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The Evolution of Tealeaf
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Tealeaf captures

Every customer
Every interaction
Every time
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Experience Your 
Customers
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Experience Your Customers

Viewing Your Digital Channels 

Through The Eyes Of Your Customers

© 1999 - 2011 Tealeaf Technology, Inc. All Rights Reserved. Confidential and Proprietary.5



© 2012 IBM Corporation

What if we could tell you which customer 
sessions (movies) needed to be reviewed?
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What if you could see which links and 
images are profitable (and which are not)?
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What if you could see where 
customers were spending their time?
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What if you could see what 
customers were clicking on?
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What if you could see where abandonment 

occurred and recover the customer, real-time
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What if you could have insight into 
mobile, tablet and native apps
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Usage Illustration
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100% Coverage, Scalable, Secure, Extensible

SPAN port,
Mirror port
Or Tap

Tealeaf CX Capture

• Decrypt
• Privacy
• Assemble

Firewall

Switch, Router,
Load Balancer,

Firewalls

Existing Customer Environment

Web Servers
Application Servers

Databases

Tealeaf CX Datastore

• Inspect
• Event
• Correlate

• Index
• Archive

cxImpact
cxResults
cxView
cxReveal
cxVerify

cxConnect
cxConnect WA
cxConnect VOC
cxConnect MVT

Internet

Tealeaf CX Extended
• Rich Internet Apps
• Flash/Flex

Tealeaf CX Mobile
• Mobile Sites
• Mobile Apps
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As-it-Happens Awareness To Eliminate  

Further Struggle And Make More Customers 

Successful
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Leading UK Mortgage Lender 

reclaims 2-3 mortgages per day 

saves $180M 
annually
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Checkout error resolution 
saves Telco

$7.1M
in lost revenue annually
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Visibility into a coupon error 
saves Retailer

more than $9M
in lost revenue per year
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Leading Airline stops loss of 

$300K
in lost revenue per day
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Insurer fixes calculator glitch 
and retains 

$2M annually
in otherwise lost revenue
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Usability Analytics for Mobile Web

Tealeaf cxOverstat usability 

analytics + CX Mobile for 

mobile web:

– Heatmap

– Link Analytics

– Form Analytics

– Attention Map
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Mobile Dashboard

Automatic detection 

of mobile customer 

struggle 

Cross channel 

analytics: web, app, 

mobile site

In screen visibility 

(orientation, swipe, 

form entry, clicks) to 

track usability 

issues

Complete experience 

capture: user actions, 

application, environmental 

and network data
20
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Search for all customers 

that struggled from the 

home page

IBM Digital Analytics (Coremetrics)IBM Tealeaf1 2

Identify impact on conversion rates 

or discovery trends & anomalies

Enables rich new ad-hoc analysis: 
segment by any attribute of the experience without tags 

Ad-hoc Search Segments Analytics
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Identify customers that 

have added an item to 

their cart, but then 

removed it before the 

end of their visit 

Take real time action by 

determining the best 

personalized message based 

on cross channel and 

Tealeaf input

Unica InteractIBM Tealeaf

perspiciatis unde omnis iste natus error sit 
voluptatem accusantium doloremque laudantium, 
totam rem aperiam, eaque ipsa quae ab illo 
inventore veritatis et quasi architecto beatae vitae 
dicta sunt explicabo. Nemo enim ipsam voluptatem 
quia voluptas sit aspernatur aut odit aut

consequuntur magni dolores eos qui ratione 
voluptatem sequi nesciunt. Neque porro quisquam 
est, qui dolorem ipsum quia dolor sit amet, 
consectetur, adipisci velit

fugit, sed quia consequuntur magni dolores eos qui 
ratione voluptatem sequi nesciunt. Neque porro 
quisquam est, qui dolorem ipsum quia dolor sit amet, 
consectetur, adipisci velit, sed quia non numquam eius 
modi tempora incidunt ut labore et dolore magnam 
aliquam quaerat

accusantium doloremque laudantium, totam rem 
aperiam, eaque ipsa quae ab illo inventore veritatis et 
quasi architecto beatae vitae dicta sunt explicabo. Nemo 
enim ipsam

blank

WEB SITE

http://www.voluptatem.quia

OFFER prod rec

1 2

Real-time Experience Targeting
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What if?

�What if you could see everything that every web customer does?

�What if you could understand where, and why they struggled?

�What if you could determine if others had the same issues?

�What if you could determine the precise cost of the problem?

�What if you could do this in real-time and pass sessions to Unica?

�What if you could integrate this knowledge with Core Metrics?

�With Tealeaf, IBM’s latest acquisition, you can.
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