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Can we market SUVs for specific regions?

     Not sure what you mean by this...

How about movie and music group tie ins

Reliability and sturdiness will always be key For this market

Accessory packages for specific sports

We can differentiate with cool and  trendy color options
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Accessory packages for specific sports

I wonder if there may be worthwhile approaches for a new SUV with specific accessories 
designed for various athletic sports.  Lots of sports, like cycling, mountain biking, surfing, 
snowboarding, hang-gliding and I'm sure many others involve hauling  all sorts of equipment 
around.  Can we differentiate our product as the SUV of choice for this kind of sports 
enthusiast?

The idea would be to create a base SUV and a series of accessory "Sports Paks"  designed 
for different sports.  These accessories would be designed from the start to integrate nicely 
(in terms of ease of installation, finished look, etc.) with the SUV.

I'd want to check the demographics of sports participation to see if the market is there and 
which sports to cover.
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Expertise related to:  approaches for a new SUV with specific accessories designed for various ...

Dave Martin    Senior  Analyst, Business Development

Product Planning Teamroom (18 entries), Automotive Trend Whitepaper (6/96), Baby-Boomer Purchasing 
(3/96), Expanding the Small Truck Market, Sport Car Differentiation Trends (5/95)

Pete Harolds  Media Buyer, Advertising and Media Relations

Sports Sponsorships, Advertising to the Young Family, Winter Olympics Liaison

Jane Cohen  Product Designer, Small Trucks Division

Wagonmaster Sport Design Team, Focus Group Study:Sporting Enthusiasts and Summit KX Series (8/97), 
Volunteer Coach: Lindsmore County Youth Sports

Lyle Cooper Safety Supervisor, Small Trucks Division

Small Truck and SUV Safety Symposium (5/97), Sports Car Safety Teamroom (9 entries)

Tamara Elkins  Analyst, Business Development

Focus Group Study:Sporting Enthusiasts and Summit KX Series (8/97), Accessory Profit Margins (6/97)
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