 sm
1.64%
v
sRetail
5.89% Vet — —_
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aaaaaaaaaaaaaaa
+ Time: 0098 s——
Visitor Purchase Funnel Natural Search | By Search Engine
\! Bounce Rate Trend " Top Marketing vendors " Top Changing Marketing Channels

Messages (1) | 90232642 | About | Copyright® 2010 Coremetrics. Al rights resers

On average, an individual may be
exposed to anywhere from 100 to
500 ads per day.
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100
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Total Total
Response Contact #of #of
C Count Opens Clickthrus
Spring Promo 3243 16668 247952 a7321 13223
Spring Promo 3243.€ 13406 109886 97321 13223
Spring Promo 3243-M 1778 81112
Spring Promo 3243.C . en 50954
Aecrmrm.rpwmlm Mlvmsl 1401 1 I}‘Z! 13188 4478
AccountUpgrade-Gok Mer /— = A 3114 1055
TelFriend 5558 X, ( [ 16302 5003
SendToAFriend 8257 | T = 3225
offer Total 21382 24201 133181
L carsets ez |
«Ba Segment Enrichment Promotion © 511701 | caL.
AlLOfers 1
27 Retention Offers
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Login here to access all of your
account information online.

Help | Forgot Password?
Enroll | Demo

Citizens Bank takes security
seriously. Your information stays
safe with us.
» Online Fraud
Prevention Center
) Prevent:on Tips

Personal f Small Business m

Security & Privacy ¥

Faster Online Payments are here! En Espaiiol | Select Region | Text Size a |

Online Banking Login

%} ¢ R\pd the products and
v

seNices that meet your Products & Services

nee » Home Equity Loans
Home Equity Lines
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borrow? ;
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View all products & services

Save & Invest  Transact

Find a Branch/ATM ApphyNow! Products & Services
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Innovation is always certified after
constant practices.
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