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Digital Giants...As of Jan’16 there are 229 start-up’s with over
1 billion$ market value...

World’s Largest 

Accommodations Company�

Owns No Real Estate

World’s Largest 

Retailer�

Carries No 
Inventory

World’s Largest Media 

Company�

Creates No Content

World’s Largest Taxi 

Company�

Owns No Vehicles

VS

VS
x2 Market Capital

More liquidity

140.000 employees /

4.1 million employees
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The pace of disruption has increased exponentially9

Source: BCG, The Global Economic Impact of Mobile Technologies, January, 2015.
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Business leaders frequently make 
decisions based on information they 
don’t trust, or don’t have1 in3

Business leaders say they don’t 
have access to the information they 
need to do their jobs

1 in2

9 and organizations 
need deeper insights

Information is at the center 
of a new wave of opportunity9

2.5 million items 

per minute

300,000 tweets  

per minute

200 million emails 

per minute

220,000 photos  

per minute

5 TB per flight

>1 PB per day 

gas turbines

90% of the data in the world was generated in the last 2 years!

Today the world’s data is doubling every 
two years. Are you ready?
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BUSINESSES MUST EVOLVE OR BE MARGINALIZED

Big Data Maturity

V
a

lu
e

Most 

Businesses Are 

Here

Lower the Cost

of Storage

Warehouse 

Modernization

• Data lake

• Data offload

• ETL offload

• Queryable 

archive and 

staging

Data-informed 

Decision 

Making

• Full dataset 

analysis

• 360 view of 

all enterprise 

data

• Exploratory 

analysis and 

discovery

Business 

Transformation

• Create new 

business 

models

• Risk-aware 

decision 

making

• Fight fraud and 

counter threats

• Optimize 

operations

• Attract, grow, 

retain 

customers

Operations
Data 

Warehousing

Line of 

Business

and Analytics

New Business

Imperatives
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TODAY'S INDUSTRY LEADERS RECOGNIZE THE GAP IN 
THEIR ABILITIES: 

30%

say the 

quality of data 

is insufficient 

for business 
model 
innovation

Insurance

60%

don’t believe 

they can 

personalize 

according to 

consumer 
expectations

Retail

50%

say available 
data limits 
confidence in 

strategic 

decisions

Healthcare

Source: IBM Institute for Business Value Cognitive Studies by Industry.
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81% of 
Marketers 
say9they have 

a holistic view of 
their customers

1 IBM eConsultancy Customer Analytics study 2015

Only 37% 
of 
Customers 
agree
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IBM Customer Experience Analytics Overview
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MEHMET WAS LOOKING FOR A 
MORTGAGE LOAN

1. Sold two houses, 

huge EFT’s to Bank X.

2. 2 visits to Bank X 

website to check 

mortgage loans

3. 2 calls with the RM on 

mortgage rates

4. 3 emails with the RM 

on payment plan

5. 2 SWIFT’s to XXX 

Construction as the 

down payment

6. 39 age with family and 

kids, investing

7. New USD account 

8. over 20 daily USD 

exchange rate checks

Unstructured 
information

Structured 
information

Social media posts

Contact center notes 
and chats

Web click 
streams

Geolocation

Correspondence

Channel usage 

Customer 
demographics

Account 
information

Credit data

Transaction 
details

Bank X has the insight but did not use

Bank X has the data but did not transform to insight

190K interest and commission LOST 
TO Competition
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“I am tired of big data9”

1 IBM eConsultancy Customer Analytics study 2015“Where is the big answer?”
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Analytic 
Appliances

Security, Governance and Business Continuity

Information Movement, Matching & Transformation

Landing, 
Exploration
& Archive Enterprise 

Warehouse

Data Marts

Real-Time Analytics

Data 
Sources

Structured 

Operational

Unstructured

External

Social

Sensor

Geospatial

Time Series

Streaming

BI & Performance 

Management

Predictive Analytics 

& Modeling

Exploration & 

Discovery

Big Data Platform Actionable 
Insights

SEE 
MORE

DO 
MORE

KNOW 
MORE
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IBM investing heavily in Big Data and analytics  

$24B
Investment 

in both organic 

development 

and 30+ 
acquisitions

$100M
Announced investment

in IBM Interactive

Experience, creating

10 new labs worldwide

9
Analytics 

Solution 

Centers

1,000
universities

Developing 

curriculum

and training for 

analytics with 

$1B 
To bring

cognitive

services and

applications

to market
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Thank you


