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Something Meaningful Is Happening...

“Every human being, company, organization, city, nation,
natural system and man-made system is becoming
interconnected, instrumented and intelligent.
This is leading to new savings and efficiency—nbut
perhaps as important, new possibilities for progress.”
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More Information Than Ever Before

I
= Volume of Digital Data*

» 15 petabytes of new information generated every day
— 8x more than the information in all U.S. libraries
m Variety of Information

» Creating new types of data everyday
— Digital TV, sensor-based applications, social network updates, ...

m Velocity of Decision Making

» Businesses are challenged to utilize complex information
everyday

*IDC White Paper — “The Diverse and Exploding Digital Universe”, 2008
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Follow The Data !

= Old Intelligence

» Experts make decisions based on what they know
— Well known data
— Experience

= New Intelligence
» Employees make decisions based on changing data

» Use tools to -
— Find all data relevant to the task
— Derive understanding from the data
— Act on the data
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Businesses Need New Intelligence

Businesses must use data in a strategic way to accomplish
business goals

m Business Goals
» Increase revenue and productivity
» Reduce risk
» Flexibility to adapt quickly to changing market conditions

m New Intelligence is a strategic way to get more business value from your
data

» Capture information on-line

» Integrate information specific to the task

» Analyze your data to create new intelligence

» Deliver new intelligence to the people who need it
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Service Oriented Finance Needs To Reduce
Risk

ﬂave an opportunity to resell our\
risky mortgages.

Our.mortgage business seems to Late Payment Break Down
be fine but | know some of our

customers are struggling.
. . 3%
| need to find out which ones | o

should remove from the balance 96%

sheet /

O Fero Late Payments
W One Late Payment

O More than One Late Payment

Mortgage Business
Spreadsheet Report

Service Oriented Finance
CEO
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Create New Intelligence Through A Smarter
Information Management Strategy

Capture &

Access Integrate
Access
Structured and Analyze
Unstructured
Data Data
Data

Store and Manage

Massive Amounts Of Data
\ //
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First You Need To Efficiently Capture Your
Data

m Traditional transactional data is changing
» Increased scale and performance is needed to handle growth
» Data growth also requires more efficient storage use

» New data type standards, required by business partners for
easier integration

m Growth of Digital Content (unstructured data)
» Capture paper forms on-line for efficiency

» Agility to easily optimize/change current content flow for new
business

» Manage content in compliance with regulatory laws to reduce
risk

01 - Introduction v1.0.ppt



Then Gather And Integrate All The Data
Needed For A Specific Task

m First you need to understand what data you have
» Need to make sure the data contains what you think it does
» And is described in your business terms

m Then you can decide which data is needed
» Understand which data is the data of record for your task

= And integrate all the various data sources for your task

» Either by accessing the data in its original location, or
extracting it into a new system depending on your needs.
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Finally You Need Tools To Analyze The Data
And Deliver It To The People Who Need It

m Easy to use web tooling

» Decreases development cost and supports easy deployment
and delivery

m That creates common analysis and report artifacts

» A common data model that works across the tools enables
the greatest collaboration and reuse

= And produces output in most common standard formats

» Makes sure the data is available to the people that need it in
the format they can use it in
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Creating New Intelligence Requires

Leveraging Data Across All Lines Of Business

- ™~
We already know the mortgages

that have defaulted.

a ™

We need to predict which ones Getting a complete picture of
will default in the future. your customers is essential.

S Once you have that you’ll be able
to identify risky mortgages.
W %

Service Orient Finance
Mortgage Line of Business
VP
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Service Oriented Finance Can Create New Intelligence
With IBM Information Management Software

m Capture all required data online
» Both unstructured and structured

m  Gather (integrate) all relevant information for the task at hand
m Analyze relevant data for actionable insight

m Deliver it to the people who need it Capture
; Analvze Integrate DB2 9.5 and
Deliver y InfoSphere FileNet P8
Cognos 8 Information
Business InfoSphere Server 8.1 CSavings;
. Intelligence Data Warehouse 9.5 -
~ SN Credit
N—_
Reports Extract Carcy
Checkinj
and  |«gem| ~Dald | gumm| Transform F .
Warehouse
Dashboards Load E/Iortgageg
N~
Collect
Historical
Data

Structured and
Unstructured Data
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Demo: Identify Risky Mortgage Accounts
Using Cognos 8 Bl

1. Show report generated in Cognos Report Studio in PDF format

2. Report identifies high-risk mortgages by looking at negative credit
events in customers other SOF accounts (CC, Checking, etc...)

SERVICE ORIENTED

FINANCE

dentiying A-Risk Mortgages Using Crdit Event Data from Acros the SOF Busness m At risk customers are identified and

Many SOF mortgage account holders also hold SOF credit cards, checking accounts, and personal loans. This is a

.
report of negative credit events in accounts belonging to current SOF mort; holders. A credit event is CO n ta Cte d to re fl n a n Ce
any non-payment of a balance due. Checking account credit events are Insufficient Fund (ISF) events ("bounced

checks").

Number of Mortgage Customer Credit Events Number of Credit Events per Account By Region

Inchudes Mortgages, Credit Cards, Checking, and Personal Lozns iness View of Events tg Accounts
2.62 Region

s = Mortgages are saved from default

OngEver
157
Out of 2255 mertgages. 1.21 109 L
29% (656) had more 1.04
than one negative
credit event in 4Q 20081
P 0.04 0.00
1333 Carloan Checking  Mortgage VISA
loan platinum
SOF Products

4Q 2008 Mortgage Customer Detail by Region and State

Colors: Credit events numbers are color coded. Accounts with greater than 8 events are shown in IET el

Links: Customer ID link opens customer’s mortgage document folder using FileNet Workplace XT. Authentication required.
Region: SOUTHEAST

State: FL
(Checking VISA platinum Car Loan Merigage loan Summary
Negave  Cumemt  Negawe  Cuvent | Negelive | CuventBulance Negewve | CuremBalance | Negauwe  Current Balance
Credl | Bance | Gedt | Bdkme | Cedt Credit redi
Everis Svenis Evens S Events
TAMPA 2928 Herman - 41,4336 865,48 42446555 [ 422,282 ‘ $259,050.71
Millar
7928 | 11 TR 486548 $24465.55 o  sazzesc: [EE]  szsecson
228 Julia P $1,25157 2 389185 2 $52,120.40 0 $722,740.89 s sT7701271
Lamoreaux
7948 5125157 2 smeLss 2| sszazoa0 o  smazasss s sm77enam
2034 | Kely O 2 2 a2 2 semon o s, %659 3 340000865
Montecalvo
sou su127.20 2| geas 2| szas7om0 o samazssss 5 510000865
2055 | Shad T Davis 711 2 0.1 2 oo o 9190733 s ses3snes
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Information Agenda

Old Intelligence

SR

New Intelligence

Information Agenda

Transform information into a trusted
strategic asset that can be rapidly
83 leveraged across applications, processes
Yl | and decisions

Separate individual
projects and initiatives

advantage

m A strategy to create new intelligence for your organization
» Establish information driven strategy to enable business objectives
» Prioritize information intensive projects aligned with the strategy

» Use agile technology and leverage existing information for speed
and flexibility

» Design trusted information to sustain competitive advantage

m |BM can help you do this !
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odax’s LIVE Demo Environment

——
IBM InfoSphere Information Server 8.1 DataStudio 2.1

WebSphere Application Server 6.0 IBM InfoSphere Warehouse 9.5
InfoSphere Federation Server InfoSphere Design Studio 9.5
InfoSphere FastTrack IBM Cognos 8.4 B

InfoSphere Information Analyzer FileNet P8

InfoSphere Information Services Director FileNet eForms

InfoSphere DataStage FileNet Content Manager
InfoSphere QualityStage FileNet Business Process Manager

InfoSphere MashupHub v1.1

DB2 9.5
SQL Server 2008
Oracle 10g

Eight VMware Images

IBM ThinkPad
T60 (3GB
RAM)
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odax’s Agenda

1. The Business Value of New Intelligence (30 min)

2. Building a Trusted View of Your Data With Information Server (70 min)
--- Break 15 minutes ---

3. Understanding Your Data With Cognos (50 min)
--- Lunch 60 minutes ---

4. Handling the Digital Content Explosion (45 min)

5. Information Delivery in the Web 2.0 World (40 min)
--- Break 15 minutes ---

6. Why Choose DB2 As The Foundation For New Intelligence (45 min)
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