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Business Analytics

’ Business Analytics delivers

actionable insights for
decision makers at all levels of your
organization, enabling them to

optimize business performance
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Informed, Aligned Actions to Optimize Performance
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“ Drill deeper and analyze why things

are on- or off-track
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Ad Hoc Query Trend & Statistical Analysis Content Analytics
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The foresight to intervene:
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Supply Chain Performance Management
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Supply Chain Performance Management
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An IBM Company
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Supply Chain Visibility
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Performance Management in the Entertainment Retail Sector
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