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LivingSocial Deals 3:03 PM

This Week's Top 10 Deals: Ticket...
Atlanta's top deals | manage email
preferences top deals for Atlanta my...

Fifth Group Restaur... 2:02prv

If You Love Bourbon, You Can't...
If you're having trouble viewing this
email, you may see it online. Share this...

Health 1:08 PM
A Special Invitation from HEALTH...
View a web version of this email here
Greetings! As a friend of HEALTH, we'...

LinkedIn 12:50 PM

Meg Whitman: Why | Support Civi...
Don't miss out on updates from thought
leaders Meg Whitman CEQO at Hewlett-...

VolunteerMatch Ne... 12:45pu
Should you put volunteering on...
Having trouble reading the email? View it
online. You are receiving this because...

The Posh Spot 12:40 PM
#PSCares: Update on Chipless...

#PSCares We heart our chipless manis
because they make staying “polished"...

Technology Associ... 12:32Fu
TAG Daily Mail for Friday, March...

Add this email address to your address
book to ensure delivery of future com...

Aquasana Water Fil... 12:20 pu
10% off replacements today with...

OR 15% off with signup. To view this
email as a web page, click here. 866.6...

[

Select messages to delete or move.

LivingSocial Deals Details

To: jodiwearn@hotmail.com

This Week's Top 10 Deals: Ticket to LivingSocial's Beerfest | Toenail Fungus Removal |
& More...

March 8, 2013, 3:03 PM

Atlanta's top deals |

atlanta

top deals from this week

LivingSocial's Buckhead

Beer and Wine Festival

Beerfest: LivingSocial Original

Laser Fungus-Removal
Treatment for 10 Toenails

view deal »
Primera Podiatry, Laser & Foot

Spa
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Data in
Silos

Fragmente
d picture of
customers

Lack of
Control

Lack of
control over
data

Relevan
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Content

Inability to
customize
content

Right
Channel

Get
customer’s
attention

Real Time
Execution

Inability to
execute in real
time
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brand
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Buyers are

o learning on
o their own and
delaying their

contact with

of the buylng ProcessS suppliers until

late in the

is already done before  purchase
you speak to them ’







RIGHT Data not Big Data
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Build a Better Form

First name:*

Last name ™

Company name:

Email=*

Address™

City:*

State/Province:™

Zip/Postal Code™

Phone Number:*

First name*

Last name™*

City™
State/Province™
Zp/Postal Code™

Phone Number*

Bond

lames Bond

gotcha@mail.com

123 SW Fake Ave.

Classified

Montana

12345

123-456-7890




SILVERPOP

Use Progressive Web Forms B ewrcanen,

the
. gentlengemy

-

» the _
?5 - gentleman cyclistcom

BIKE FINDER | REP/ C

Thanks for your interest in

Please tell us a little about yourself to

Email*
Thanks for your interest in the Gentl

Firet Hame Please tell us a little about yourself to receive your
o Thanks for your interest in the Gentlman Cyclist. ¥
miail

Last Narie Please tell us a Iittle about yourself to receive vour file immediately.
Company Name Email’

Cortinue

What best describes your role? Number of Employees?

Select One Select One
Contine What best describes your Industry?
Select One

Continue
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Use your Preference Center

NET-A-PORTER.COM [ ]l searcH

HOME WHAT™S NEW MAGAZINE DESIGMNERS CLOTHING : ORIES

THANK YOU

FOR CONFIRMING YOUR
SUBSCRIPTION...

The hottest lcoks sell out very quickly on our site. Be the firstto know when
praducts from your favarite designers are available at NET-A-PORTER.

/ DETAILS &)

Flease tell us a little bit more akout yourself, so we can ensure that our service
is tailored to your needs.

|DRESS sIZE v

| SHOE sIZE v

kHOUSEHOLDINCOME VI[OptiunaI}

‘WHAT'S NEW' EMAIL ALERTS

Tick the boxes alongside the designers you would like to be notified about, then
click submit ta save your subsciption request.

[0 12TH STREET BY CYNTHIA WINCENT [J18TH AMENDMENT [03.1 PHILLIP LIM
03 1 PHILLIP LIM FOR TATAM O acnE O ADIDAS BY STELLA MCCARTMEY
[ aka NEW YORK [JALBERTA FERRETTI [ ALEXANDER MCQUEEN

[JALEXIS BITTAR [CJALEX MONROE CJALICE AND OLIVIA




1 ..3
faCEIJl:Iﬂk |!q- ﬁj Search for people, places and things

OLIDAYS

oliday advice

First Name

Last Name:

Email

& I accept the Teletext Holidays
Email Terms & Conditions

teletext
holidays

Teletext Holidays

73,475 likes - 2,355 talking about this

Travel/Leisure & GREA.T DEALS
Welcome to the offidal Teletext Holidays Facebook page - : 3 | TO YOUR INBOX

customer service is available Monday-Friday Sam-5. 30pm or
find us on http: f/teletextholidays. co.ukf

|| CLICK HERE

About - Suggest an Edit
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se Social Sign In

mhlﬁegisierilo- ABOUT MARTHA COMMUNITY RADIO WOBILE BLOGS SUBSCRIPTIONS

Enter a search term search

FOO ENTERTAI WEDDINGS CRAFTS HOME & GARDEN PETS WHOLE LIVING TELEVISION SHOP

Welcome! We'd love for you to join us.

Come and be inspired with us! You can collect and organize your favorite articles and recipes, and share your ideas and passions
with others on any ofthe Martha Stewart sites.

Create a Martha Stewart account. With your social network.
Email Address
or
f Sign in with Facebook
Password At least & characters. Capitafization matters.
We'll never share your information or post anything
to your network without your permission.
Martha Stewart Special Offers and Events B g
Adwance nofification about upcoming ? h that
Martha Stewart Living Omnimedia nt to our Terms &
special offers, ventures, and events.
Special Partners
Ideas and special discounts from our
trusted partners. [ —
SILYERPOP
= PIGITAL

UNIVERSITY

2014,




Social Sign in Fields passed through to your
d ata basF@ ™ LI SFOLC YHOO Goog Windows Live AOL Flickr Foursquare

Provider Name ‘guaranteed guaranteed guaranteed guaranteed guaranteed guaranteed guaranteed guaranteed guaranteed‘ guaranteed
Address
Display Name
Gender
Preferred Usernam
Birthday

Family Name
Given Name
Profile Photo
Verified Email
Formatted Name
URL (hemepage)
UTC Offset
Phone Number X X

Email X X X X X X X

Identifier guaranteed guaranteed guaranteed guaranteed guaranteed guaranteed guaranteed guaranieed guaranteed guaranteed

= R A |
oE O OE =B O®E ®H ®E =B ®B K =N =
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F
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Connect to External Systems

ANALYTICS

WEB i 1
|

s SILVERPOP
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“What customers do is far
more important than what
they say”




Figure 11
Perceived Advantages From Behavioral Marketing

“For each of the following, what improvements do you think your organization could generate if you were
able to take specific actions to prospective customers based upon their behavior with your company across
multiple channels?”

® 1% to 10% improvement ® 11% to 20% improvement » 21% improvement or mare

Revenue that can be attributed to
marketing activities

Customer satisfaction/loyalty
measures

Capture a new type of customer
(e.g., Millennials)

Returns on marketing investment
(ROMI) %

Campaign payback

Reduction in marketing campaign
expenditures

Reduction in average sales cycle
time

Reduction in per-customer
acquisition costs

Base: 157 marketing professionals focusing marketing efforts on the Us
(some response categories have been omitted)

Source: A commissioned study conducted by Forrester Consulting on behalf of Siverpop, May 2013




Good Better

(demographics and form submissions) (behavioural insights driving by marketing and sales)

Title: VP or Mgr  Strategic white paper or demo
Selection: 3 months Visited site 3 times in last 2 days
Budget: $50k Custom ROI calculator results

Industry: Retail Clicked on a vertical case study
in email
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Behaviours that Matte

How many emails did they
open?

Which articles did they

How long since their last click to read?

Visit?




Use Webtracking

W

| clicked on a
link and
shopped online

" £\ £
lvisiteda {2 §2MH

landing page + ﬁL ; .
downloadeda 4 X =

file ?
f

I =
r’V\_ |M/j LTy <

& _ N lregistered
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| shared a link :
to a blog post _ [*




B i rth d ay Happy Birthday from
a i I 2 ! O the Gentleman Cyclist! - " Item(s) From:
Em Get 20% off =

. Shopping cart
A Y * Wish Jist
ANYTHING YOU WisH "*: . Replenishment/

last Purchase
Use Code BIRTHDAY 265 |

Offer expires 2/30/2014

#/BUY Now

Leverages Web
Tracking and
Recommandations

* Category browseqd

* Top sellers in
Category

Double Down Ace 2

. Recommendations
Frontioader Rooftop Bike KingJoe 2-Bike Trunk

Hitch Bike Rack Carrier Mount Rack

ook (50) Yook (51 ) olodok vy (34)

$249.00 $130.84 $375.06 $143.20

$425.00 $105.24
Use Coupon Code BIRTHDAYZGS



Design for Mobile




Mobile is more important than ever

57

of email opens are on mobile
devices, yet many emails are only
designed for desktop viewing. Text
is often difficult to read, details in
images are hard to see, and links
are impossible to click on mobile.

150

Studies have found that people
look at their phones an average of
150 times a day. These brief
interactions mean that you must
focus on getting your point across
quickly.

80

SILVERPOP

An IBM® Company

Of people delete an email if it
doesn’t look good on their mobile

device.

Source:

k=3

Litmus

]
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eec00 ATRT LTE 1:30 PM * 87% ED

< Hotmail Inbox Edit

FI'Om Name ~25 Marketing Automation Experts
March 10, 2014 New Discussio...
characters

Mitchell + Bob 9-00 AM
See You Thursday at Our 25th...

Having trotpie vViewmg our eviain |
Click here . Forward to a friend...

Pottery Barn 8:30AM

Pre-header ~30
CharaCterS LivingSocial Deals 8:18AM

Admission to the Georgia Craft...
And it's covered by the Good
Deal Guarantee. Shop easy, sh... ‘ foreet

DIGITAL
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Updated 2 minutes ago /‘ 2014
17 Unread |:| v




< Hotmalil Inbox Edit SILVE R’E’O P
. . An IBM®Company
® Anthropologie 11:31AM Support the Su bJ t I|ne
Our newest arrivals from the bri... " "
From faraway lands, fresh color Wlth d Creatlve, USGfUl
d pattern. Shop d tA...
B or helpful pre-header
® Mitchell + Bob 9:00AM ]
See You Thursday at Our 25th... e Call-to-action
Having trouble viewing our eMail? i
Click here . Forward to a friend... hd SpeCIa| Oﬂ:er
- * Reminder
STARTS NOW! Our biggest sect...
Save up to 30% in our Upholstery NOT “having trou ble — ?”
& Slipcover Event - in stores &... ) O
® LivingSocial Deals 518/ Or worse “To Unsubscribe....”

Admission to the Georgia Craft...
And it's covered by the Good
Deal Guarantee. Shop easy, sh... ‘ susoe

2014,

Updated Just Now /‘
12 Unread |:|



8006 (| Because you have more to show — Inbox ¢

IR = [ ® ]} | [anlATET 2 10:37 PM 7 =

\_ All Inboxes (245) " --vl

Because you have more to show
September 26, 2012, 2:49 AM

From: Twitter <n-whigvar=yvgzhf.pbz-0332e @postmaster twitter.com> Hide ||
Subject: Because you have more to show ¢
Date: September 26, 2012 2:49:31 AMEDT i
To: Justine Jordan <justine@|litmus.coms= |

Justine Jordan,

Justine Jordan, e 4 We have something for you...

/ We have something for you... ™

New Twitter profiles
Make your profile beautiful with a
header image. Browse your new
photo reel. Gheck out what other
people are doing with their profiles.

New Twitter profiles

Make your profile beautiful with a header
Have an iPhone, iPad, Android, Windows Phone 7 or Blackberry? image. Browse your new photo reel. Check out

Get the Twitter app at Twitter.com/download what other people are doing with their profiles.

Forgot your Twitter password? Get instructions on how to reset it. | I Get the app and try it now I

You can also unsubscribe to these emails or change your notification settings. Need help?
If you received this message in error and did not sign up for Twitter, click not my account.

Twitter, Inc. 1355 Market St., Suite 800 San Fre
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MAKE SOME LINCOLNS
THIS PRESIDENTS" WEEK

Winter shoppers are ready to buy—Ilist
Fixed Price free

Get started

5= & Sy S

LISTIT SELLIT SHIPIT GET PAID

Take eBay with you
Sell and buy anywhere, anytime with the

\When it's on vour mind it's on eBay ™

% y How to Sell  Sell Your ltem Sell on Mobile  Deals  Succes

wll ATET 7 % 11:47 PM

| 'fnbox (133) .

Make some Lincolns this Presidents’
Week!
February 16, 2013, 1:03 PM

Enjoy free Fixed Price listings February 17-21
View this message in your browser

eBay Saller Pratsction
eb Y  HowtoSell SellYourltem SellonMobie Deals Suc tor

MAKE SOME LINCOLNS Offer g

February

THIS PRESIDENTS" WEEK 17-21

Winter shoppers are ready to buy—list
Fixed Price free

$

SELLIT SHIPIT GET PAID

r B Z
Take eBay with you
Sall and buy anywhere, anytime with the

When it's on your mind, it's on eBay.™ d:)
R—T 1]




Delivering a 1:1 Experience




s S LVER@POP
Slngle Customer VIeW n Company

JIM

“the
cycling
enthusiast
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With Four Techniques:

Automatio

n

Simple or To make strong To enable you to
more complex purchase signals scale
“Iff Then” logic leap out

s SILVERPOP
; An IBM® Company

And generate
the best next
action

I:I
Analysis and Testing b { oo ) g
N/



Scale with Automation

Traditional
Marketing Process

Query
Large Audience
Click Send
Query
Large Audience

Click Send

Profile Data

Relational Data

Behavioral

<
» SILVERPOP
An IBM® Company

Marketing
Automation Process

Query

Large Audience

Listening for live
Behaviours
Individual Messaging

Email Web Content
Social

o GITAL
MARKETING
uNlVERSITV

b+ 4



Automated Programs ss'“ﬁﬁsﬁiiﬁai

Volume Revenue

12%

W Broadcast MW Broadcast

B Automated m Automated

88% 70%

4 years ago = 2% volume / 1% revenue

Today Volume = 6X; Revenue = 30X




Deliver Relevant Content

Sitverpop Traved

B em"ff’?’aﬁ;’ﬂy- l1ips o ™

Lorem ipsum dolor sit amet, consectetuer
adipizcing elit. Aenean commeodo lizula eget
dolor, Aenean maszsa, Cum sociis natogue
penatibuz et magniz diz parurient montes,
nazcetur ndiculuz musz, Donec guam feliz,
uliricies nec, pellentesque ew, pretium guis,
sem. Nulla consequat massa quis emm.
Donec pede justo, fringilla vel, aliquet nee,
vulputate eget, arcu. In enim justo, rhoneus
ut, imperdiet o, venenatis vitae, justo. Nuflam
dictum feliz eu pede mollis pretium. Integer
tincidunt. Cras dapibus. Vivamus elementum
semper nisi. Aenean vulputate eleifend
telluz, Aenean leo ligula, porttitor ew,
conzequat vitae, eleifend ac, enim, Aliguam
lorem ante, dapibuz in, viverra guis, feugniat
a, teltus, Phazelluz viverra nulla ut mefus
varius laoreet. Quisque rutrum. Aenean
imperdiet.

20% Off All Vacation Packages

T

Lorem ipsum dolor sit amet, con:
adipizcing elit. Aenean commodo
eget dolor. Aenean mazza. Cum 3
natoque penatibus et magnis dis p|
montes, nascetur ridiculus mus. Dy
quam felis, ultricies nec, pellentes
pretium guis, sem, Nulla conzequ;
uis enim, Donec pede juste, fring

Sitverpop Traveld

_—

209% Off All Vacation Packages

Lorem ipsum dolor sit amet, consectetuer
adipizcing elit. Aenean commodo ligula eget
dolor. Aenean masza. Cum zociiz natoque
penatibus et magniz dis parfurient monies,
nascetur ridiculuz mus. Donec quam feliz,
ultriciez nec, pellentezque eu, pretium quis,
zem, Nulla conzequat mazza quiz enim.
Donec pede justo, fringilla vel, aliguet nec,
vulputate get, arau. In enim justo, rhoncus
ut, imperdiet a, venenatiz vitae, justo. Nullam
dictum feliz eu pede mollis pretium. Intager
tincidunt. Craz dapibuz. Vivamus elementum
zemper niz. Aenean vulputate eleifend
telluz, Aenean leo ligula, porttitor ew,
conzequat vitae, eleifend ac, enim, Aliqguam
lorem ante, dapibus in, viverra quis, feugiat
a, teltus, Phasellus viverra nulla ut metus
variuz laoreet. Quizque rutrum, Aenean
imperdiet.

Lorem ipsum dolor zit amet, o
adipizcing elit. Aenean commo
eget dolor. Aenean masza. Cur
natoque penatibus et magnis di
montes, nascetur ridiculus nma
guam feliz, ultricies nee, pellen
pretium quis, zem. Nulla conze
quiz enim. Donec pede justo, f

Lorem ipsum dolor sit amet, consectetuer
adipizcing elit. Aenean commodo ligula eget
dolor. Aenean mazza. Cum zociiz natogue
penatibus et magniz dis parturient montes,
nazcstur ridiculus auz. Donec quam feliz,
ultricies nec, pellentezque ey, pretium quis,
zsm, Nulla consequat mazaa quiz enim.
Donec pede justo, fringilla vel, aliquet nee,
vulputate eget, arcu. In enim justo, rhoncus
ut, imperdiet 3, venenatis vitae, justo. Nullam
dicium felis eu pede mollis pretium, Integer
tincidunt. Craz dapibuz. Vivamusz elemenmim
zemper nizi, Aenean vulputate eleifend
telluz, Aenean leo ligula, porttitor ew,
conzequat vitae, eleifend ac, enim. Aliquam
lorem ante, dapibus in, viverra duiz, feugiat
3, telluz. Phasellus viverra nulla ut memis
variuz laoreet. Quizque rutrum, Aenean
imperdiet.

Lorem ipsum dolor sit amet, consectetuer
adipizcing elit. Aenean commodo ligula
eget dolor, Aenean massa. Cum sociis
natoque penatbus et magniz diz parfurient
montes, nascetur ridiculus mus, Donec
guam feliz, ulirides nec, pellentezque eu,
pretium quiz, zem. Nulla conzequat mazza
quis enim, Donec pede justo, fringifla vel,

J
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Drive Content Based on Explicit Data

2 DAYS LEFT!
UNTIL | SEE You

ON OUR NEU ZEALAND FLIGHT

]

i
P

£
AIR NEW ZEALAND G~

SILVERPOP

An IBM® Company

ARNEWZEALAND &

2 DAYS LEFT!
UNTIL | SEE YOU

KIA ORA

Kia Ora Chris,

Thanks for booking with us, pretty soon
onboard our flight NZ 0038 to Auckland
quick intro and share some pre-flight e
before we meet!

Below we've got a snap shot of your itin
handy things to know before your flight,
New Zealand recommendation from ou
from the weatherman.

Good luck with the packing, Il see you i

Bestwishes
Helen Dewsnap

YOUR FLIGHT DETAILS

OUTBOUND

DEPARTURE
21:05 29/05/2010 Terminal 1
London Heathrow (LHR)

ARRIVAL
16:20 30/05/2010 Terminal 1
Hong Kong (HKG)

Flight No. NZ 0033 DEPARTURE
18:10 30/05/2010 Terminal 1
Hong Kong (HKG)
INBOUND e
Flight No. NZ 003% DEPARTURE
23:15 28/06/2010 International Terminal
Auckland (AKL)
Flight No. NZ 0039 DEPARTURE
08:30 29/06/2010 Terminal 1

Hong Kong (HKG)

Passenger List: Mr Chris Sumbler

***THIS IS NOT YOUR E-TICKET***
Refer to the original booking confirmation for your E-Ticket

ARRIVAL
09:00 31/05/2010 International Terminal
Auckland (AKL)

ARRIVAL
06:45 29/06/2010 Terminal 1
Hong Kong (HKG)

ARRIVAL
14:45 29/06/2010 Terminal 1
London Heathrow (LHR)

share: EdFacebook € Twitter

ON OUR NEW ZEALAND FLIGHT

KIA ORA

YOUR FLIGHT DETAILS

o

urooumo,
ot 120

Your Flight Service Manager on flight NZ

0038




5-DAY FORECAST FOR NEW ZEALAND

FriddthJun © Sat0SthJun  SunOGthJun | MonOTthJun ©  Tue 08thJun
g ,:\\_..'\.v:r?

High 16 * C High 15° C High 17* C High 14°C High 12° C
Low&°C : Low 15°C : Low 13°C ; Low 5°C ; Low 5°C

A
o L

powered by accuweather

Kiwi Deals Hewsletter

Keep in touch with us via: Facebock

2 DAYS LEFT! ARNEW ZEALAND &

UNTIL | SEE YOU

ON OUR NEW ZEALAND FLIGHT

KIA ORA

Kia Ora s,

Helen Dowsnap
YourFight Senice Manageron ight 2 0035

YOUR FLIGHT DETAILS

oureounD.

FigNtNo.1Z0028 DEPARTURE
2105 29052010 Termnal 1
LondenHesbrow (4R)
Fught o 20038 e
(310300572010 Term
rg ko
mBouD
Fuontio. 120035 DEPARTURE ARAL
231620082010 ermatonaTernal 0845 062010 Termnal |
uckind (40) Hong Kong (HKG)
Flohtlo. 120035 DEPARTURE ARAL
063029082010 Terminal 1 Te4s ez i
Hong Kong (HKG) Lo Hestrow (1)

Passanger List i O
“THIS IS HOT YOUR!
Referto th arignal book

ETCKET
Jang confimation forsour E-Ticket

DESTINATION TOP TIP

snare: Blzaceoor €

5-DAY FORECAST FOR NEW ZEALAND

Friown s

SOshun | Swoshdn | MonoThdn | Tueoshiun
Hgn 15+ Hon 17+ Hantatc
owis+c Lowiare Lows'c

PR ¢ Y . O PO




: . ~ SILVERPOP
Drive Content based on Behaviours s

Ruleset: New Personalize... | Contact Source: SP Integration ... | Content Area: Main Call to Ac... Ed
@& AddRule Options ~
Rule 1: |Ru|e1.New Personalized Content | (%]

®S Profile « @ Beh=rrine — R Y 1T . W, P =l Dal=#inn=! Tahle

; Choose arn Choose ;
1 =] Email Behavior k ' Done |

Choose Rel: = el 2 EEI

™ Build Content Dane

'!u Default Rule: If none of the r o Action

| liz{ Web Form Behavior i

Then Show Content: Areal Ma|

ta Program Behavior

B web Site Behavior - ==
B A~ 4




One-to-One email

e0o
B " || & < >

N
m\%

Call your rep witt
r

Continental Gatorskin P D,Uvd

Wire Bead Road Bike Tires (800) 345 6789

You are only $34.27 and 2 reviews

away from Spoke & Rim Club Topeak Alien II
A . Bicycle Tool

membership. Be sure to click and

review each purchase.

CHECK OUT OUR BLOG FOR
THE LATEST CYCLING GEAR

ATL Cycling Expo <samschwinn@cyclexpo.com> September 20, 2013 10:57 AM
To: James Smith Details
Jim, 20% off all purchases for Spoke & Rim Club Members °

SILVERPOP

An IBM® Company

Subject Line Personalization
First name personalization

Personalized Content
Name and contact info for each customer’s personal rep

Dynamic Subject Lines
The subject line changes based on the type and
duration of club membership

Individualized Content Lists
For any customer who has purchased two or more items
in the last 90 days, list each purchase with review links

E-commerce-driven Personalization
Display totals and other engaging content to drive
follow-on purchases

Website-driven Content
Directly track each customer’s Web activity and
prompt them to visit new areas of the site

Send Time Optimisation
The message arrives in each individual’s inbox at precisely
the time that individual is most likely to check email

Data-driven Dynamic Image
Image is selected based on demographic and profile info

Score-driven Dynamic Offer
Discounts/prices vary by social influence and time since last
purchase



GIT.
Thank You |\ warkering

Michael Cottrell
mcottrell@silverpop.com
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