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Business To Consumer
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« IBM Worklight
« IBM WebSphere Cast Iron
« IBM Endpoint Manager for Mobile Devices
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Foundation - IBM Rational Collaborative Lifecycle
_ Management
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« IBM Mobile Accelerating Industry Solutions

« IBM Mobile Enterprise Strategy Consulting

« IBM Mobile Enterprise Architecture

« IBM Mobile Application Design & Build

« IBM Mobile Enterprise Operation Maintenance
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‘ "cc i “We can capture and tap all our information wherever we happen to be,

improving the way we work and the speed and effectiveness in which we
service customers, communicate and close new business.”

Wayne Alley,
Vice president, VCC
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“Taser International’s sales force has become almost completely mobile,
@ TASER from iPads to iPhones, Blackberrys, every single one of our varied devices
“emoTecT Lirw are now clued in through Salesforce.com”

Kevan Bray
Taser International
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