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� Introduction

– EMM overview

– WC to MC integration – biConfig.xml

– Launch MC from CMC

– Export promotion code and upload it to MC

– Create an email campaign in MC using the promotion code

� Demo

� Troubleshooting
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EMM Overview

� Enterprise Marketing Management (EMM) solution provides:

–Multi-channel campaign management

–Cross-channel campaign management

–Integrated marketing management

–Customer analytics

� There are many applications (modules) under EMM:

–Marketing Center (MC)

–Digital Analytics (DA, a.k.a. Coremetrics)

� They are cloud based.
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Feature Pack 3, WC/CMC To Digital Analytics 
Integration

� Business user can have a single sign on from CMC to Digital Analytics to 

view the analytics reports.

� There are many launch points from different tools in CMC to view different 

reports or tools in the Digital Analytics.

� The configuration file of the Digital Analytics integration is biConfig.xml in 

the <WC_EAR>/xml/config/bi/ directory.

� For a customer to use this feature, they must sign up with EMM to have a 

client ID to enable the Digital Analytics.
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Feature Pack 7, WC/CMC To MC Integration

� For a customer to use this feature, they must sign up with EMM to have a client ID 

to enable MC. This client ID is shared with Digital Analytics. That is, if the 

customer has sign up with EMM to enable both Digital Analytics and MC, they will 

get a single client ID.

� The configuration file for the integration is the same biConfig.xml as the Digital 

Analytics.

� Business user have a single sign on from CMC to MC to launch the MC tool page. 

There are three launch points from CMC to MC.

–Launch the campaign performance dashboard in the MC

–Launch the managing promotion code page in the MC

–Launch the creation campaign page in the MC

� Promotion code export to include MC metadata to be imported into MC

� Create email campaign in MC to use the promotion code in WC.
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biConfig.xml

<stores>

<store biprovider="coremetrics" enabled="true" storeId="10001" 

marketingCenterEnabled="true">

<clientid>12345678</clientid>

</store>

</stores>

<ssoKey>abcdefghijklm</ssoKey>

� enabled="true“ is for Digital Analytics only. It is independent of 

marketingCenterEnabled="true“

� clientid is shared.

� ssoKey is also shared. It is used for the single sign on. It can be configured in the Digital 

Analytics Admin tool.
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Launch MC campaign performance dashboard button
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Launch MC campaign performance dashboard menu
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MC campaign performance dashboard page
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Create promotion with public promotion code
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Export promotion code to include MC metadata
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Download promotion codes to a file
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PubCode1.csv

campaignName=PublicCodePromotion

promotionStartDate=20140221

promotionEndDate=20140228

promocodes

WINTERSAVE
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Launch manage promotion codes in MC button
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Launch manage promotion codes in MC popup menu
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Launch manage promotion codes in MC with menu
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MC manage promotion codes page
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Launch create campaign in MC button
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Launch create campaign in MC popup menu
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Launch create campaign in MC with menu
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MC new campaign page
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Demo
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Troubleshooting

� The MC launch button or menu doesn’t show,

– Make sure the store ID is configured in the biConfig.xml and the 

marketingCenterEnabled=“true”.

� Single sign on doesn’t work.

– Make sure the ssoKey configured in the biConfig.xml matches the secrete key defined in 

the MC admin.

– The user is also registered in the MC. If there are multiple WC users share one MC user, 

you need to insert the mapping in the MBRATTRVAL table:

INSERT into MBRATTRVAL (MBRATTRVAL_ID, MEMBER_ID, ATTRTYPE_ID, MBRATTR_ID, 

STRINGVALUE) values (

((SELECT MAX(MBRATTRVAL_ID) from MBRATTRVAL) + 1),

(SELECT USERS_ID from USERREG where LOGONID = 'wcsUsername'),

'STRING',

(SELECT MBRATTR_ID from MBRATTR where NAME = 'CMCAnalyticsUsername'), 

'EMM_UserName')
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References

� Integrating Management Center with IBM Marketing Center

http://pic.dhe.ibm.com/infocenter/wchelp/v7r0m0/topic/com.ibm.commerce.emm.doc/tasks/tmt

marketingcenterintegration.htm

� Exporting promotion codes to IBM Marketing Center

http://pic.dhe.ibm.com/infocenter/wchelp/v7r0m0/topic/com.ibm.commerce.management-

center.doc/tasks/tprexpcodemarkcent.htm

� Creating campaigns in IBM Marketing Center for promotions

http://pic.dhe.ibm.com/infocenter/wchelp/v7r0m0/topic/com.ibm.commerce.management-

center.doc/tasks/tsbmarkcentcampaign.htm
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Thank You!
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Trademarks, disclaimer, and copyright information

IBM, the IBM logo, ibm.com, Coremetrics, DB2, PowerVM, Rational, WebSphere, and z/VM are 
trademarks or registered trademarks of International Business Machines Corp., registered in many 
jurisdictions worldwide.  Other product and service names might be trademarks of IBM or other 
companies. A current list of other IBM trademarks is available on the web at "Copyright and trademark 
information" at http://www.ibm.com/legal/copytrade.shtml

Other company, product, or service names may be trademarks or service marks of others. 

THE INFORMATION CONTAINED IN THIS PRESENTATION IS PROVIDED FOR INFORMATIONAL 
PURPOSES ONLY. WHILE EFFORTS WERE MADE TO VERIFY THE COMPLETENESS AND 
ACCURACY OF THE INFORMATION CONTAINED IN THIS PRESENTATION, IT IS PROVIDED "AS IS" 
WITHOUT WARRANTY OF ANY KIND, EXPRESS OR IMPLIED. IN ADDITION, THIS INFORMATION IS 
BASED ON IBM’S CURRENT PRODUCT PLANS AND STRATEGY, WHICH ARE SUBJECT TO 
CHANGE BY IBM WITHOUT NOTICE. IBM SHALL NOT BE RESPONSIBLE FOR ANY DAMAGES 
ARISING OUT OF THE USE OF, OR OTHERWISE RELATED TO, THIS PRESENTATION OR ANY 
OTHER DOCUMENTATION. NOTHING CONTAINED IN THIS PRESENTATION IS INTENDED TO, NOR 
SHALL HAVE THE EFFECT OF, CREATING ANY WARRANTIES OR REPRESENTATIONS FROM IBM 
(OR ITS SUPPLIERS OR LICENSORS), OR ALTERING THE TERMS AND CONDITIONS OF ANY 
AGREEMENT OR LICENSE GOVERNING THE USE OF IBM PRODUCTS OR SOFTWARE.
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