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Banking Industry Imperatives - 2010Banking Industry Imperatives - 2010Banking Industry Imperatives - 2010Banking Industry Imperatives - 2010

MacroMacroMacroMacro
§ Changing economic 

conditions
§ Globalization

§ Risk management

ConsumerConsumerConsumerConsumer
§ Empowerment
§ Changing preferences

Emerging Emerging Emerging Emerging 
technologytechnologytechnologytechnology

§ Technology innovation
§ Pervasive connectivity

CompetitiveCompetitiveCompetitiveCompetitive
§ Consolidation
§ New business models

Improve customer care and Improve customer care and Improve customer care and Improve customer care and 
insightinsightinsightinsight

Manage governance, risk and Manage governance, risk and Manage governance, risk and Manage governance, risk and 
compliancecompliancecompliancecompliance

Increase operational efficiencyIncrease operational efficiencyIncrease operational efficiencyIncrease operational efficiency
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IBM Smarter Banking InsightsIBM Smarter Banking InsightsIBM Smarter Banking InsightsIBM Smarter Banking Insights

Bank location

ATM

Point 
of sale

Mail

Web

Phone

MICROFINANCEMICROFINANCEMICROFINANCEMICROFINANCE

POINT OF SALE AS ATMPOINT OF SALE AS ATMPOINT OF SALE AS ATMPOINT OF SALE AS ATM

MOBILE BANKINGMOBILE BANKINGMOBILE BANKINGMOBILE BANKING

SOCIAL NETWORKINGSOCIAL NETWORKINGSOCIAL NETWORKINGSOCIAL NETWORKING

• Banks want a 360° view of their customers
• Banks want their customers to have an unified experience at every touch point

“Drawing on marketplace 
insights and engaging 
customers as co-developers, 
a smart financial institution 
tailors products and services 
on demand and delivers 
them through an ever-
evolving and increasingly 
interconnected set of 
channels.”
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Web Experience SoftwareWeb Experience SoftwareWeb Experience SoftwareWeb Experience Software    
Addresses Top Imperatives for Banks

*From interviews of Americas, EMEA and AP retail banking leaders (October 2008 – January 2010)

 Improve Customer Care and InsightImprove Customer Care and InsightImprove Customer Care and InsightImprove Customer Care and Insight1

� Integration at the glass streamlines cross-department productivity

� WebSphere Portal is the 7-year Portal market leader 

� IBM at the forefront of major business innovations: SOA, Web 2.0, Enterprise Mashups 

3 Manage Governance, Risk and ComplianceManage Governance, Risk and ComplianceManage Governance, Risk and ComplianceManage Governance, Risk and Compliance

� People, processes and data are all linked by Portal

� Empower everyone with managed content they need in a format they understand

� To all channels, mobile, web, desktop clients

� Portlet Factory speeds up portal delivery

2 Increase Operational EfficiencyIncrease Operational EfficiencyIncrease Operational EfficiencyIncrease Operational Efficiency

� Account information, customer service, targeted marketing tailored for each customer

� Interactive, integrated search and help

� Built-in Web 2.0 online collaborative experience

through Rich User Experiencethrough Rich User Experiencethrough Rich User Experiencethrough Rich User Experience

by Maximizing Existing Assetsby Maximizing Existing Assetsby Maximizing Existing Assetsby Maximizing Existing Assets 

through Transparency and Standardizationthrough Transparency and Standardizationthrough Transparency and Standardizationthrough Transparency and Standardization 
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Portal + Collaboration Address Banking NeedsPortal + Collaboration Address Banking NeedsPortal + Collaboration Address Banking NeedsPortal + Collaboration Address Banking Needs
• Who is using Portal?Who is using Portal?Who is using Portal?Who is using Portal?

– Online Customers
– Tellers
– Customer Service Reps
– Payment Managers
– Risk Analysts
– Sales/Marketing
– Human Resources

● How is Portal being used?How is Portal being used?How is Portal being used?How is Portal being used?
– Customer-service gateways
– Employee intranet
– Evaluation information aggregation

• Marketing campaigns
• Investment opportunities

– Back-office process consolidation
• Payment processes
• Auditing

– Hot-button dashboards
• Event notification
• News aggregation



A common view to Payments, Commercial, Treasury SystemsA common view to Payments, Commercial, Treasury SystemsA common view to Payments, Commercial, Treasury SystemsA common view to Payments, Commercial, Treasury Systems



Source dataSource dataSource dataSource data
CustomersCustomersCustomersCustomers

Accounts, Accounts, Accounts, Accounts, 
Loans &Loans &Loans &Loans &

CollateralsCollateralsCollateralsCollaterals

Other Other Other Other 
SourcesSourcesSourcesSources

Market Market Market Market 
DataDataDataData

Loss DataLoss DataLoss DataLoss Data

SOA Foundation & Service Mgmt.SOA Foundation & Service Mgmt.SOA Foundation & Service Mgmt.SOA Foundation & Service Mgmt.SOA Foundation & Service Mgmt.SOA Foundation & Service Mgmt.SOA Foundation & Service Mgmt.SOA Foundation & Service Mgmt. • Trusted Identity Framework ?
• Transaction Monitoring ?
• Trusted Identity Framework ?
• Transaction Monitoring ?• TSIEM• TSIEM
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Master Data and Risk Master Data and Risk Master Data and Risk Master Data and Risk 
Information WarehouseInformation WarehouseInformation WarehouseInformation Warehouse Reporting and Reporting and Reporting and Reporting and 

AnalysisAnalysisAnalysisAnalysisAnalytics:  IBMAnalytics:  IBMAnalytics:  IBMAnalytics:  IBM
 and Third Party and Third Party and Third Party and Third Party

Investigative & Investigative & Investigative & Investigative & 
Remediation workflowsRemediation workflowsRemediation workflowsRemediation workflows

Industry Models Industry Models Industry Models Industry Models –––– Data, Processes & Analytical Services Data, Processes & Analytical Services Data, Processes & Analytical Services Data, Processes & Analytical Services

Information Lifecycle ManagementInformation Lifecycle ManagementInformation Lifecycle ManagementInformation Lifecycle Management

Real Time Alerts:Real Time Alerts:Real Time Alerts:Real Time Alerts: 
Event Acquisition 
and Complex 
Event Processing

IBM Integrated Risk Management (IRM) Portal DashboardIBM Integrated Risk Management (IRM) Portal DashboardIBM Integrated Risk Management (IRM) Portal DashboardIBM Integrated Risk Management (IRM) Portal Dashboard

Financial    RiskFinancial    RiskFinancial    RiskFinancial    Risk Financial CrimesFinancial CrimesFinancial CrimesFinancial Crimes Operational & IT RiskOperational & IT RiskOperational & IT RiskOperational & IT Risk

Integrated Risk Management: Portal & DashboardsIntegrated Risk Management: Portal & DashboardsIntegrated Risk Management: Portal & DashboardsIntegrated Risk Management: Portal & Dashboards

Governance & Governance & Governance & Governance & 
ComplianceComplianceComplianceCompliance



Core Banking Core Banking Core Banking Core Banking 
TransformationTransformationTransformationTransformation

Payments & Payments & Payments & Payments & 
SecuritiesSecuritiesSecuritiesSecurities

Customer Customer Customer Customer 
Care & Care & Care & Care & 
InsightInsightInsightInsight

Integrated Risk Integrated Risk Integrated Risk Integrated Risk 
ManagementManagementManagementManagement

Fraud Detection & Banking Fraud Detection & Banking Fraud Detection & Banking Fraud Detection & Banking MashupsMashupsMashupsMashups
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� Over 50 million customersOver 50 million customersOver 50 million customersOver 50 million customers
� Personalized content based on account level Personalized content based on account level Personalized content based on account level Personalized content based on account level 

and usageand usageand usageand usage
� Regionalized content delivered to over 40 Regionalized content delivered to over 40 Regionalized content delivered to over 40 Regionalized content delivered to over 40 

countries/languagescountries/languagescountries/languagescountries/languages
� Scalability to meet increased demandScalability to meet increased demandScalability to meet increased demandScalability to meet increased demand

    > 50K concurrent user capacity at one site alone
� Portal supports lines of business:Portal supports lines of business:Portal supports lines of business:Portal supports lines of business:

● Personal Financial Services
● Corporate Banking
● Payments
● Insurance
● Premier
● Stock Trading

HSBC HSBC HSBC HSBC –––– Global Customer Service Global Customer Service Global Customer Service Global Customer Service
    - running the brand on WebSphere Portal 

http://www.hsbc.comhttp://www.hsbc.comhttp://www.hsbc.comhttp://www.hsbc.com    



13

Which picture had the best click thru rate on the Home Page?Which picture had the best click thru rate on the Home Page?Which picture had the best click thru rate on the Home Page?Which picture had the best click thru rate on the Home Page?

A B

C D

23% uplift just 
from changing a 
door color!  Who 

would have 
guessed?

1.75%1.75%1.75%1.75%

1.71%1.71%1.71%1.71% 1.88%1.88%1.88%1.88%

2.30%2.30%2.30%2.30%35% Difference35% Difference35% Difference35% Difference
 Between Best & Worst  Between Best & Worst  Between Best & Worst  Between Best & Worst 

HSBC HSBC HSBC HSBC –––– Targeted Selling Targeted Selling Targeted Selling Targeted Selling

The optimized content can be anything The optimized content can be anything The optimized content can be anything The optimized content can be anything 
–––– image, text, links or tools image, text, links or tools image, text, links or tools image, text, links or tools

   WebSphere Portal and Content Management 
allow marketers to create campaigns dynamically

� Ability to test-market campaigns before general availability
� Give customers an offer they want to seeGive customers an offer they want to seeGive customers an offer they want to seeGive customers an offer they want to see
� Increase upsell / cross-sell 

Four identical
offers, test-
marketed

Portal click-
through 
tracking
gave real-
time data

HSBC can
go to market
with best offer
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HSBC Hong KongHSBC Hong KongHSBC Hong KongHSBC Hong Kong – Bringing Mobility to Banking

http://www.blackberryinsight.com/2008/11/24/mobile-business-banking-available-on-hsbc/http://www.blackberryinsight.com/2008/11/24/mobile-business-banking-available-on-hsbc/http://www.blackberryinsight.com/2008/11/24/mobile-business-banking-available-on-hsbc/http://www.blackberryinsight.com/2008/11/24/mobile-business-banking-available-on-hsbc/



Increasing Efficiency GloballyIncreasing Efficiency GloballyIncreasing Efficiency GloballyIncreasing Efficiency Globally
Business ChallengeBusiness ChallengeBusiness ChallengeBusiness Challenge
As a worldwide enterprise, HSBC had been running its business and IT operations 
independently across  different geographies. Wanting to take advantage of its size 
and economies of scale, the financial institution launched an initiative designed to 
migrate the enterprise from several moving parts to one cohesive unit.

A component of the initiative was to standardize the enterprise's messaging and 
collaboration platform, which would help cut costs and drive business growth. The 
company had been using IBM Lotus solutions since the mid 1990s, and it wanted 
to either refresh its environment with the latest in Lotus technology or migrate to a 
new vendor that could help it achieve enterprise wide standardization. 

SolutionSolutionSolutionSolution 
As a long-time IBM Lotus software and Microsoft Office client, HSBC decided to 
compare the two IT authorities'  solutions and choose the best messaging platform 
between them. Using a defined decision-making process, the company chose the 
IBM offering as the best option because of the IBM solution's enterprise-class, 
next-generation capabilities and its ability to run enterprise wide operations on a 
centralized server environment, which is the direction that the bank plans to go. 
Functionality, scalability, standardization and cost were primary considerations in 
choosing Lotus products.

BenefitsBenefitsBenefitsBenefits
- More effective collaboration and reduced travel costs.
- Faster identification of resources thanks to accurate and richer contact
   information for colleagues across the  different geographies. 
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Sparda BankSparda BankSparda BankSparda Bank 
   One Portal for All

� 3 Million Bank Customers in 12 regional banks
� 1.5 Million Internet Banking Customers

– Of which around 1 Million are regular users, resulting in
– 10 Million sessions / month

� Sparda needed a single Portal
– For customers; for employees

� WebSphere Portal’s high performance
– Exceeded Employees’ requirements
– Exceeded Customers’ expectations

� Availability of bankingAvailability of bankingAvailability of bankingAvailability of banking
systems systems systems systems ccccritical to ritical to ritical to ritical to 
success and acceptancesuccess and acceptancesuccess and acceptancesuccess and acceptance 

12 Sparda-Banken

netbank AG



Royal Bank of ScotlandRoyal Bank of ScotlandRoyal Bank of ScotlandRoyal Bank of Scotland – Multiple Brands

11111111

Money 
Manager 

GPS

XYZ

Lockbox

ACHieve Access

Brochure WareBrochure WareBrochure WareBrochure WareBrochure WareBrochure WareBrochure WareBrochure Ware

Local productsLocal productsLocal productsLocal products

GBM productsGBM productsGBM productsGBM products

XYZ

GTS productsGTS productsGTS productsGTS products

Trade

Strategy

Post Trade

XYZ

Bankline

Client Monies

Access Online
Online Client 

Serivce

Access Direct

MaxTrad

CardsOtherOtherOtherOther

Global PortalGlobal PortalGlobal PortalGlobal Portal

Regional / domestic customer, minimal 
international requirements, e.g. Citizens 

customer

Offering ? Crossing organisational boundaries

Money 
Manager 

GPS

XYZ

Lockbox

ACHieve Access

Brochure WareBrochure WareBrochure WareBrochure WareBrochure WareBrochure WareBrochure WareBrochure Ware

Local productsLocal productsLocal productsLocal products

GBM productsGBM productsGBM productsGBM products

XYZ

GTS productsGTS productsGTS productsGTS products

Trade

Strategy

Post Trade

XYZ

Bankline

Client Monies

Access Online
Online Client 

Serivce

Access Direct

MaxTrad

CardsOtherOtherOtherOther

Global PortalGlobal PortalGlobal PortalGlobal Portal

Regional / domestic corporate with centralised 
treasury functions

November 2008November 2008November 2008November 2008

Money 
Manager 

GPS

XYZ

Lockbox

ACHieve Access

Brochure WareBrochure WareBrochure WareBrochure WareBrochure WareBrochure WareBrochure WareBrochure Ware

Local productsLocal productsLocal productsLocal products

GBM productsGBM productsGBM productsGBM products

XYZ

GTS productsGTS productsGTS productsGTS products

Trade

Strategy

Post Trade

XYZ

Bankline

Client Monies

Access Online
Online Client 

Serivce

Access Direct

MaxTrad

CardsOtherOtherOtherOther

Global PortalGlobal PortalGlobal PortalGlobal Portal

Highly centralised and automated treasury 
functions RBS (former ABN Amro) global 

corporate customer e.g. BT

C
ross organisational boundaries

C
ross organisational boundaries

C
ross organisational boundaries

C
ross organisational boundaries



CalendarCalendarCalendarCalendarCalendarCalendarCalendarCalendar

Index tickerIndex tickerIndex tickerIndex tickerIndex tickerIndex tickerIndex tickerIndex ticker

WorldWorldWorldWorld
clockclockclockclock

WorldWorldWorldWorld
clockclockclockclock

System healthSystem healthSystem healthSystem health
reportsreportsreportsreports

System healthSystem healthSystem healthSystem health
reportsreportsreportsreports

Global phone directoryGlobal phone directoryGlobal phone directoryGlobal phone directoryGlobal phone directoryGlobal phone directoryGlobal phone directoryGlobal phone directoryBusiness focusBusiness focusBusiness focusBusiness focusBusiness focusBusiness focusBusiness focusBusiness focus

SurveySurveySurveySurveySurveySurveySurveySurvey

News &News &News &News &
eventseventseventsevents

News &News &News &News &
eventseventseventsevents

Product in focusProduct in focusProduct in focusProduct in focusProduct in focusProduct in focusProduct in focusProduct in focus

Bank Bank Bank Bank HapoalimHapoalimHapoalimHapoalim    – Global private banking portal



תויצתויצתויצתויצתויצתויצתויצתויצ

אאאא    לוהינלוהינלוהינלוהינ
םירתםירתםירתםירת

אאאא    לוהינלוהינלוהינלוהינ
םירתםירתםירתםירת

תואתנכשמתואתנכשמתואתנכשמתואתנכשמתואתנכשמתואתנכשמתואתנכשמתואתנכשמ

שהשהשהשה    יצעוייצעוייצעוייצעוי
תועקתועקתועקתועק

שהשהשהשה    יצעוייצעוייצעוייצעוי
תועקתועקתועקתועק

תירחסמתירחסמתירחסמתירחסמתירחסמתירחסמתירחסמתירחסמ

ןןןן""""תמתמתמתמןןןן""""תמתמתמתמ

    תוינידמתוינידמתוינידמתוינידמ
יארשאיארשאיארשאיארשא

    תוינידמתוינידמתוינידמתוינידמ
יארשאיארשאיארשאיארשא

BHIBHIBHIBHIBHIBHIBHIBHI

וווו    היגולונכטהיגולונכטהיגולונכטהיגולונכט
בושחמבושחמבושחמבושחמ

וווו    היגולונכטהיגולונכטהיגולונכטהיגולונכט
בושחמבושחמבושחמבושחמ

ייורפייורפייורפייורפ    לוהינלוהינלוהינלוהינ
םיטקםיטקםיטקםיטק

ייורפייורפייורפייורפ    לוהינלוהינלוהינלוהינ
םיטקםיטקםיטקםיטק

סקאסקאסקאסקא    יפינסיפינסיפינסיפינס
סרפסרפסרפסרפ

סקאסקאסקאסקא    יפינסיפינסיפינסיפינס
סרפסרפסרפסרפ

נסהנסהנסהנסה    ירתאירתאירתאירתא 9 9 9 9
םיפיםיפיםיפיםיפי

נסהנסהנסהנסה    ירתאירתאירתאירתא 9 9 9 9
םיפיםיפיםיפיםיפי

סעסעסעסע    ףגאףגאףגאףגא
יקיקיקיק

סעסעסעסע    ףגאףגאףגאףגא
יקיקיקיק

27 sites launched within Company-Wide Organizational Portal
Bank Bank Bank Bank HapoalimHapoalimHapoalimHapoalim



� ChallengeChallengeChallengeChallenge
� U.S. Bancorp has more than 2,900 locations in two-dozen states 

including acquired subsidiaries of the failed FBOP Corporation They lacked the 
ability to effectively collaborate, share content, and coordinate operations with 
branch locations resulting in inconsistent customer retail experiences and high 
employee attrition. 

� IBM SolutionIBM SolutionIBM SolutionIBM Solution
� Using Lotus Quickr and Lotus Connections, retail bank employees can 

now find expertise via Profiles, share their branch experiences via Bookmarks 
and Blogs, learn from others leveraging Communities of Practice and easily 
share content in Teamrooms.    

"Keeping up with economic 
developments and policy changes 
and the need to quickly 
communicate while innovating for 
growth would be nearly impossible 
with traditional methods, and that's 
why Lotus collaboration Lotus collaboration Lotus collaboration Lotus collaboration 
software will continue to be software will continue to be software will continue to be software will continue to be 
incredibly useful to usincredibly useful to usincredibly useful to usincredibly useful to us, especially 
as we continue to solidify our 
company's position as a leader in 
the financial services industry." 
--Mark Dickelman, Sr VP, US Bank

Results/BenefitsResults/BenefitsResults/BenefitsResults/Benefits
• Social software allows the bank's 58,000 employees to easily capture, find and share best practices

• Customers receive enhanced customer service because retail bank employees can easily find experts or 
information needed

• Implement consistent operational practices through better communication with HQ and social interactions 
with peer employees working in other retail locations

Improving Customer ServiceImproving Customer ServiceImproving Customer ServiceImproving Customer Service    
across Branches

ComputerWorld Article



Connecting EmployeesConnecting EmployeesConnecting EmployeesConnecting Employees

ChallengeChallengeChallengeChallenge 
• BNY Mellon sought a way to allow employees to link up and share ideas, from professional concerns to 

personal interests. 
• Like many financial institutions, BNY Mellon has acquired and merged with several firms.   Each Line of 

Business (LOB) is mostly autonomous with little interaction with other LOB’s.  Even interaction within a 
single LOB collaboration is limited.

IBM SolutionIBM SolutionIBM SolutionIBM Solution
• Lotus Connections software gives employees a forum through which they can share interests or 

collaborate on business projects among all of its 40,000 employees.   
BenefitsBenefitsBenefitsBenefits
• Blending of information and interests of the technical employee pool, which formed from the previous 

merger of the two banking companies. 
• Future use can expand to accommodate myriad banking issues: concerns about issues with compliance, 

or needs in the back-office, employees will be able to synergize by sharing information.
• Increased interaction will drive new cross-selling opportunities
• Future plans include collaboration with clients to increase customer loyalty and increase revenues
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User Contribution enriches Web Experience User Contribution enriches Web Experience User Contribution enriches Web Experience User Contribution enriches Web Experience  
Instant MessagingInstant MessagingInstant MessagingInstant Messaging

BlogsBlogsBlogsBlogs

ExpertsExpertsExpertsExperts

CommunitiesCommunitiesCommunitiesCommunities

AuthoringAuthoringAuthoringAuthoring
Task ListTask ListTask ListTask List

Personalized Personalized Personalized Personalized 
ContentContentContentContentVideoVideoVideoVideo

DashboardsDashboardsDashboardsDashboardsUser RatingsUser RatingsUser RatingsUser Ratings

MashupMashupMashupMashup

WorkflowWorkflowWorkflowWorkflow



Stellent

Applications

Content

Collaboration
Self Service

Contextual Personalized

Secure

Role Based

Dynamic

Cloud

Consumer

WebSphere Portal WebSphere Portal WebSphere Portal WebSphere Portal –––– Integration Excellence  Integration Excellence  Integration Excellence  Integration Excellence 
                                  Seamlessly Combines Internal & External Applications/Services  

Combined with Web 2.0 & social capabilities, 
employee intranets & partner extranets help 
drive better business outcomes



WebSphere PortalWebSphere PortalWebSphere PortalWebSphere Portal…………
A strategic product for your strategic applications

Over 300 million named users in our top 15 customers alone!!Over 300 million named users in our top 15 customers alone!!Over 300 million named users in our top 15 customers alone!!Over 300 million named users in our top 15 customers alone!!
1 in 6 people worldwide with internet access is a 1 in 6 people worldwide with internet access is a 1 in 6 people worldwide with internet access is a 1 in 6 people worldwide with internet access is a 
named user in a WebSphere Portal applicationnamed user in a WebSphere Portal applicationnamed user in a WebSphere Portal applicationnamed user in a WebSphere Portal application



Lotus knows.Lotus knows.Lotus knows.Lotus knows.
A Better Web Experience is a Better Business ExperienceA Better Web Experience is a Better Business ExperienceA Better Web Experience is a Better Business ExperienceA Better Web Experience is a Better Business Experience

• 400%400%400%400%    higherhigherhigherhigher visit-to-lead conversion rate
• 200%200%200%200%    higherhigherhigherhigher visit-to-order conversion 
rate

• 41%41%41%41%    lowerlowerlowerlower page abandonment rate
• 16.6%16.6%16.6%16.6%    moremoremoremore recommendations by 
customers for your products and services  

• 15.8%15.8%15.8%15.8%    fewerfewerfewerfewer customers lost to 
competitors 

• 14.1%14.1%14.1%14.1%    repeat purchaserepeat purchaserepeat purchaserepeat purchase interest by 
customers

Great User Experiences Are Useful 
and Desirable

Useful

Usable

Desirable

Customers can accomplish 
their goals

Customers can easily 
perform tasks

Customers enjoy their 
experience

“Best Practices In User Experience (UX) Design ”, Forrester Research, Inc., September 2009.

Exceptional Web Experiences can result inExceptional Web Experiences can result inExceptional Web Experiences can result inExceptional Web Experiences can result in



Multi-Channel TransformationMulti-Channel TransformationMulti-Channel TransformationMulti-Channel Transformation

Customer Care and InsightCustomer Care and InsightCustomer Care and InsightCustomer Care and Insight

Payments Payments Payments Payments 

Banking Industry Toolbox Banking Industry Toolbox Banking Industry Toolbox Banking Industry Toolbox 
for Web Experience Software

Solution Areas

ResourcesResourcesResourcesResources
Application Briefs Application Briefs Application Briefs Application Briefs 
Portal solutions for retail banks, 
Streamlining account opening  

Software Assets  Software Assets  Software Assets  Software Assets  
Loan application forms, banking dashboard KPIs
Banking Template   

Demos  Demos  Demos  Demos  
Loan origination, online banking, bank branch teller, 
mortgage processing 

Case Studies Case Studies Case Studies Case Studies 
Fifth Third Bank, HSBC, Navy Federal Credit Union, 
Raiffeisen, SOCRAM http://ibm.com/software/websphere/portal/industry/banking 

…………For More InformationFor More InformationFor More InformationFor More Information
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worldwide market share leader in worldwide market share leader in worldwide market share leader in worldwide market share leader in 
Portal software based on revenues Portal software based on revenues Portal software based on revenues Portal software based on revenues 
from 2002 through 2007.from 2002 through 2007.from 2002 through 2007.from 2002 through 2007.””””

— Gartner Inc. “Market Share: Application Infrastructure 
and Middleware Software, Worldwide, 2007” by Fabrizio 
Biscotti, Terese Jones, Asheesh Raini and Joanne 
Correla June 4, 2008
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