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The IBM Marketing Cloud is based
on IBM Silverpop
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Who and what is IBM Silverpop?

= Multi-Channel Digital marketing platform (SAAS)
= 16+ years of market-leading innovation experience
* Integrated B2C and B2B marketing capabilities

= Over 2000 clients; 97% retention rate, various industries
and sizes

= Professional Services Team: providing full services
= Scale: 70+ billion annual messages sent
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Optimizing engagement across all purchase Ilfecycles
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ENGAGING EVERY
CUSTOMER

AS AN INDIVIDUAL USER

IDENTIFYING PATHS TO PURCHASE

AND INTERPRETING BEHAVIOURS

TO ACT ACROSS ALL CHANNELS



IBM Silverpop captures digital footprint of the custome
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Locations
Where are your
customers now?

Mobile App
How are customers

using your app?

Offers
o~ | What is the

Social Media f —
What are they ==®=®°=

sharing? == um Next Best Offer?
What are they
saying?
' Campaign System
Website What segment?
What are customers ' What value?
browsing?
Newsletter SMS
When opened? What have they
opted in to?

o What clicked?
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Demo:
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