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AFEBITHET BAVA TSR

THABBR— R FERIES BUITIHASE -
—TEHNEFEH - — T2 Twitter 178858 »
BELHRERS LMITRIETE - BEARPRREERR
RS S RTEEEITIHETS - BB RITH
AEET A RIFARRVIEBR IR - BIRAIR » SHEA
TEX SR T —% » thEETEFBRRT -

B E T —EHA > FEREEBUTEE K7
BR—SEHBEHMATHEEZI  HUMES
EER R ?

TEEMINNE—S » ATLURBYEE 7 BT AR 2K
RER/FHER BETCIFREERER - T E
REBFERESEN ZHRAEERTARERRAELRER -
EEMALESHEEE TRBUTH BN
ESTRE R A7 AE T ERMITRYITEHEED -

AR EEREGRE TMBESNEE - e
A BAVEPE B LAY & R TMBA0E B
FAEHBLEERAMIES -

AV IE R RYRT#E

HFRNEZZEPAITZENTE - BE2FRE
BSLIRD B2 - EIREFEEAEIHETR
ESTENAE » EREMERLURENBRRERES
ANEER - HRAKMLIRITHAEMS * ERF
R B ARAVTTARHAR - BAMAMTESET

8o

R B A T TR B E R ST T
BIANE T r Lo AR 0 B 1A S IRTR M B 8 -
FEHERS—ERE 0 REEEE R EE
BB MER » HIE(TE SRR LT BB o

Ellen Valentine
Strategic Marketing
Evangelist
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T AT AMPIET BENBATHTE - T8
ALUEAEMEBAEE - A AR R EES
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https://www.youtube.com/watch?v=0FYcl82LTC0&amp;amp;list=PLesTKyLykrrUPmIMSxTo6TYNdW_bwijFe&amp;amp;index=3
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=g . BiERi5 (Target Market)

BiEMZFESRN
ELHREMNETEAE (total addressable
market) %4 ? STE—HBNEEEMEHHE
EBEHS » EZEFMTErEEEETRELN
Spk-:

LUAYDES (Persona) IREAVELHI :

- B2C #iffl : 50% HERHEMRTFER 20~25 5%
EEXRAFEEHNTEFHKEFEESE »
MM 70% FEMRFIERZ - Jilifth - FERELR
BRI o

- B2B Eiffl : ZEH NAICS EDMmIBE 31xxxx
AR TSR/ F/E)HEE  AREINE 2 &

EE -

FBENEHEFSEEEAAL » #H USA Data
gy Hoovers e B iinEIMNEERRREEBER
BN - (BETHEBEEZTBEITEH (Persona
Marketing) » 2B EANEAERUN "HME
Wy o)

BRERECNENE  EFRZVEEEF @RISR
EENERNERERBEER) FEELERH
BZOFANER CEBEZMNER) ?

ERILETEMISEEER ENEBEZFERUENS
BB LEAMSRER (BEFEGURHSREE)

MREEREPRFSAENRFMEENEANE
TR AR EELRERREPLEEETES -
R AFIEERANTIZRE - ERMHHHEERRE
BEREE - USRS ERREH o

WREIENMEREFRREEZFE - o] LUIREY
B Z BT AV RS o Blannag E F BB Rk Ih AE
(EZREE 6 B) » BABITHES (ad retarget-
ing) » £ #&AY Facebook H M A E N A B2 &
Opt—In) » E—LHF|HHEFFIAZR (SEO) » WL
HE(IENXNRE S ELE o

TEEREENTE—EXIBRTFTERESOMU > W8
TEREFEMMUENR  AEEFHASH
BT EMEEU 4 N P REEEURRT IR M A R -

Rz R IEBT SRR LUR BN A H (E I B @
RHEEMEBOATS  EREUVEEZILIABNEE
B - BRI LGTEENERRE  BEELEA
BIFROMREER R B LU RIRA DA /f% » SRIEANEC$RAY
WLUERSEALRIGAZEFEKIAR
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ARt BiRhinRAEER - FASEEE S FEMY
BATR ZNHE
HSARERILAS ERNERURNETFHG
Heit - 2004 FELUE » BER S EEREBE

B EE » ATt MRS A AR A5 R 2R 1R BY
P98 E FER bk

BFEFRER 4 (email magnet) ﬂ/i#"""/*%ﬁ%

%HEE%HEE ETEFHEEENGR - FEH

EHhiREs > EREEEREE R Ea?ﬁlﬁftﬁiiﬂ)s'ﬁ
IheE

ETEHEREEEREXNAR  HEEEER
RASE R EARRAV LR AR - T BB R R
EARAR |

f%‘é.':ljE’\J%?ﬁﬁﬂﬁ%ﬁiﬁ%ﬁﬁ%ﬁﬂﬂ%ﬁﬁ ’
MAZHHER U T2 LaEHHEREANE
ZRRIEREA :

- HHERERENE  RHEAIEFTSE

- HHHEREERNL T » IRHEHEEER S M)
MmERE T —EEEFRYT 2 RHE

- AN KLREEE AL  BUHERTIRERBH
RME » BMMAUESKEEENZE ; FRFtH
S HIEA BRI+ KgAK DIBE

- HEHRBEE » IRHEEIRA AR ER

—RRM S » FDEEFEHHIRPERASHIES
AERHTRM—MIGERN S REEFNRBUER
& DRI ABEFEIEAMEERETHAR

AR R R B AT R, » (AT Ll
AT HE E— R ETHEIERS - 5 A% R
TR o

MREBE LEZEERAY - B LI ERRE
B TERERS R EFTARET B 5| AABSBYE T E(HRAR o

Ht&EIR
1) BREFS

TTIHRE | FIBERREEER

2) #8uf : Buyer Persona Institute

3) BFE: (418
ERIER 3148
4) ZR5EF& ¢ T Email

Opt-Ins: Be Where Your

Customers Are

5) BRIEHS :

DRADT - INEERAIRAHE

/I ?


http://www.silverpop.com/blogs/email-marketing/growing-marketing-lists.html
http://www.buyerpersona.com/
http://www.silverpop.com/marketing-resources/white-papers/all/2014/list-growth-guide/
http://www.silverpop.com/marketing-resources/white-papers/all/2014/list-growth-guide/
http://www.silverpop.com/blogs/email-marketing/email-opt-ins-where-customers-are.html
http://www.silverpop.com/blogs/email-marketing/email-opt-ins-where-customers-are.html
http://www.silverpop.com/blogs/email-marketing/email-opt-ins-where-customers-are.html
http://www.silverpop.com/blogs/email-marketing/progressive-profiling-collecting-data.html
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— & - 178} (Pipeline)

TTERR TR
TSREATE B2B (TRMEBARHEEISIT LA -
WA LB B2C ATRRAHIEYETAE BiRE
BEHIROAR - MSRBBBS UL » BESNERT
BEMEERAMTEHES 2MINZE  Fit
FrEE M AT MERL T ATEIRS -

TR RARNTTIHERSEFREHRE
REZRA RS ERR B ESFHTRIFMES
REZIEE » REAB ATRER B HOH L RRIZE 1§
BAZERMHE  ARBEE—RBENMHEE
AILIE KR SEFE G

B2B {744\ BN 7 REIRMEAMA » TEiS—(EREEY
MEES S ARRES - FAREEABE
TR (QSMNRETRHY) » 7L
2,88 2 TR A A B A BB P 15 B B AR
AR - MBI N - WURTET S OB
HEE

EEEATHR B—EREERFTERIRER - X
A BB RABELERIRIZT AR (REFERTS

ZANMACE ? ER B ATHNAR ? ANREHFIRE
SEREFR "TERT L RENZFFHEREERR

BEFRERRHNAR - FREEHMSNE
fPIEAITEHIR A T —ERSE - BB EXAG#TAY
BERBEMAITIHES D ? BERREERAES O
HRFAEHRIESTHA S EE FaIREY 7

NRITE B2CITHHA R - IS BFHERDIERR -
NE— A% FEREERE B - FrAsRAIUL
= REBIAR - DAEHEA R EANSRBERN
FLIRER] - REETAE T B E A B R EEEE KR
8B Z B TFESRE LURARRHERR - STEPERERR 1%
MRS B RAEIRAVBITIRAVT TGS - FEIRIDIRAE
BALBITHME -

REBARZTTEH (content marketing) £ B2B 1TEH2KER
EAEISRY BRI — N BB TEEEN RS  HUEFR
HHAHSE AL ERRRRN ARTEEH
REEAHNRES EFH - GEREE 10 B '$=
B : RE L BIEEEER)

ZreEABMITMEE - B EREEX ? G
AR RBALIGBEERHEEFZALS  BESREH
BUEHERE EER) - LEEMAREEE PN AR
Z » URIRHEE FEAEREMN - ETTEN -
MEMATE B EEMERT RN - sLBE0MA
KEBREFNREBHNEHEE » BMRHE
AR E EEIF -
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B2B #57R : 1£ N AISGIZESIFTE1TIHREER » MR BIAEAITIHRIEE » PJLUEMEE—EEBEEZ RSB E THIRKEL - &350 (nquiry) ~ B L
(Marketing Nurture) - ZE#EFEETR (Marketing Qualified) ~ 2F5FE53 (Sales Accepted) LUK 2 F&4% 4 (Sales Qualified) - (B2 EATLUEA "T234%0 , (Awareness) ~ i
72 | (Research) ~ T 5% , (Evaluating) « T;R%E , (Decision) o)

i F—ERERAEBREE - ERETFIRES - TEAER T — (BBt B E e B RRSA -

T8RPy \ P& B e B A 13RS BRIE PR T —ERERBEREEIRR

B2C HUIRE : R4k TR FUNEIERIEN SR REEEE T &8 5N HEA (opt-in date) » I 5 E R E XIS B AR E B ERE R BRI
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THHR AR - K EME RN A BAL
{T8HETE

B At BRERB R B P ERIS S B RS
HEmERFRERE - B STHABRDERE
ME—AFFR LB AT E - BREMEE
"U—E ) RFEREESNE o

-

A2 T AET AR AT Rt ERMA TR
1TEHETE - LURFTHHIRSFAER ¢

1) AERSREE AL

FFSITHABEE FEHRE MR - YEIEER LR -
BAIEANEHEREE » BEAINFELAE
ARV EEIHSERYIAYEED - FIEAR] LBt -
BREEZEREETEERITHEE LT EaIThHE
REMtZEFEALAELR -

2) ZERRAIEME A
RILBHEFEM4LUIIITIHBES » HIZIEHAY
"HSCRIERRENF ) - MEREIEEPIRIES 0 &
FHA » DU EAMRRFHFARIVZER - B
AR —ARAVE T E 1 TH » ATEUE SRR ZIAERIAY
AR RILLEAE FERETEERNEEE AT S -

3) BREEMEE

HEFEEHERES  IWEERE @ fNEER
ARBMBELUK /N EAOHE - BELHEED
BRINEEERE » (FALUERKEREEHER

FREHMRAKEIEBERARUSEEALAE

Al - BEFWENRRAKBE —BEHNERET
BA{L » FBHEWETRRIRESR @ BT TRAY
AR E B ETRAEBAR

4 TAME, BEBEEHANEMER (Persona

-driven nurtures)
AMEMNETEZHURHEERBRENES -
SR7% » THHR AR semERAIPRE - LIR
BHEEEY) - IRERENAE  LERERFRER
AENAR -

EEhZE ey - sRRft IRV B S EE T FAREY
(RR7REIHT) BUARIBEL 1 10 HEun L BAR RV I 1 T3
R BUTEIN » ERELEHRMAL " AR
BRERREREEER -

5) %53 B AR E
—BRTZEBHE RIS B e ETE
B R L ARBR#E E R E AT 2RAVEES] » A B ETEH P
Al REAEENBEMN  BLEEHERABHIE
FTESENRIPE B AL

R

AR LRRE® ¢ ESRERLTH ¢ ANTRARERE

2) EEE T RREE _—

B R RARIER 1ps
MARKETING

NWRAET : HHEATH e

1 7 e

4) $g&F ¢+ " SmartPak al{alfS
AR LY BHME FEHE
F—{ERES PR FEE)

5) BREAE - T AEPETS) - R B2CTEHA BT
BRATHAIEILE


http://www.silverpop.com/marketing-resources/white-papers/all/2012/Know-the-Score-The-Ultimate-Guide-to-Scoring-Customers-and-Prospects/
http://www.silverpop.com/marketing-resources/white-papers/all/2012/Know-the-Score-The-Ultimate-Guide-to-Scoring-Customers-and-Prospects/
http://www.silverpop.com/marketing-resources/white-papers/all/2014/nurture-marketing-tips/
http://www.silverpop.com/marketing-resources/white-papers/all/2014/nurture-marketing-tips/
http://www.slideshare.net/Silverpop/smartpak-silverpop-lifecycle-email-program
http://www.slideshare.net/Silverpop/smartpak-silverpop-lifecycle-email-program
http://www.slideshare.net/Silverpop/smartpak-silverpop-lifecycle-email-program
http://www.silverpop.com/blog/Engagement-Scoring-Giving-B2C-Marketers-a-Catalyst-for-Effective-Nurturing
http://www.silverpop.com/blog/Engagement-Scoring-Giving-B2C-Marketers-a-Catalyst-for-Effective-Nurturing
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Z =i : AZ (Content)

RETESR
AARITEH— AT EFZE B2B 8 B2C /it5 - ME—{Fl
SARIRER ARGt ERVE RN IRAE R BERE ML E S -

FRAZE 11 BN IEERKRGRMER TN SR
NE NREEERAEEBEREGBE  JUER
B "JEHY (Capture) ~ "EHRE (Nurture) EREEEH
(Convert) | Bf "ER4%0 (Awareness) | ~ "T#& (Edu—
cation) | B T #&%# (Conversion) | :

- B TRUWRABRBEAR/ZMEY  FARA
A LGB R T BISERE AR

- HE  RAERETERUESR  FRRBTEKHRHA
FBEERESR

- RE  KAATHER  RFBARERERE
RIEABERHE CHRRRE

BERE 33 4 ARFABNRETESAYS
(Persona) - AILIE TTIE#4EIE, ~ T&E, M
TiIRBE, > 2 T EHBERER, B THBEAE
BE#, -

GNREFZEILTTEAIGE) » F2FEE 7 BRY 1784
i BE o) FRARDEES AR/ B
BEHABEE  BEH—SMATH AR RBAS
BEHEBRBEEPVHEMETIFANTZEY - 55
RILENRREE -

EEAtEARFLEABTRATERR  MRBED
LE R BB ARERE AIRIEIE » 2B BEREY
1TEPIRERIEES » BIANAIEIRAE « BEIRE « 5
1EemE R BEERERENERE  LRHE
EBRREAAR > HEEHRZARTESH
AR ?

BRIt R B IGIRE E R IR - 2D ER
REVSEMHEE ? S RBHARE B &GS 7

MREERERMINERTARTKEHARTE
REEER - AT LERRARMSRETREIA
"ERE, MEAT  CEERERERAZXMG
RETROMERER » AALHESRSHBN » BF
HWHETTRERE FENEREME - NFESEM - F
ZEE12EN "ZEE THRARRR, )
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AR : ZEHE TRARERRE

BERBEE  BEFERIHE  LEKES
B RIRET S » FTHEIEHAVIERE -
REAERNERIREEEFREFESSEHM
IR AR BHIAE - BEBRIEANBTREE
K EHEEURBHAMBERERTEZNE -
HFAFETH 90% B2C THHABEARRITH
B1E 34% BHFREMNILL '

R T WA AILURA "= EHT ) (e
PRI -

TZEE T EREGTRARE » A UATE
BRE/EEREEAR @ BIMHFHMETRAY
AR - IEERETARRARB LT ZEEH :

- X (BRE REMEE A
- B (EFES - THAFIRAE AN
- RAEERAREEY (B « TREE - RKR)

LUF R INEIT =& FRYPD{EMER -

1) RERERBEL - $HOEEARLAR T B
EXFBRNGE - tFIFENENETETRNE
EEHERSEBEL  RE—XLEERHR
INRERVELTE °

) HHM—EERERARESENEFRER
BF - KIBEFIRHAFAE - LIRRIN AR
BAXHETTERARNAR -

NI BAREBRNTE - BASEHRER
(podcast) BNER F * B ASERIREENRIG » 52515
i R B B SERZRCTE D ©

4) BRI TREARRE - iFRIRBIEACIERE
MMEER  JUERHEHPZR » LERIER
ARAIRIAER » MERZEIESE -

A EAMESN  BESTBXABTALURE
mhEREE A - RISHRSHER - EEEHERTH
iR ©

Hth &R
1) #B5EHE . T2014 BIEABTHAKRTER

2D HEREER

o =N

NHEFRAZ : TELEHIL — |

STEUHATA 7 BRI FOR GENERATING
AUTOMATED EMAILS |

4B TS AR Y
SFHUHHRE ? | @

Q‘ae’
50§| |
5w TamEaans O L e @

a%Et ~ FRIRBEABIMRAY 3 @R
5

12


http://www.silverpop.com/blog/5-Steps-to-Optimize-Your-Content-in-2014
http://www.silverpop.com/blog/5-Steps-to-Optimize-Your-Content-in-2014
http://www.silverpop.com/blogs/email-marketing/assessing-content-needs.html
http://www.silverpop.com/marketing-resources/white-papers/all/2014/automated-email-content/
http://www.silverpop.com/marketing-resources/white-papers/all/2014/automated-email-content/
https://www.youtube.com/watch?v=USot_XS_WWA&amp;amp;list=PLesTKyLykrrUeu4u1cDLIYWB2iRKjgy7O&amp;amp;index=36
https://www.youtube.com/watch?v=USot_XS_WWA&amp;amp;list=PLesTKyLykrrUeu4u1cDLIYWB2iRKjgy7O&amp;amp;index=36
https://www.silverpop.com/blogs/email-marketing/maximizing-content-creation.html
https://www.silverpop.com/blogs/email-marketing/maximizing-content-creation.html
https://www.silverpop.com/blogs/email-marketing/maximizing-content-creation.html
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S 0g5 - & (Engagement)

HEhFFERR

BRLUK RS PR ARG ? aRIEEE
EfPIRIF A EhE B EH LI SHEE M » R FHh R
BERZENEEIhERINZE

Ra % FEEE S S A BN AR 17 8 3
REFTRMEERETR » AR R SR e
POE B -

BEAILMAEHREFHELEZTF » AEEFEHE
FE8 B8R BE X FRVJREE - A Silverpop FE
EFHEITHIBEERIL SRS GE2REE 15 B
HER) RKigiREEE @ HlanEEEEE PR
ERZERMRENEBREEM ? ERMRERN
THHER BB ? Bt B E LR RIREZE 2 BIAIRET
RS (Un-subcribe) o

EELAENSEERSPERENNVERML - B3R
EFEHG ? AAELEFEHHEERBIEANTS
BT BN —RAESES AT UERESH
FfER « BAERIAERRK o

MREMEENETE > AILERBGINEREFEF
B4 BYHEBAERENS - ARG HIRES
AR RESHETENEENE -

RERE T RRE1T84EE) (reactivation campaign) |

KaEEHERARRNER ? E2EEMRREDR
BEENER ? MRENEREPR—FL LERZEE
ERER » #EEAMPIERET— BB EL AV IR EE
1TEHIEE) - MR KREE R R B ET A ENME »

EEZEEMBRELEF o

MREHEGAEBBEFRPIIREEES » BT
RILIERHIT T REAMARE | 318 - ALl THREE
—LRZ BRI REIEOE - EERSFF—FLL
RILUR B S B —EBs R BN (RO R PEIT 28 ©

BEFFETERERMNETFEME » AREH SMS fHEH
T2 ~ 178 App LLK/B DM E&H(E » tha]LIFFEH
BENRRY - 2N - el LIgiREA{E R ~ BhRER -
BEIGR D RARER - BF5RER  MRERENFRE
TEER App BEFEAE—X » BEEFI TR
FERIER App .y ETFESMERIZMIGE » BERR
= RER App ©

MEHRENPEEEHENEEZEARE HEES
DL = BB ) 20 B A RO M U SR AR AR 7 B @Bk K
R HEENBRE ? TLEEREERRIR (CMS)
RESBAUTRIRMENE - AAMATRERES
PR - EEARIR ZENALRY » B A BER B — LA {E AV
WEREH ST SR -

13
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IBM #rfs .
SR
A TFER

BERZ K (EFEH ~ SMS 3F5l ~ DM E&1S) =pt fEEM RAAE  BfER REXR BiRR (FEH)

HEREEHEPIEER
_ % BFEiR% 30 R1EE FEA(+EL/aviEuhn B BfF _ N EFEAXCERREE _ N BFEAE—FHEE
_ % BFTEiA% 90 R1EE FEA(4+EL/aiiuh B ENfE _ % EBEFERE—FHEE

14
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EEPRER : AT AR ITHRIBE ) R EE
REFEHRNAR

AT AAERATEIRA N BT BB Rt - AIESURE
B2 - RARSRKIEEFTARX MR -
FrE AR R S ERINAE » REEEE -

LUFPUfEiE @R ARLER - AT LURBE R EaE S
BBREER -

1) BIRRE LR

AT STABAR B EL RS © A0 fa A LU B
Google Analytics FIZR (75 : LIFE—AREEA
GEHE > MEE—HEOEET BERE—SF
) MBERENE  BEEEEHARRIEES
BEK -

— BRI EEHE » A LT B80T R
B—MRITRECER » BIAl—ARMBILERN ~ BEME
SRR P g -

2) U EPANITHERE

BRI LUS RN E FRBEE FEMMEEREH
BRELME R BN BEATERZAME
Bft - BB ITAENITHAMENEN » B
MENEERXNE R EEMAERNRFIEHE K
BILEREFNEE -

3) ITEMBEER
EERRAIT—RITTREER » BAMRMA—L
ERANETEHGILUESESNE - BBEY
MIEHERT S & 2HFAVBRIA - HIANER] LIRERR
8 MRBEFFSHELHBRER  LTTAE
3 BEMLEFE M - BT FANABHEER K
REGRAERI FAQ B -

4) ERMEGERTTAER

BEMBEHRREBALITHT S FREIREFMRE
Bl RBEABE TR RECRBFIES ?
PNR b FIESERAR LARESE » 157 S AR © e
EARIEERIERNGL ? MRE  ERBREER?
BRI LS B 1T AR UM A ERY T & D% 12 AR

B o

HthER
)ARE : ERRESITAENEIZEREAL
TTEHIEEN

2) BREAR - T RRESRETRIBIERY 5 KT30A,

%@i n
|

: 2014 SILVERPOP
EMAIL MARKETING
< METRICS BENCHMARK

4 gk TEKRERAY STUDY
ETF@%E%ﬁEiﬂJ S -aeor

I)FKRE: T2014ETF
BT IRIEIR AL S,
T

5)ARE : TSRS
RETRRIF/OAY 21 1@
FER

15


http://www.silverpop.com/marketing-resources/white-papers/all/2013/cross-channel-real-time-campaigns/
http://www.silverpop.com/marketing-resources/white-papers/all/2013/cross-channel-real-time-campaigns/
http://www.silverpop.com/marketing-resources/white-papers/all/2013/cross-channel-real-time-campaigns/
http://www.silverpop.com/blog/5-Approaches-to-Minimizing-Unsubscribes
http://www.silverpop.com/marketing-resources/white-papers/all/2014/email-metrics-benchmark-study-2014/
http://www.silverpop.com/marketing-resources/white-papers/all/2014/email-metrics-benchmark-study-2014/
http://www.silverpop.com/marketing-resources/white-papers/all/2014/email-metrics-benchmark-study-2014/
https://www.youtube.com/watch?v=8cRlTh-QkuE&amp;amp;list=PLesTKyLykrrUeu4u1cDLIYWB2iRKjgy7O&amp;amp;feature=share&amp;amp;index=9
https://www.youtube.com/watch?v=8cRlTh-QkuE&amp;amp;list=PLesTKyLykrrUeu4u1cDLIYWB2iRKjgy7O&amp;amp;feature=share&amp;amp;index=9
http://www.silverpop.com/marketing-resources/white-papers/all/2014/preference-center-tips/
http://www.silverpop.com/marketing-resources/white-papers/all/2014/preference-center-tips/
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