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Kisisel Ozellikler
@B Nitelikler: isim, Adres, Yas, Cinsiyet
« Hobiler: Spor, Yemek, Gezi ke 12
Statt: Evli, Bekar

Zamaninda Sezinleme
Farkli Uriin Alma Egilimi
Anlik Lokasyon |
Musteri Memnuniyeti L L

Servis, Kampanya, Uriin Odakh Yaklagimlar
itibari Zedeleyecek Olaylar

LJ
Sosyal Olaylar M ﬁﬁi
Kilometretaglari: Evlenme,

Cocuk Sahibi Olma, Bosanma

Sosyal Medya
Tabanh 360
Derece Musteri
Deneyemi

Lty

Uriin ilgileri

Urinlerde Kisisel Tercihler
UrGin Alim Tarihi

Urlin & Servislerde Oneriler

iliskiler ~H.
Kisisel iliskiler: Aile, Arkadaslar, Oda arkadaslari
is iliskileri: Takim iliskileri, is sosyal agi

Uriin Alma Egilimi Hayat Hadiseleri

Yemek fotograflarim igin bir fotograf : Egitim: MBA icin Stanford! &y 1'
~3)

“New Orleans'a dusundugumuzden daha

Hangisini almaliyim? Windows 7 ile bir erken tasiniyoruz"

makinasina ihtiyac duyuyorum?

laptop mu yoksa Apple MacBook mu?

Lokasyon Bilgilendirme Ev Alma Egilimi
-"I'm at Starbucks "Tavsiye Uzerine New York'tan

[
\
http://4sq.com/fYfrs" ev almay! dusunuyoruz. N /
Tavsiyesi olan?#nyc"

IBM Big Data Forum - Think Big
Buyuk Veri Perdesini Araliyoruz
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Kapsamli Varlik Tespiti ve Entegrasyonu

Isim: Jane Doe

Isim: Jane Doe
Id: jaydee Adres: Tampa, FL
Adres: Florida Twitter: jaydee
Hobiler: kosu, yoga, Isim: J Doe Blog Konusu: food
futbol... Blog Konusu: yemek Hobiler: kosu, yoga, ...
Lliskili Kisiler: Tony C (erkek
kardes)...

Varlik
Entegrasyonu

Gugluikler
. -6Igﬂ: 100lerce site, milyonlarca kullanici
Isim: jane
Aml i T.a.ml pf"Tgﬁy c =Karmasik Eslestirme Kararlari:

(erkek kardes)., ... — Pargali, kirli ve tamamlanmamis profil 6zellikleri

R N — Sadece kullanicilarin %3’U profillerinde yeterli
TUm bilgiler hayal Grintdur bilgilere sahip

IBM Big Data Forum - Think Big - | A TEEE 4
Buyuk Veri Perdesini Araliyoruz ereseam :i=5:9
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Buyuk Veri Platformu Olmaksizin

Kodlama Gereklidir... IBM Big Data Platformu

Olay
Takibi w
Uygulama
Yonetimi Hizlandiricilar
Ve Araglar

Analitik Uygulamalar

Bl /

icerik
Raporlama

Veri
Madenciligi

Endiistri
Uyg.

Analiz/
Gorsellestirme

Fonksiyonel
Uyg.

Analitigi

IBM Big Data Platformu

G6rselle§tirme‘ Uygulama | Sistem
ve Kesif Gelistirme Yonetimi

:ﬁ’ Hizlandiricilar
'On‘

Hadoop
Sistemi

Akiskan
veri isleme

Baglayicilar Performans
lyilestirmeleri

IBM Big Data Forum - Think Big

| A TEEF W
Bi‘xyﬁi Veri Perdesini Araliyoruz eresream R
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IBM Big Data Platformu
Analitik Uygulamalar

Bl / Analiz/ Fonksiyonel| Endiistri Veri icerik * BUVUk Veri platformu uzerlnde
baporlama Gorsellestirme Uyg. Uyg. |Madenciligi Analitigu olan, 62@' gozum ya da kuIIanlm
orneklerinin gelistiriime ya da
. implementasyonu hizlandiran
IBM Big Data Platformu SRS
yazihm bilesenleri
Gorsellestirme Uygulama Sistem_ * Verilen duruma 6zel issel mantik,
ve Kesif Gelistirme Yonetimi

veri isleme ve arayliz/gorsellik
ogelerinin saglanmasi

[ * InfoSphere Biglnsights ve
s0); Hizlandirncilar o
InfoSphere Streams Buyuk Veri

bilesenleri ile sariimis

Hadoop
Sistemi

Akiskan
veri igleme

Temel Faydalar:

e Zamana deger katmak

e Bilinen kullanim durumlari igin
glclendirilmis deneyimler

@ Veri Entegrasyonu ve Sahipligi

IBM Big Data Forum - Think Big

) 4
Blylk Veri Perdesini Araliyoruz ereseam
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Sosyal Veri Analitigi Mimarisi

Sosyal Medya

n JCY f
UG
U«

Cevrimici Akis: Akan Veri Analizi

Akis Hesaplamalari ve Analitigi

Olusum

Veri Toplama Fisilt, Niyet,
Analitigi:
Vv Duyarlilik
e ) Profil
Ozetlemeleri

Hazirlik

Verisi

IBM Big Data Forum - Think Big
Bayuk Veri Perdesini Araliyoruz

Sosyal Medya

Cevrimdisi akis: Gémililii Veri Analizi

Biglnsights Sistem ve Analitigi

Fisilti, Niyet,
Duyarlihk

Olusum Kapsamli

Analitigi Sosyal Medya

Ozetlemeleri o o
Misteri Profilleri

Ve

Ve Kullanici

Data Explorer

APl ile Indexleme

N Anlik Erisim \‘/“

Opsiyonel :Indeksli Arama

ere/eam

Gercek Zamanli
Analitik

Onceden tanimli
goriintii ve grafikler

Gosterge Paneli

Onceden Tanimli
Calisma Alanlari ve
Gosterge Panelleri

1’70‘ s .'.“.‘ ‘
"31 '\.4‘“ "){‘
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. A
SDA Uygulamalari

= Uygulamalarin ice Aktarimi
=  Marka Yonetimi

— Perakende

— Finans

— Medya ve Eglence
= Potansiyel Misteri Yaratma

— Perakende

— Finans
= Genel Kullanim

— Tum digerleri igin baslangi¢ noktasi
= Veri Kesifleme indeksleme
Uygulamalari

IBM Big Data Forum - Think Big
Buyuk Veri Perdesini Araliyoruz

') IBM Infosphere Biginsights
IBM InfoSphere Biglnsights

Welcome | Dashboard ‘ Cluster Status ‘ Files Applications

Manage | Execute | Link

o ”’
Applications ‘l
| & 3
+/ (J Social Data Analytics : Lead Generation Retalil
+| (3 Machine Data Accelerator

+| (3 Machine Data Analytics : Root Cause using Significance Analysis

+| (3 Social Data Analytics : Ingestion

+| (0 Social Data Analytics : Brand Management Media and Entertainment
|: (= iSocial Data Analytics : Brand Management Retalil;

¥ [C] Brand Management Retail Configure - Local - Global Analysis

[] Brand Management Retail Real-time Analysis

+ [ Social Data Accelerator

+| ([ Social Data Analytics : Lead Generation Finance

+/ (0 Social Data Analytics : Indexing

+ (CJ Machine Data Analyics : Search

+ [ Social Data Analytics : Brand Management Finance

+ (CJ Machine Data Analytics : Root Cause using Frequent Sequence AnaI)‘

+ (CJ Social Data Analytics : Generic
[ ] (2]

ere/eam IZXG
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o) 18M Infosphere Biginsights
IBM InfoSphere Biglnsights

. Dashboard

@ Natssteams B com 9000
’ & 00_Demo
P oeenTween
T [ AiProducts neg_tweels
B AProducts_pos?_weets
B AlProducts_pos2._weets
B AlProducts_pos3_tweets
B CourseProGotBag_neg_tweets
B CourseProGaiag pos. tweets
B HallsomSlosWoods_neg_tweels
(3 HallsornSisen¥oads pos tweets
43 CoursePro_ag
3 100_Demo_Dataino
5)100_Tweet_Generatejagi
& Swoaming_Twees

) metadata

Ornekleme: “SDA ile Perakende Marka Yonetim Adimlan”

(@] IBM Infosphere Biginsights
IBM InfoSphere Biglnsights

“—
Manage | Execute | Link 1 @ y D}
~, : 110
Applications ~ Edit  Viewing Size: 10KB, Text @ Sheets
Path: 10D_DamoBaich Tweats/AlProducts_neg_tweets -/[e b N
Name sio BlockSze | Pormission  Owner earc | = 8| 2  Demalsda_ X
+ () Social Data Analytics : Lead Generation Retail Characte Dended Dola /- (o s
5 3 |5 C3 Machine Data Analytics : Root Cause using Significance Analysis
1 SearchObject Category
Edi ViewingSize: |10KB - | Tex ) Shoats \E (3 Social Data Analytics : Ingestion
a MF IPA
butor rdinate ted at e Oct 36:3 < © Social Data Analytics : Brand Management Media and Entertainment L |TRALCHER WATER BAG CANPING EQUIPHENT
+0¢ “‘ e o ashtag: t 2 TRAILCHEF CANTEEN CAMPING EQUIPMENT
0 808 n: n_rep af 3 TRAILCHEF KITCHEN KIT CCAMPING EQUIPMENT
J a " g Brand Management Retall Configure - Lcca\ Global Analysis
nt nt . 4 TRAILCHEF CUP CCAMPING EQUIPMENT
N 3 hrefa . 81/dow 8 \"nofo! [7] Brand Management Retail Real-time Analysis
’ ) t 2 Trailchef ¢ 4 5 TRAILCHEF COOK SET CAMPING EQUIPMENT V)
" ated": fa er: ( # [ Social Data Accelerator @ - D]
B o et ed ot 3 Sep ascriptiet (3 Social Data Analytics : Lead Generation Finance
. e ot T § ey ) #/ O Social Data Analytics : Indexing
R trts S4e s lator™: fal | & Machine Data Analyics : Search
name An aura ard ficat dons*: . c] +/ (3 Social Data Analytics : Brand Management Finance
% ) Machine Data Analytics : Root Cause using Frequent Sequence Analysis
#1 @ Social Data Analytics : Generic
Verinin uygun anahtar s6zcuklerle ' Uygun Perakende

iceri aktariimasi (Decahose +

Powertrack + Boardreader blogs+ Uygun UygU|ama|ar|n semasi kullanilarak SDA

Manage | Execute | Link

Q @

forums) Secimi Or. Marka icin girdilerin saglanmasi

Applicatio

y Yonetimi

’ Py T re—
s — o GoSales Product Sentimen Sakes
Applications o, [rT———— [rese—E— : R
o’ 5 Wortan Contration | (@ Wardow Log [ o I R < [ evoresoor ], :
Brand Management R| Worktow iformation: & Ressy P s [ oo |
. st sUcCEEDED R —

Positive Sales Score "

o 9600t
AL4ED 4429 A0S

Name: _SOA_Gubal Ansyss_Resal Bran Mansgameet Path 2000000

Yerel-Toplu Analizlerin

IBM Big 2 | A TR
Buyuk Veri Perdesini Araliyoruz eresream Sl dth

St o 17.201242019PM
L ez
. X PR
— = o suntme o snonf
Brand Brand Brand a SUCCEEDED a1z, ";,"" e 10162347_0001 »
[oTper— e .
Retall Configure - Retail Retall Global s o oo b ¢
8
a succeeoeo oainagizazose oo o B
oarn.azazion
a suceezom o » .
a — »

Brand Brand a _conpe_e_ iz ounazanz ) o
Management Management

Retall Local Retall Real-time

Analysis Analysis

| el OvewiScoe v PoRbreOveScore v | Nepive OversiSe .+ | PostveSwes Soore + |,

Gosterge Panelleri kullanilarak
tirlmasi gorselligin saglanmasi
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Analitik Uygulamalar

Bl /
Raporlama

Analiz/
Gorsellegtirme

Endiistri
Uyg.

Fonksiyonel

Veri icerik
Uyg. ‘

Madenciligi Analitigi

IBM Big Data Platformu

Gorsellestirme | Uygulama Sistem
ve Kesif Gelistirme Yonetimi

Hizlandiricilar

Akiskan
veri igleme

IBM Big Data Forum - Think Big | A FTEREF 4
Bilytk Veri Perdesini Araliyoruz erew/he e“amm EEM. O



BigSheets - Tablosal Analiz araci

Web bazli analiz ve
gorsellestirme araci

Tablosal arayuz

— Uzun sureli calisan veri
toplama iglerinin
tanimlanmasi ve yonetimi

Toplanan verilerin
igeriginin analizi

IBM Big Data Forum - Think Big
Buyuk Veri Perdesini Araliyoruz

& ronacy & Rebesh | 73 Fe coemnls) | 1 Bxportas v RN B Sop Pl
Language Powsee PostTde Pathahed
15 Engksh R What B0 OL* Magpennd 10 Comics? Siong Women, S80ng Grts and <lnyword> M Wtson<inyword>, & sepertean 20120327 10005 ™
18 Englah B1ve <Koyword>BIM Watson<Keyword> - Tucson Winich Evert for Jeopardy Day 1 2011-02-15 08 1351 'M“
17 Enghsh 21567 <Keyword>8M Watson<Keyword> Research Team Answers Your Quessons 20110223 201300 ad
18 Enghsh 14058 Keyword>BIM Watson < Keywords and B Futre of Werk 2011-10-16 02 8832 o
|
19 Enghsh s374 CKeyword>EM Watson<Meyword> Could Have A Career I Health Case 2012.02-15 08 2208 i
!
20 Russan 540 Diata Mining / Cynepeomsesotep <Keyword>BM Watson</Keyword> yosown s 2.10 ¥ypch Waapscar s 2011.06.27 09 4436 Dag
21 Enghsh 1569 Cogroup Hees <Keyword>EM Watson<ieyword> 1o Work on Wal Steet 2012.03.07 013139 co
22 Rasan umn Cynepscanns®ep <Koyword> BIM WalLon ey word > SOMORET OscOoram § SAN=OCT o ¥ A0 DAy 2012-03-26 430 00 (="
23 ndonesan 2208 <Keyword>BM Watson<Keyword> 2011.02.23 07 31 00 )
4 Enghsh 6535 Fresh off “Jeopardy? waioey, <Keyword>BM Watson</Keyword> lands health care job 2011.03.07 0826 19 Fre
23 Enghsh 180% Network s OGeyword > BN Watson<eyword » B a8 olowf nday 2011-02-18 08 00 4 et
26 Enghsh 6421 <Keyword>BM Watson</Keyword> Goes 10 School 10 Engage Next Generaton of innovalors. 2011.03.31 343739 ay
27 Enghsh &0 <Keyword>BM Watson</Keyword> Moves Deyond Jeopardy 10 the Doctor's Office 011102501378 a
B Englsh mm <Keyword>BM Watson
2% Enghsh 10043 <Keyword>EIM Watson -
Select a type of sheet:
30 Romarman 129 Saper computond <Xeyn
31 Engah “ro Elemertal quendo [<key
32 Engsh s <Keyword»BM Walson >
1 Enghsh 7283 <Keyword>BM Watson I&} . ﬂ *‘ﬂ m@
34 Bugaran 1290 CynepecanaTipnT <Ke hd
35 Enghsh 7858 <Keyword>BM Warson . . R R !
3% Engish 1061 Heyword>iOM Watson Filter Macro Load Pivot Combine Union
: E
e asicus | Resuh ﬁ
Intersection Complement Limit Distinct Copy Formula I
A ™ T
Watson_sorted —l =
& =Z| Watson_news_revi
= was > Wat > Watson_sorted : [ g e e e w
GED (I | Wetson news a 5., > Watson_sorted : [ .‘:‘ft}Add sheets R
@ Ready
IBM Watson coverage by language
Russian 2%
[ 33
——m
e
rox
Wetson_sorted_Englisn_UK >
' el o s s > Wotson,sove..  (ONITISREIE]
— @ &) S
o= Top 10 UK sites with IBM Watson coverage
itbriefit 1.Net ss.feedsportal.com
www.computerweekly.com
[ —— www.supercomputingonline.Com yuwiecheyenet wwiclecareaare.com Www.thespoof.com
www.vadvert.co.uk wwwzdnet.co.uk
Il I
@ Add chant Result || Language coverage v <>
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BigSheets - Tablosal Analiz araci

Nedir ?

TestTwitter Demo

= |s birimlerinin bicimsel ve bicimsel olmayan === e e
veriler Gizerinde analiz yapabilmesini saglar 5 o —

= Tablo gérinimli web bazli kullanicr arayuzi o romas
vardir : =

k: e 1
i | &
Fiter Macro Piwot  Combine
o M) JamesMasow.  RP
? ol = f I A _shimo
. Union Limit stnct Copy  Formua Loms_Maseko
% Add she »@ TestTwitte

= [cerigi toplarsiniz (6rnegin crawl) veya dinamik
olarak collector’ler vasitasiyla edinirsiniz

20000

= Verileri ¢ikartip, kesfedip, analiz edip,
anlamlandirarak, filtrelerden gecirerek yeni
sonuclar ve gorsel raporlar olusturabilirsiniz

10000

= [teratif bir sekilde analizini siirdiriirsiiniiz

s
0 Segwore | aded

Puchc e (15 Canla) ] Homs

Sukarta

[ e - Mesica Gty

ere/eam
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BigSheets — Gorsellestirme, Ornek Ekranlar

IBM InfoSphere BigSheets

Data Collestions > View Results E

Data Collections
Mow many folks “feel” Positive or Negative towards which Brands? 7

e 10 | m Twilter Data - .. - What Brands ar Heorw mmany folks lm new collection « )
lzn Dclelc - .
r—— Ready [ 0% ] | IX Close |
& Ready - .
-

v &t sentiment
count (aggregate)

Click 1o select,
KCtrl-Click: multiple Disks colored by sentiment
Shft-Click range
n B com.ibm.en. Positi
W com.ibm.en.Negat I

~12

8 :
jail s .
I |~ ~ Motorola @
To highlight or find tot

B, Search>
o Agd crant click or ctrl-clic

» Detalls: Label | brand - Color | sentiment 3]
) Related Collec 2B Ada Crant Result | Bubble = e
» Details:
IBM Big Data } Related Collections:

Bayuk Veri Pe!




Herkes i¢in kolay kullanim ve analiz

GREEN = POSITIVE SENTIMENT
RED = NEGATIVE SENTIMENT ZOOKEEPER

A LITTLE HELP
COWBOYS AND ALIENS ‘ FRIENDS WITH BENEFITS
‘UPER 8

CARS 2

CAP

HARRY POTTER & GlGG O m

PLANET OF THE APES
“ The Film Forecaster sounds like a big
BAD TEACHER” undertaking for USC, but it really came down
THE SMURFS.. to one communications masters student who
GREEN LANTERN” ' learned Big Sheets in a day, then pulled in
MONTE CARLO

X MEN the tweets and analyzed them - Ryan Kim

IBM Big Data Forum - Think Big
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Blylk Veri Perdesini Araliyoruz ereseam
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IBM Big Data Forum - Think Big
Buyuk Veri Perdesini Araliyoruz

Text Analitigi

Calismalari

Yapisal olmayan veya yari yapisal bilgiler igerisinden yapisal bilgilerin
tespiti ve cikarimi
Analitik faliyetlere olanak saglar

— tablo, rapor, birlestirme, parcalama, bolme , siniflandirma, modelleme, veri
madenciligi...

File Edit Format View Help

IBM Reports|2006 Fourth-quarter Resu]tsl

Tab navigation

press release

Related xML feeds
contact(s) information
Related resources

ARMONK, NY - 18 Jan 2007:

IRevenues from the Software segment were $5.6 b11110n! an increase of 14 percent (11 percent, adgusting for
currency) compared wi € fourth quarter o . Revenues from IBM's middleware brands, which include
websphere, Information Management, Tivoli, Lotus and Rational products, were $4.4 billion, up 18 percent versus
the fourth quarter of 2005. Operating systems revenues decreased 2 percent to $642 million compared with the
prior-year quarter. Revenues from other software and services increased, which includes the pProduct Lifecycle

Management portfolio of products.

t (4

Services| increased 7 percent
B 2 increased 6

obDa 5U erV e

For the Global Sservices business, segment |re
percent, adjusting for currency) to . 1
Eercent (3 percent, adjusting for currency 3 on. JIBM signed services contracts totaling $17.8

illion, up 55 percent year over year, and e € Tull year with an estimated services backlog, including
Strategic outsourcing, Business Transformation outsourcing, Global Business Services, Integrated Technology

services and Maintenance, of $116 billion, an increase of $5 billion from the prior-year period.

REvenues from the systems and Technology Group (S&1G) segment totaled $7.1 billion|for the quarter, up 3 percent

at, adjusting fTor currency). 58 revenues 1rom system Z server products increased 5 percent compared with
the year-ago period. Total delivery of System z computing power, which is measured in MIPS (millions of
instructions per second), increased 6 percent. Revenues from the System p UNIX server products increased 4
percent compared with the 2005 period. Revenues from the System x servers increased 7 percent, and revenues from
the System i servers decreased 10 percent. Revenues from Microelectronics decreased 6 percent and revenues from
System Storage increased 9 percent.

ere/eam
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Text Analitigi Uygulama Alanlari

« Bir cok endustride zengin uygulama alanlari

— CRM Analitigi
» Mausterinin sesi
* Maugteri kaybi

— Sosyal Medya Analitigi
« Satin Alma Egilimi
« Mausgteri kaybi tahmini
- itibara dayali Riskler

— Dijital Korsanlik
* Yasa digi yayimlanan iceriklerin tespiti

— Log Analitigi
» Ariza analizi , ve neden-sonug iliskisi

— Giuvenlik, Istihbarat

IBM Big Data Forum - Think Big
Buyuk Veri Perdesini Araliyoruz
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AQL — Annotation Query Language

* Annotation Query Language
— SQL benzeri dizilim
« Benzer semantik ve konseptler sayesinde hizli 6grenme
— Declarative

« Gelistirici “ne” cikarmak istedigini belirtir
« Sistem“nasil” ¢ikariimasi gerektigine karar verir

— Compile edilip, calistirma icin optimize edilir

« Annotation Operator Graph (AOG) kiime igerisinde hizlica galistirilacak halde olusturulur
— Anlasilabilir

* Kolay anlasilabilir ve debug edilebilir

— Hazir extractor’ler ( isim, Lokasyon, Meslek vb. )

|

Il
iy
<
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Text Analit

dl “person.aql 8 = B[ package Explorer £2 =0
create dictionary SalutationDict as alm B%|e "
( =} TextAnalyticsDemo
‘rev.', 'col.', 'reverend', 'prof.', 'professor’, =l e e
‘lady', 'miss.’, 'mrs.', 'mes’, 'mr.', 'pc.’, 'ms.
ey e ket e e 3 men
. . . . men . @ phone.ad
‘ds', 'ait, 'ner:!, ‘Dokcox!, 'Herr Doktor!, E® dctnaries
"Frau Dokeox!, 'Herr 'Frau professor', 'Baron', 'graf' ) swrest et
) ] strictast.dit
@ put
- Find dictionary matches for all title initials © oot
@ create view Salutation as @ main.ad
extract dictionary 'SalucationDict
on D.text as salutation
from Document D;
-~ Dicticnary of common greetings
create dictionary GreetingDict as
‘regards', 'regds', 'hello’, 'hi', 'thanks', 'best’, 'subj', 'to', 'from'
)i
- Find capitalized words that look like person names
create view CapsPerson as
extract regex /\b\p{Lu}\p{M}* (\p{LN\p{M}*) (0,10} ({*=] [\D{Lu}\p{M}*])2 (\D{L}\B{M}*) {1,10}\b/
on between 1 and 10 tokems in D.text as word
from Document D
il = PO -
a -0
1 eror, 0 warnings, 0 others
Desaription ~ [Resowce [ path [ tocation [ Type [
B @ Errors (1item)
@ In C:\workspace TextAnaly ticsDemoledllperson.adl: Encountered *“areate” “create ™ atne 11, column L\Was expecting: "...  person.cdl  [TextAnlyticsDe... ne 11 Problem

AQL Editor

= Problems‘ @ Javadoc l@ Declaration

Annotation Explorer

igi

w §

Araclari

(2. probems ([ person | ] honetunber [ P2= input/ervon-sampe/0 £3

@ main.agl fO person.agl f 00144 f 10 8 10001 ] = O|[ [ package Explorer &3 =0
i I checked with RUGREBBN's oroup on where they were on The RAROC analysis of &K|e Y
your proposed broadband project. They aren't doing anything according to Rod E & TextnalyticsDemo ]
who checked for me. It seems to me that we need to do several things to either 5 aql I~
kick this into gear or to put it on hold pending completion of a sale. #-(= dictionaries
& input
i 1. We need to find out from if this deal adds any value to the -G enron-sample
i transactions being proposed. I will talk with HSBGH and Mark about this issue.
2. We need to determine EBS interest in this business..ie are they a buyer or
seller of Portland metro dark fiber. If they want to be in this business
wouldn't it make to develop this project as EBS and not to include it in a
sale?
i 3. A project of this size will take JEE's approval. The projected Phase I
capital is above my threshold.
i I will telk with KEVARNHARROR and MEEER and then get back with you. Sound like
a plan?
i . -
=0

& [JiAnnotations

Result Viewer

67 matches search >> [verify

]

PotentialBrandCandidatesAll

brand: sampleoutdoors

AmbiguousBrandCandidates
3 ify

brand: verify

L
brand: verify brand: verify

keyword: shopping

brand: verify

L
brand: verify

brand: verify

L
brand: verify

brand: verify

L
brand: verify

Runtime Explain

brand: verify

brand: verify

L
brand: verify

brand: verify

brand: verify

brand: verify

—
brand: verify.

brand: verify

—
brand: verify.

Uniono

brand: verify

PotentialBrandCandidatesAll
brand: sampleoutdoors

PotentialBrandCandidatesAll
brand: sampleoutdoors

PotentialBrandCandidatesAll
brand: sampleoutdoors

brand: sampleoutdoors

brand: sampleoutdoors

PotentialBrandCandidatesAll
rand: sampleoutdoors

brand: verify

IBM Big Data Forum - Think Big
Bayuk Veri Perdesini Araliyoruz

ere/eam

where data comes alive




Streams veya Biglnsights uzerinde kosturabilirsiniz

AQL Language
Extractor l
Optimizer
Compiled Operator »l/
Graph _
- — Compiled
Plan

Input
Documents

Cluster

Extracted
Information

Downstream
Integration
And processing

IBM Big Data Forum - Think Big
Buyuk Veri Perdesini Araliyoruz

ere/eam



Analitik Uygulamalar

BI/ Veri ‘ icerik

Raporlama

Endiistri
Uyg.

Gorsellestirm

Uyg. Madenciligi
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Analitigi

IBM Big Data Platformu
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Big Data Kesif ve Navigasyon

Application/
Users

Commenting

®
',“ Tagging
* Rating
-

Shared
Folders

Social Tools
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Jaio|dx3 eleq a1aydgoju|

“ranee

Relational
Data

File
Systems

Content
Management

Email

CRM

Supply
Chain

ERP

RSS Feeds

Cloud

Custom
Sources

External
Sources

OPTIMUM

INVESTMENTS

Followed High Net Wealth Clients

& Isabella Jones

& Thomas Jackson
L Theresa Mayer

& Vichael Kleinfelder

Tracked Products

W/ 529 Plan
N 401K
W7 Money Market IRA

W Fixed Income & Bonds

Financial Blogs

CNBC: Warren Buffett: ‘Disruptive’ Debt
Limit Debates Are ‘Waste of..
Everything Warren Buffet

CNBC: CNBC Transcript Warren
Buffett on Russian Roulette, Tax.
Everything Warren Buffet

BLOOMBERG: Munger Treats ‘Hard-
Core Addicts' as Wesco Stock Exits...
Everything Warren Buffet

Investment New

Texas Gains New Billion Dollar Bank
Business Wi ninutes ago

Ally Financial Reports Preliminary
Second Quarter 2011 Financial
Results

PR Newswire - 54 minutes ago

Pinnacle West Reports Second-
Quarter Results
TheStreet.com - 55 minutes ago

Q Logged in as Frank Gelato | Help

Action Needed

Sentiment  Customer Type Format Time Product
GNegative & Isabella Jones Support Tweet 05.29.1210:30 amEST  Mutual funds
Neutral 2 Thomas Jackson Support Supportticket-email ~ 05.29.1210:25amEST 401K
wPositve & Isabella Jones Sales Tweet 05.29.1210:05amEST 529
GNegative & Theresa Mayer Satisfaction  Blog 05.29.1209:30 amEST 401K

Activity Feed

& Isabella Jones - @lzzyJones

Wow s the stock marketreally this bad, my monthly mutual fund statement looks terrible! Time to call my financial
advisor.

Twiter - Minutes ago

X Theresa Mayer -tmayer@gmail.com
Great advice on retirement planning! Thinking aboutincreasing my 401K contribution but are there other refirement
plans I should be looking at given | hope to retire in 10-15yrs?

demb i

t-p.
htp: p q

Blog - Minutes ago

2 Thomas Jackson
How can| change my 401K contribution using your online system?
Remedy - Minutes ago

Sentiment

5

[ Y /

£ ! —— o~ —

$ [ B3
@ Mutual Funds
@ Boncs

g

§ Or

o

z

T T T
032011 Q42011 Q12012 Q22012 032012

Sentiment By Age:

13

&

$ [ B3
@ Mutal Funds
. Bonds
Or

Negative

where data comes alive



Geliskin 360° Musteri

OPTIMUM

OURCE SYSTEMS

CRM
Name: J Robertson

Address: 35 West 15t

Address: Pittsburgh, PA 15213

Janet Robertson
Address: 35 West 15t St.

Address: Pittsburgh, PA 15213

Address: Pittsburgh, PA 15213

Janet

First:

Last: Robertson

Address: 35 West 15t St

City: Pittsburgh

PA /15213

State/Zip:

Gender: F

Age: 48

Buyuk Veri Perdesini Araliyoruz

INVESTMENTS

Home > £ JanetRobertson

Personal Information

£ Janet Robertson

Senior Regional Sales Manager
Department: Sales

Office: Pittsburgh, PA
jrobertson@wakefield.com
412.422.2499 x555

Stop Tracking

Associated Accounts

[{h Wakefield Investments

LinkedIn History

Wakefield Investments
Title: Senior Regional Sales Manager
Years worked: Nov 2006 - Present

Morgan Stanley Smith Barney

a
Content Mgt.

A-l
Fullfilment SNz

Sources

Purchase History

Date Amount
2011-04 23k
2011-01 25k
2010-10 18k
2010-07 10k

2010-04 11k

Fund
Western Asset U.S. Treasury Reserves

Optimum Short Duration Municipal Income Fund

Optimum Dividend Value Fund

Optimum Batterymarch S&P 500 Index Fund
Optimum ClearBridge Large Cap Growth Fund

Contact Activity Feed

Showing: All Activity | By Source | By Author

Filter Feed

What's new with this contact?

Add Comment

Q

ﬂ & Irene Tambolin updated the document Wakefield Contact Information.

B SAP-1da

ra &£ Todd Williams updated the database Product Funds #322245 - Activity
kd .

= History Wakefield.
= ]

=

&2 Database - 3 hours ago

contact Janet Robertson.

g & Chelle Kroll added the email address jrobertson@wakefield.com to

v @ salesforce

- 2 days ago

"Scheduled a meeting with Janet for next week. I'll et everyone know how it

C‘l &L Frank Gelato commented to Janet Robertson:
£

Knowledge-
bases

Support
Ticketing

Bitiinkestirilmis Goriinti

OO

Supply Chain

Goruntusu

Logged in as Frank Gelato | Help

Owned Products

¢ Optimum Bond Fund

w¢ Western Asset U.S. Treasury
Reserves

¢ Optimum Western Asset Short
Duration Municipal Income Fund

¢ Optimum Dividend Value Fund

¢ Western Asset New York Municipal
Money Market Fund

u¢ Optimum Western Asset Oregon
Municipals Fund

¢ Optimum Special Equity Fund

uF Optimum Western Asset New
Jersey Municipals Fund

Recent Conversations

Email: Optimum Fund Management
Overview

Janet, please find an overview of
Optimum and the funds we offer. This
is only a high level...

Bd Exchange - 3 hours ago

Notes: Janet is new to Wakefield but
has been a wholesaler for 10 years
New to Optimum Funds.

@ Salesforce - 2 days a

g

Title: Optimum Introduction
Welcome Janet to Wakefield. | wanted
to introduce myself...

Streams

ere/eam
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<body>
<data <rdata> l l cdataicrdaas Il <datacidatas

PDF DOC PPT
b N
|
i <title> s <t o> <tite: i
body <body>
Ibody: <tbody> oot

Extraction

vV Vv VY

LOG FILE

Media

</body>

Normalization
I .—
Yt
WHITRT
Search Results
I
I
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Sanal Dokumanlar Yaratimi

ALL ECMS SharePoint APL Web Pages Expertise
* ML Search T
o panor earc
earcn

Results 1-3 of about3 | Details Sort by: Date Relevance Title Author

| Search History ~| W Select/deselect all on this page 0 documents selected.  Actions v | Save Query

Narrow by topic 1. :

Pafford, Michael E. - GED/GBO Office: MPE-NE27 Phone: 33174

Mot enough text to cluster Project Manager Email: Mike Paffordi@jhuapl.edu

Skills: intelligence "pcpad” (planning and directing; collection; processing and exploitation; analysis and
production; dissemination), Structured and Object-Oriented Systems Engineering; ISR Systems Concept,
Design [...

Y Personal Folders Ecit
All Results

\_,Q

==l 2
Projects: ELINT Enterprise Performance Assessment (EEPA) Toolset; Next Generation Overhead SIGINT
System (NGOS) AoA; MAJIC MUA, JCRE MUA,; SIGINT TCPED Architecture Framework.

=z | Cooler [MySite] Resume  Cooler Communitie$ Ignition Grants

\_14_1

a8
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