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i Virtually all things, processes
sgd and ways of working are becoming

INTELLIGENT

... to help build a Smarter Planet
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Data Explosion In A Smarter World!

Volume of Digital Data

= 57% CAGR for enterprise data through 2010
= Machine generated data : Sensors, RFID, GPS..

R ——————

Variety of Information

= 80% of new data growth is unstructured content
= Emails, images, audio, video..

E———

Velocity of Decision Making
» Rapidly changing business climate
* Need to get ahead of the curve : predict issues

i and fix them

New Data = New Information =»> New Decisions
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Percentage of users that don’t have
confidence in their information

0-30% 30-50% Over 50%

T TS
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Percentage of users that don’t have
confidence in their information

Over 50%

IBM COGNOS 10: INTELLIGENCE UNLEASHED



How much time do managers waste
each day, searching for information?

1-3 Hours Over 3 Hours

IBM COGNOS 10: INTELLIGENCE UNLEASHED



Time managers waste each day
searching for information

1-3 Hours Over 3 Hours
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What percentage of managers accidentally

use the wrong information at least once a week?

100

80
. Over 40% ‘OPTIONTHREE

60

40

20 0-20% " OPTION ONE
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Percentage of managers accidentally

use the wrong information at least once a week

100

. Over 40% I‘ OPTION THREE

80

60

40

20 0-20% " OPTION ONE
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D #1concen

Source: IBM Global CIO Study 2009, n = 2345,
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New Investments Increasingly Focus on
Optimization
Organizations Striving for Competitive Advantage

Business Optimization Growth
is 2 Times Faster than
Business Automation

Competitive Advantage

Financial Risk Pynamic Demand Customer

neight Planning Profitability . ; Information

Agenda

Application
Agenda

IBM COGNOS 10: INTELLIGENCE UNLEASHED




Business Analytics TELS

~ ” Instrumented
Interconnected
Intelligent

Information Led
Transformation

PERFORMANCE J

DECISION MAKING J

TRUSTED INFORMATION J

DATA J

PR

Financial Management

Revenue Expenses

Optimizes
Business
Performance

How are we doing

Why?

What should we be doing

Assets
IBM COGNOS 10: INTELLIGENCE UNLEASHED



IBM is Aligning Behind Four Key Initiatives

“Our resources are limited”
| need efficiency

Green & Beyond

“Data is exploding
and it’s in silos”
| need Insight

“My infrastructure is
inflexible and costly”
| need to respond quickly

Dynamic

New Intelligence
Infrastructure

“New business & process demands”
| need to work smart

Smart Work

[ =y
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IBM Investing in Core Business Analytics & Optimization Capabilities
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<= FiLENET
> Business Process &
SRD Ascential - content Management DatzMirror
c 2006
o Identity Enterprise Data Dynamic Data
prar Resolution  Integration Integration
_fg 2005 2005 2007
5 :‘d l R Nam% ey
w . ecognituon princeton )
L? Customer Data i hrase 2006_‘"
Integration  gearch & Content UNICOIT mEﬂm? -
2005 Management Metadata 2007
2005 Management
2006

¥ QO

@ redpill

HNationol Interest ecurity Campany, An 1BM Company

Customer Federal Govt
Anzacl))(/)técs Security
2010
Mr;!ﬂe@
WA N
Bl & Performance
Management .
2008 SPSS @:‘qqﬂtcs
An 1M Comgainy
. Predictive Web
Analytics Anz%{%cs
Business Rules 2009
& Optimisation
2008
-**% e
EXEROS Initiate’
Data Dat; :\r/}'ltgzlarity
(] Discovery
- o 2010
solid. %" Guardium
; i Database Monitoring
Rgzgml::ggmﬁtw & Protection @
w09 Datacap " eastinon
Cloud Data
Data Capt & ;
Content M%%alljgrgment Intez%rfgon
2009
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http://www.nisc-llc.com/�

Continued Expansion of These Core Capabilities

4 = OPENPAGES )

4
(&)
> * Proven GRC solutions leadership; ~ 200 customers across all sectors
% « Addresses a growing market opportunity
» Expands applications to Enterprise-Wide Risk Management
» Supports “Office of Finance” with Compliance and Risk Management
o * Deepens existing industry solutions for Integrated Risk Management
T * Arms BAO Services practice with world-class enabling technology platform
E » Synergy with Information and IT Governance, Risk Management, and Security
‘S * As partner, already embeds IBM Cognos Bl and offers IBM Hosting
)
@)
<
m

NI NETEZZA

« Leading provider of data warehouse appliances with over 350 clients with
blue chip reference accounts in all major industries

 Extends market opportunity
» Complements workload optimized systems, and Cognos, SPSS, InfoSphere software
» Speed and simplicity of deployment accelerates solutions in high-growth markets and
among small and mid-size clients
« Complementary expertise; Netezza technology and expertise in focused appliances will

extend innovation leadership in information appliances j

Foundation

The acquisition is subject to applicable regulatory clearances and other customary closing conditions.
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IBM Business Analytics

.~
cog NOS. o OPEaHBE&ngaE @ CLA : n| 'IrEIﬂ E Eusr::ahl:'lys

software

Clarity
Financial Governance
(including XBRL)

Open Pages
 Integrated Operational Risk
Information Applications Management
Industry and Line of business
specific analytics & performance

management impact Bl and PM SPSS Predictive Analytics

Stats and predictive analytics for
high impact decisioning

Business intelligence, analytics
and performance management
platform

" = .
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Optimizing Business Performance

 MARKETING () FINANCE

OCD )
Decide

>
= & Act
o -
O\ _— %

w S

OPERATIONS
CUSTOMER
SERVICE
PRODUCT
DEVELOPMENT
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Optimizing Business Performance

 MARKETING () FINANCE
= =

How are we doing?

Why?

= What should we be doing?

- ©9

O - )
> (-

w S

OPERATIONS
CUSTOMER
SERVICE
PRODUCT
DEVELOPMENT
i 181‘ ‘_ ‘?f i-o IBM COGNOS 10: INTELLIGENCE UNLEASHED



Informed, Aligned Decisions and Actions

FINANCE

@&

DEC | d e "’ OPERATIONS

CUSTOMER PRODUCT
SERVICE DEVELOPMENT
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For Example.......

wales & Operations Perfarmance - IBM Cognos Canne., .. | |
Scorecards & Dashboards Connection Sales & Operations Log Off B

My Folders Sales & Operations Performance | Inventory Manageme

T [Mo fiter =] &1 [no grouping =]

ymmitments Mot EI ﬂ? D Hame
v 0n Time Customer Shipments

Decide
& Act

= Forecast Accuracy - Operations

Inventory Obsolescence as a % of Total Inventory -

e ¢ ¢ ¢NH

Operations
and Availability ki Unplanned Maintenance Downtime - Operations
- aInts Map = Production Compliance - Operations
_T = eted Nemand & Committed Delivery Performance - Operations
Cost Compariso

CAPACITY EXCEPTIONS

z IBM'COGNOS 10 INTELLIGENCE UNLEASHED
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Example: Cognos Mobile

nforwation For Corgorate F

Units
1Tl ravd In

* Delivers Cognos 8 Bl content to
mobile users

— Can view and interact with the exact same reports that
have been authored for the Web, PDF...

* Leverages the Cognos 8 platform,
Including security

* Rich native client purpose-built for
BlackBerry, Windows Mobile,
Symbian

IBM COGNOS 10: INTELLIGENCE UNLEASHED



cmﬁfra—header=true&path=sj ‘? x| lﬁ Google [+

For Example.......
Scorecards & Dashboards

Administrator logOn ~ | i ¥ +1 Launch = B about

METG PROGRAM DETAIL PRODUCT PROFITABILITY PRl STATEMENT PRODUCTS BY CHAMMEL MA E|E|
T SHOW FILTERS
wing: YEAR = 2009, CHANNEL = FamilyTronics Stores,
PERFORMANCE TOP SELLING PRODUCTS & CONTRIBUTION
ACT | BUDG SHOW TOP |3 -I SELLERS
i | Top Sellers || Rev from Miag | 2o Contrib. |
34,507 | 34,071 1400W 10.2 Ch Receiver  $11,414.45 10%
DeC | d e ] 1050W 7.1 Ch Receiver £8,080.70 8%
& t 39,666 40,351 65 Inch Class 1080p $7,728.45 7%
o - —_— KEY MARKETING EXPENSES
L aye 50.0
13,873 | 14,354 (
$50,000 | ——m——————————_ o ®Advertising
I 40,000 = Direct Mail
92.95 $30,000 “Web Hosting
13,647 | 14,683 $20,000 ot e
10,000
o $0
sater Q2,17 Jan-2  Mar-02 May-09  Jul-08  Sep08  Now-09
B 8,549 | 8,275 L Feb-09  Apr-08 Jun-08 Aug-08 Oct-09 Dec09
el |
92.01
5,296 | 5,755
YTD MARKETING CAMPAIGN REVENUE
& Actual
& Budget
=]
Feb-09 Mar-02 Apr-02 May-09 Jun-08 Jul-09 Aug-09 Sep-09 Oct-09 MNew-09 Dec-09 )

IBM'COGNOS 10 INTELLIGENCE UNLEASHED




Account Setting

For Example.......
Scorecards & Dashboards

in (M

Real Time Monitoring

Call Center Churn - Map b IL - Fir... -
shboards g —& 7 = -
e Wi ey no [_Map_ ][ satelite || Hybrid |-
nter Performance 50 wi \i : L
OR D WY i ] '_/I‘\i\" -
[% NE A PR
gent Pe C s T @ gy N o ch
. — B CA ol e ky W VA \\‘:;\M
A OK AR TN NC B -
OI n g ’) AZ | NM Me MD
AL ECE
— — ™
tLall Detanl L LA
H 0 Pa ry FL'
Decide e
0 Call Yolume GO" I’E México .
L ‘)3 IMap data @2008 Tele Atlas - qp0ms of Use
& A Ct B2B Demo S X
rokmarked Dashboards
| CO - Calls [ Avg Handle Time x GA - Calls [ Avg Handle Time x
& AvgHan... & AvgHan...
& Calls Han... B Handle SLA B Calls Han... B Handle SLA
140 — 160 120, o &. i7o
e o S i
5 112§ T 12e E 9 ek E
E o4 s | |8 g
= (i 2| |8 2
o 56 l 64 & . T
™ - ™ =
5 = |l - 7|° i
e T T Y
Hour Hour
IL - Calls [ Awg Handle Time x> ‘ | NV - Calls | Avg Handle Time -
® AvgHan... ® AvgHan...
& Calls Han... B Handle SLA I Calls Han... B Handle SLA
150 160 160 160
o Pul A A !
128 ¥ £

AN IBM* COMPANY|

INTELLIGENCE UNLEASHED
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Example: Self-Service Personal Alerts

Define how
you would like
to be alerted
Counlry Planned revenus Pevenue Oross profit
Armeiens alert Lype:
Bra=i STATIES B5 | S5AD0000.03 | 51554 61400 Sfecl ot least one dert bype.
Maxizy SISTTAIIN | SIIBCHITHR | $0,100436 04 [ Send the report by email  Edit the options...
Canaa $25,270250.52 |§oN 000710 B4 | $0,50%,008 02 Sam Carter (scarier}
Unidd Slates E2T.BLE02E (& 2,504,485 | 8,137, 080ad I?Fub'ishanm‘.‘si‘l'em Edit H'IEC:JﬁDI'IE...
Asia Pacifle . o , o
Jazan O TR ﬂ.:*.ﬂt.*s PrETreTr ~* Repori: 'Global S2les’ - Ravenus' »= 23353718.54
Taka3a $2,075 292 61 ﬂ..”",m.i‘,[l S8R0 put-
KvEa $2,711,285.20 | $2,050%59.90 | 85,028,226 60 = — — — [ ||
Ausana 5,7B9510.35 | $5.428.6 51 | 51,604,525.20 | Cancel I I =< Back | | NE%E["_I | Finish e T ==
China 220577085 | 3325574085 | 510870327 fa [ | iE IIIIII 1 | = HHLQE%\

Highlight the report, or
value within a report that
you wish to be alerted on

Receive alert and
monitor over time

* Users can easily create their own alerts for scheduled reports

* Users can control when and how they receive critical
Information without IT intervention

K.
J 244 ‘ J j— IBM COGNOS 10: INTELLIGENCE UNLEASHED
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! Returns by Product Type - Query Studio - Windows Internet Explorer

For Example.......

. - |r.' hktp: ffcognosd2gfcognoss) cgi-bin/cognos, cgi

j |"__7‘| |E| ILive Sear

Filz  Edit  Wew Faworites

Tools

Help

Ad Hoc Query

£ Returns by Produck Type

- Quety Skudio

[ & -

b

Insert Data

Change Layout

] B |Font

%1 %% Returned: Descending order

Combine Filters. ..
SUppress...
Sort...
Summarize. ..

Format Data. ..

B 28

Calculate., ..

Define Custom Groups. ..
Drill Down

Drill Up

GoTo...

6 6

Rename Column Heading...

gD X e
(]
i
i
(i}

Returns by Product Type

IBM COGNOS 10:

| Product type Base product | quantity |Return quantity | % Retumed= | Lostrevenue
Binoculars Seeker 50 159,701 2,282 im/

Opera Vision 82,016 988 1.20% $49,798

Seeker Mini 172,851 1,946 1.13% £77,390

Seeker Extreme 112,189 1,220 1.09% $114.826

Seeker 35 296,455 2,531 0.85% £180,182

Ranger Vision 251,855 2,082 0.83% $175,235

Binoculars 1,075,087 11,049 103%  $B809,148

Climbing Accessaries | Firefly Charger 302,714 3883 | L28% $86,377

Eirefly Rechargeable Battery 1,332,& 14,759 1.11% 546,522

Granite Carabiner 3,146,194 33,811 1.07% £66,270

Granite Pulley 393,842 4,189 1.06% £75,368

Granite Belay 259,575 2,695 1.04% £52,357

Eirefly Climbing Lamp 213,370 1,689 0.79% $35,428

Granite Chalk Bag 202,090 831 0.41% £7,088

Climbing Accessories 5,850,251 61,847 106%  $412,450

Cooking Gear TrailChef Cook Set 813,780 1,808 | L33%  $371,888

TraiChef Double Flame 245,555 3,229 | L31%  $242,175

TrailChef Cup 1,812,123 23007 | 127% £19,611

TrailChef Kitchen Kit 866,669 10,356 1.19% $163,459

TrailChef Kettle 2,335,950 26,794 1.15% £135,799

TrailChef Utensis 922,090 10,446 1.13% $101,162

1.11% £387,244

0.92% £109,621

INTELLIGENCE UNLEASHED



For Example.......
Ad Hoc Query

Filters are applied. See the Properties pane for more details.

Columns:®

i~ | & #

| 5 2009 {depthT}Ei

140

=1
Units Sold (Campaigns)

] 120 —
100
=z 80 =
0
E 4
—;:e C 20
cts o

- Jan-09 Feb-09 Mar-09 Apr-09 May-09 Jun-09

J Context filter:

QFamilyTronics R

@ Suppression is applied: Rows, Colu

Total

B 400W 5.1 Ch

M s00W 5.1 Ch

B Media Tablet 6- 320...
- 221Inch Class 720p

B DVD-R/VCR Combo B...

Total
Units Sold (Campaigns) Jan-09 | Feb-0g Mar-09 Apr-09 I
400W 5.1 Ch &5 83 126 93
Rever 800W 5.1 Ch 70 101 a4 119
e Media Tablet 6 - 320GB White oF 106 92 108
N— 22 Inch Class 720p a4 93 T4 106
an S OYD-R/NVCR Combo Black 12 84 82 110
- ¢ Subtotal (included) 413 473 458 536
2 Total 4960 5116 5018 5053

Deeper Analysis of Trends & Patterns

IBM COGNOS 10:
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pgged inas: an...

For Example.......
Ad Hoc Query

| Prefarences | My Profie | Help | About I‘Lng Out

[ Trends

E

Al Deviations [77 2D map

Keywords | v |J_L. Filter:

HE = I
¥ Y5 chans e scale: | Month @ [E

Frequency

arts per page: —— . Date Range: m = G
dex Amount; L==st VA s
FLUQOROSCOPIC X-RAY (18133) L INFUSION PUMP {12403) =
&0 2200 N 100 EJ
L LN HUH_=___ -20 . _.r..-_.....;.r.ur.—..lll_;...—..-. e
2007-01  2008-01  2009-01  2010-01 2007-01  2008-01  2009-01  2010-01

BLOOD GLUCOSE MONITORING SYSTEM (111 L] BLOOD GLUCOSE MONITORING TEST STRIPY

i 60 400 S § 14
1 | MH._ 20 0 !ﬂﬂun._—.,,_.g'IﬂIIHIHHu:_-:mﬂ-r_-. 14
2007-01  2008-01  2008-01  2010-01 2007-01  2008-01  2005-01  2010-01
GLUCOSE MONITORING SYS/KIT (4642) LI MOME (4640D)
280 1 500 o 30
0 Bz '""'.'"n|'||un.ﬂl]nﬂﬂuﬂ -1z o Mo .Huno'.;.."n'ﬂn'unf[a-.I‘;l:!";u.'u. -10

&

‘ﬂ Local intranet

Deeper Analysis of Trends & Patterns

IBM'COGNOS 107 INTELLCIGENCE UNLEASHED



For Example.......
Predictive Modeling

Decide
& Act

# MBARetail* - PASW® Modeler 13

ols  Supetblode  Window  Help

M > _’ E: ﬁ $\ QID'&|I IP _ID & PD_SUB_DEPT_N™M
[:|£ ) Generate | [ Preview |.
%.r
|| B Jsortby|Lin | » [ 7|4 E
Canseguent | Antecedent [*J} Support % | Confidence %
Giveamays Lunchtime 7 571 15,674
Snacks
Lunchtime Giveaways 3.402 25 244
Snacks
Gl\reav\fays Snacks 12514 658
Lunchtime
Snacks Giveaways
225 53.291
— (... @ Lunchtime
Cosmetics Lunchtime 7571 13628
10.0% Select Snacks
Lunchtime Cosmetics 1917 1208
Snacks
Cugmetlcs Gl\f'eaways 5014 90.685
=, — |Hair Care Skin Care
{ ¥>» — |Gi i
ka3 = G|\.reaways CUgmehcs 5093 24176
Skin Care Hair Care
Filter TRAM Cu.smetlcs Gl\r.eaways 5 471 33 195
Skin Care Hair Care
GIV.EEIWEIYS Cn.smetlcs 5 455 33 987
Hair Care Skin Care
Cusmgtlcs Snacks 12514 0246
Lunchtime
m— | A 2.028 50,89
= Lunchtime
Record Ops ¥ Field Ops | A Graphs 5 | A Graphs | @ Cpsmetlcs Halerare 497 28,098
Giveanways Skin Care
( > @ . < Ha.|rCare C_Usmehcs 7 308 16615
Skin Care Giveaways

eric Auto Cluster Time Series C2 CHAL

1 | Annotations |

IBM COGNOS 10: INTELLIGENCE UNLEASHED



Decision Management

Claim Area

Automotive

DeClde Model actions Results
& A t d Fast Track Action Count Percent
C B

\ £ Standard Fast Track 691 88.59%

Refer 42 5.38%

Standard b 4 A
Standard 47 6.03%
780 100%

Update Settings Close

umber of runs retained: 1

Distribution

IBM COGNOS 10:
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For Example.......

=userPrabarancs

Predictive Modeling

Planning & Budgeting

R
Net Profit Expenditures Detail H
160,000,000 & Eastern Region : E;dgft ;éfgg?
160,000,000 i HCentml Region 60%9 PAYROLL =
140,000,000 © Western Region
120,000,000 “alad
Decide 100,000,000 it
80,000,000 i
& ACt 50,000,000 L 3w |
40,000,000 g——u———H 6299 TRAVEL
20,000,000
0 o 2 o o 0 4,000,000 8,000,000
Ac You are a reviewer or contributor for:
=] (3 Contributions : : ;
ame e Ownership Reviewer : om
o 0 I Stat COwnershi Revi Last Data C IJ
Massachusetts s ; . :

i Massachusetts 1O Mot Started w None

Mar\gliﬁ O Mot Started w Mone

Gear £ Maone
Jiem Open Maryland in TM1 Web Client [‘Ul e X

Michigan O Mot Started w None
linois O Mot Started w Mone
California O Mot Started w Mone
Washington O Mot Started w Mone
Toronto O Mot Started w None
Vancouver O Mot Started w MNone

(

IBM COGNOS 10:

w LDAP\eff Richards w Never committe)
w LDAPVeff Richards w  Never committe
w LDAPeff Richards w  Never committe
w LDAP\Trent Green w  Never committe
w LDAP\Trent Green w  Never committe
w LDAP\Trent Green w Never committe
w LDAP\Trent Green w  Never committe
w LDAP\Trent Green w  Never committe

w LDAPTrent Green w  Never committe

ol

INTELLIGENCE UNLEASHED




Three Questions for Business Insight

Key
Business
Questions

Examples of
Business
Insight

* What happened?

* How many, how often?

* Where exactly is the
problem?

* Why is this happening?

« What actions are needed?

What will happen next?

What if these trends
continue?

What are the risks or
opportunities?

we doing?

Rear View

» Balance sheet, profit
and loss, and cash
flow statements

* Revenue and cost
variance analysis

Source: 2010 IBM Global CFO study

v
> 31

¥ . O

Current View
ve uullly ¢

Customer, product h
and market
profitability

Spend optimization
Working capital analysis
Market, customer and
channel pricing

Sales and supply chain
effectiveness

IBM COGNOS 10:

Forward-Looking View

Cash forecasting
Scenario-based planning
and forecasting

Strategic investment
decision support

Volatility and risk-based
predictive and behavioral
modeling

INTELLIGENCE UNLEASHED 31



All Bl Capabilities in One Solution

= Full range of capabilities needed to improve
decision-making and manage performance

Cognos Bl

> Query » Event Management

> Reports & » Google Search
Dashboards » Mobile

» Analysis % Office

» Scorecards

IBM COGNOS 10: INTELLIGENCE UNLEASHED
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Industry Solutions

\ Financial » “ 4
. Evikh A I B }' ar= #I’ 0 LN tio
Sarvices ublic % g Distribution g Industrial ) & Communications
Cross-Industry Solutions
Finance Human Capital Supply Chain / Operations Customer

Business Predictive & Financial Performance Governance, Analytic
Intelligence Advanced Analytics = & Strategy Management Risk & Compliance Applications

‘ S e St ! e e et " e e e o ! ey Mt o ! S Lt e o o

Information Integration & Master Data Management
Data Warehousing

Content Management Data Management

& =
i333‘ :‘ * &o IBM COGNOS 10: INTELLIGENCE UNLEASHED
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COGNOS

ant Data I\
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Cognos 10: Intelligence Unleashed
Smarter Decisions. Better Results.

Freedom to Think

» Unified workspace
 All time horizons
* Progressive interaction

Connect with Others

» Decision networks
» Business context
» Accountability

and Simply Do
» Mobile and Disconnected
* Integrated

_ A revolutionary Bl workspace
* Real-time delivered on a proven platform

with seamless upgrade

IBM COGNOS 10: INTELLIGENCE UNLEASHED



Cognos 10 begins a new series of innovations
for Business Analytics

~15' Redefine Traditional Bl
» Revolutionizes the experience
» Expands traditional Bl capabilities
» Advances market-proven platform

IBM Cognos 8.4

Unified information delivery
» Role-based capabilities

« Common metadata model

» SOA architecture

IBM Cognos 8 Bl

ReportNet

Broad set of capabilities
* Integrated Bl suite
» Departmental flexibility

7.4

IBM COGNOS 10: INTELLIGENCE UNLEASHED




The Top 10 of Cognos 10

1.

2.

Unified workspace with greater power, intuitive
navigation and cleaner look

Breadth of analytics across historical, real-time
and predictive information

Collaborative Bl through built-in collaboration and
social networking

Easy data inclusion by the business from one
value, to entire data sets and external files

Analytics on the go for more devices and
disconnected interaction

Faster performance with in-memory processing

Seamless upgrade and ease of ongoing
management

Trusted expertise with built-in training videos,
‘how-to’ books and user communities

Expanded deployment options include Cloud,
System z, and Power

. Cognos 10 Ready added value of TM1, Planning,

Analytic Applications and SPSS Modeler

010 0 0.0 6-¢

W s s P Bt g | s P

SIS0 od  intlligence V10,1
Ul 3
oud GO Handbook

IBM Cognos Business




Unified Workspace with greater power, intuitive navigation and cleaner look

Breadth of analytics across historical, real-time and predictive information

Unified Workspace
delivering breadth of analytics

tion
- : ith Cognos social Collabora
Drill with _ -0 with Business Stats vf!th s _ Connections
gusinessInsight _ Slice& D2 agvanced \ypatif with M statistics &SP :i'ﬁ‘_‘f_,_
B T s e me A e iz i =
: = ] =52 A H ‘r—j -
ﬂ ] } .( il '. | .r'.

s
e

Analytical Reporting
\ Drill

Real-Time
What is

Scenario Modeling | Advanced Analytics
What-if ‘ What might be

i
Hyn
I|II'-
1T
I"I
[l
[f]]

0G0 0 0.0 8¢ -



@ Business Manager6* - IBM Cognos Business Insight - Mozilla Firefox

I: iD http: ffvotthidemo0 1. ottawa.ibm. comibmcognos fcgi-binfcognos. cgi?b_action =icd&pathinfo=":2Fmainfwui.action=view&encoding =UTF-8&errURL =javascript?e3Awindow. dose ) ’ﬂf|
N M H B 9 | T leyoutandStyle » ol Insert » | 4 ~ | @ ~ 17 Business Manager6* ;mﬁq Search
Future:CGHips
Revenue Dashboard T =
Choose Year Revenue by Region Chart Units Ordered
2007 2008 2005 2010
A : : A &0 Units Ordered | 2007 | 2008 | 2009 2010
N
2007 - 2010 Alpha 3475 6527 5762 6916 22,630
50
- Charger 1068 2588 3547 3350 10,562
=
£ a0 Nova 786 2557 2149 5492
Choose Product T
3 4543 09901 11,866 12,424 38734
& 30
[+] Alpha g
[+ Charger 2 20
oo
[+]MNova [
10
Apply  Cancel
0 2007 | 2008 | 2008| 2010 | 2007 | 2008| 2009 | 2010| 2007| 2008 | 2008 2010

Merth Amearica Europe Asia
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Transferring data from vottbideme0 1. ottawa.ibm.com... [:]
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What-if analysis and local scenarios )

CUSTOMER NEEDS

* Everyone needs greater understanding to drive

better decisions in the organization

— All decision makers need insight beyond dashboards
and managed reports

“How much do we need to increase pipeline or —  Analysts need to inform the organization with insight
conversion rates to impact sales for poorly beyond reporting numbers
performing segments by $X"? — Sales Manager — Advanced Analysts want to uncover patterns and

relationships beyond information manipulation
* Organizations need to expand the information

If we reduced materials and inventory holding costs set they consider for analysis

by 5%, how much would this reduce our total

inventory costs”? - Operations Manager — Angly;ing all available information to drive informed
decisions
* Organizations must infuse analysis throughout
“If we decreased campaign and promotional decision-making to sustain competitiveness
spending by x%, how much would this impact our —  Ability for all users to analyze information to drive better
lead generation numbers”? - Marketing Manager business decisions

— Business users want to self-discover, manipulate
information, model data to create scenarios
“How would a 10% reduction in our sales workforce
potentially impact sales performance”? - HR
Manager

0000 0 0.0 69 -
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A Bl workspace that is the start of your day o

Intuitive and easy to use it is the single
place that you go to find and do your Work. (0ample_dashhnard'rIBMCugnnsBusiness Insight - Mozilla Firefox: IBM Edition

A][=] %]

R E B O H B M- § | Blyoutandstle v o Insert ~ | $ ~ | @ ~ ¢y Sample_dashboard™ Jm(Qvevenuelrend
Future-GHIps

TRITERRATIONAL

Select a cost range

2,000,000 4,000,000 £,000,000 8,000,000 10,000,000 12,000,000 14,000,000 16,000,000 18,000,000
o i
3,129,079.949955 - 17,818,700
. . Select values Chart titles Title styles
IBM Cognos Business Insight

| Distribution L0 EORLE:
| Marketiny
9 —

[v]Production
[v|Ravw Materials

15,000k

Apply  Cancel

5,000k
. . . Select years —_—
2008 2009 2010 I
olution Highlights 0 " "
2009-01 2008-Q2 2008-Q3 2008-04 2009-01 2009-02 2008-03 2008-04
2008 - 2010 E 1 Marketing Distrilbution Production Raw Materials
& o T-H-B- sy % & N J
* Pre-assembled workspace content T - e
Alpha Reduced $356,239 $366 063 F628 341 $1,370,643 15,000,000 - o

Total | 410,220,276 Shaw 0g0,000
2,659,336 - Investigating spike in overtime costs 2

* Search assisted authoring o 35.553559?“‘““‘"

Charger Reduced | $407,659 T T T T
200821 2008-Q2 2005-Q3 2008-Q4

[ ] D rag an d d ro p aSSe m ny Standerd | $5.940266  $47I6696  $E260,343  $18,507,306 . zuo:Bw Matoriate)

Overtime §286,745  §1208116  $E18660  $2,114,54 i istributis
‘@ Warketing @ Distribtion o Procuction & Raw Materials

Total 47634703 $6,190.953  $7.869,625  $21,695,282

* Dynamically filter

* Quicker and deeper insight in to data

* Seamless graduated experience

0()0. 0. 0.0 0-¢_



Seamlessly shift to more advanced analysis

Perform complex analysis tasks quickly and easily to
get to the "why" behind an event or action to improve
business performance

- Sctses Datae Shles hne Tohe @
DEH s BX oo bh-T-8-D-4-Z-B- U880 k- 0-
e — nadH - {E -0 F - AE i
oo = Insert Individual Members (currently creating sets) 1
—_ﬂ Toggle between creating sets when insarting

! multidirmensional data items and inserting the individual
rmembers,

IBM Cognos Business Insight Advanced = I = T ~ Switch between

D52 ks

Solution Highlights

[EERE]

* Intuitive drag-and-drop interface

* Integrated data exploration and analysis (52| on

—] | Sal 2finition :___ s
Lo Drill Up et
* Calculations, drill, filter, pivot, top/bottom count Excluds Membars > T
Move Membiers 3 St Ao
* Manage set definitions e ' F U 3
1 H H H op or Bottom 3 .E,,,[‘E]n.w e
* Flexible format, layout and distribution TRasn =
Top 3 based on Units ) i
. . . . wpand Member )
 Multiple queries, formatting and charting i DAl — e s
ap 35e0 Or LINes =
Sinlen [nitE) CEyEsts & Bottorn 2 based on Units
EditiSet? Bottorn S based on Units
) Bottom 10 based on Units

' Custom.. \
N

000 0 0.0 8¢



Collaboration is Everywhere




The Chasm




Expectations in a business context i

“I need to easily connect with people who are
relevant to the decisions | make.”

“I need to better understand the perspectives of
my colleagues.”

“I need to easily access decision history in order to
learn, reference and create best-practices.”




How you collaborate with Bl today




How you collaborate with Bl today
Did you include all the right people?

T

Did you have all the information to
make the right decision?




How you collaborate with IBM Cognos Collaboration

/
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How you collaborate with IBM Cognos Collaboration

Discuss issues

i Share Insights

i Align to Decisions

/
= g\‘



IBM Cognos Collaboration

IBM Cognos 10 BI

r ——
|||| \Illll |

. Reports
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| Ad-hoc queries
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. Analysis )
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_ Dashboards
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Integration with Lotus Connections

&) @

3 B

IBM positioned as a leader in Gartner’s
Magic Quadrant.

Gartner Magic Quadrant for
Social Software in the
Workplace, October 2009:
copyrighted October 2009
by Gartner, Inc

IBM's Lotus Connections looked, at minimum, a
year or more ahead of SharePoint in its social
computing capabilities out of the box. It was a lot

prettier looking, too.

C.G. Lynch, ClO.com Rants: Enterprise 2.0
Faceoff: Microsoft Lags Behind IBM in Social
Software, June 10, 2008

30,0, 0.0 8¢ °
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Figure 3 Forrester Wave™: Collaboration Platforms, Q3 '09

Strong

Current
offering

Weak

Risky Strang
Bets  Contenders Performers Leaders
1BM Lotus@ o
Microsoft. * |
MindTouch(=)

Jive Softwares ,_ﬂ

Traction Software s
Central Desktopes = Socialtext

Market presence
e

\\\\\\\\

Open Text

an
- 1 -
e 7
Atlassian " oyell (

.
_ A

Cisco WebEx (»)

Weak

Strategy ———————————® Strong

Source: Forrester Research, Inc.



{4}

) B = H B ¥~ o | W layoutandStyle ~ o Insert » | ¢y ~ | @ ~ iy Products Workspace IW(Q Search

Products Workspace Future:GHips

P TERRLATIORAL

2010 Expenses 2010 Income Statement Actual YTD 2010 Revenue by Products Actual YTD
e e ion 15 ATE P

""" N._America 131,686,659 __,_.5______H_wx"“x‘- Apha 31857226

- Marketing 24 814 311 e —— __,-"'-""- Europe 26277 077 L= _,__\_,-"K

L " = Charger 41216,007
Production 27,860,550 —

—

— Asia 49 532 821 e S W T 31,337 564
Raw

Material

YTD Cost 120,111,102 YTD Income 207,446,557 YTD Product Sales 104,410,797

51,620,978

Choose Year Revenue by Region Chart Units Ordered

2007 2008 2009 2010
1 1 i ] 20

2007 - 2010 . MNova Gold | 402 1,208 899 2509

Units Ordered | 2007 | 2008 | 2009 | 2010 EEge

Nowva Silver 238 855 787 1881
Choose Pdeuct Nova Bronze 145 484 463 1,402

| Nova 786 2,557 2149 5492

| | Charger
Nova

Apply |  Cancel

Sales Success by Product

# Successful Sales | 2007 | 2008 | 2008 | 2010 WL

Revenue Crdered (SM)

Nova Gold

Nowa Sihver 154

Nowva Bronze

Hova

2009 | 2010

Maorth America Euraps
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Ensure greater context for decisions [

* Add another dimension to the information

I

\rl r] 0 t' i. ~ A% ™. 734 0% -1 am concemes about our fack of growth
r- cl _. _)

Solution Highlights:

518,948

* Add, view and edit comments on reports,
report parts, individual cells or data points in -
reports and report parts o

* Comments are indicated by colored flags

* All annotations are included as endnotes
when exporting



Build a reliable corporate memory

* Easily reference past decisions

Integrated Search

Solution Highlights:

* Search for the following directly from
Business Insight:

Lotus Connections Activities history
Annotations

Current Lotus Connections Activities
Any related items in Lotus Connections

50,0, 6.0 8¢ °
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Easy data inclusion by the business from one value, to i

entire data sets and external files

Combine external, departmental, and your own
data to corporate information resulting in broader
perspectives

External Data

Solution Highlights

* Import external data sources into reports or
guery subjects

* Leverage external data as report filters
* Publish for reuse and update

* Provide IT governance

00 0 0.0 690

External Data Help (%

1. Select Data Select Data
2 Batallapning External data file:

3. Data Attributes
4., Mapping Options

CiDocuments and Settingsdministratoriivy DosumentsiDownloads\CustomerComplaints.o_Browss.._|
[ alow the server to automaticaly lnad the fie

Data iterms:

Product Line ~
PLINECODE

SKU

[l KU (Short Mame)

External Data

1. Select Data
2. Data Mapping

3. Data Attributes
4. Mapping Options

Help (x

[l

External data:

New Link

Ezxisting report:

B CustomerComplaints i@ defective units

[ Product Line [ Product(al) ‘T: Eﬂgﬁéw?hnut

[0 PLINECODE [ Prohuct Line

W sku (W] Sku Marme

(W] sKU (Short Mame) [} sKu_coDE

[§] sku_copE [{] Machine Type S

[H # complaints [} Defects —
W status [ Production Hours

[} sub Status [ surmmary(Defects)

[ sub Sub Status W surmmary(Production Hours)
[ Surnmary(# Complaints)

@
Cr

- Sales info - 1844 Cogros Business Ins1ght - Windows Internet Explarer ] 5]

Bty ac




http:/ fvatthidemon 1. ottawa.ibm. comfibmoognosfcgi-bin fcognos. coith_action=icd&pathinfo =%:2Fmain&ui, action=view&encoding=UTF-8&errURL =javascript¥3Awindow, dosa ()

'J' 5 P H B 3B~ @ | W layoutandStyle » o Insert » | &% ~ | @ ~ 147 Business Manager6® |/(@IKvi Il 188

avenue Dashboard
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E
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Apply | Cancel E]

2009
2010

2007
2008

Maorth America Europe Acsia
M Alpha W Charger (] Mova

Jnits Ordered Sales Success by Product

Units Ordered | 2007 | 2008 | 2008 | 2010 % Successful Sales | 2007 | 2008 | 2009 | 2010
Alpha | 3475 6527 5782 6916 22680 | Alpha | 204 487 407 437 1,625
Charger | 1068 2588 3547 3,350 10,562 Fcheines | 115 284 31 363 1428
Nova ' 786 2557 2,148 5492 | Nova : 105 257 240 602
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Business drivers for disconnected Bl consumers

(Executives/front-line workers) are looking to...

Interact with a rich user interface, and easily filter
data in dashboards with prompts

Access and work with information without wait times

Access and interact with dashboard content
while disconnected from the network

Access dashboards as attachments in email rather
than through a website
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Offline interactive Dashboard and analysis, delivering very

fast, self contained Bl to reach more users

Extend the reach of Bl and analytics to a broad

reports to uncover new insights and opportunities.

audience of consumers so they can use interactive _ ‘

IBM Cognos Active Report

Sales Activity View

Solution Highlights

* Disconnected reporting application

* Self-contained, interactive content

* Easy to consume

* Mass deployment, Easy consumption

phia

* Performance

00 0 0.0 8¢ °
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Faster performance with in-memory il

processing

Deliver optimized access to all data
regardless of where it resides

IBM Cognos Platform

* Solution Highlights

* Enhanced Query Service with Dynamic Query:

64-bit in-memory optimized query generation with
pattern intelligence to improve performance
against complex heterogeneous data

In-memory calculations and aggregate operations
for faster compute time

New optimized caching for hierarchies, members,
facts, calculations and prompts for improved
report performance

Initial conformance is for OLAP sources: SAP
BW, TM1 and Essbase.

e o

000 0 0.0 090

20+ New
Patents

(

Common Business Model

Query Service
with Dynamic Query Capabilities

Cache
Hybrid*

Open Data Access Relational

IT Tools

OLAP

Adapters &4 Adapters
=TM1 =SAP BW =DB2 =Teradata
=Cubing *MSAS =Informix =SQLServer
Services  =Essbase =Oracle =ODBC
=PowerCube =JDBC...

(199 > e e =

i TP WM

Modern and
Legacy Sources

OLAP
Sources

Relational Application
Sources Sources

Message
Sources

3x faster query

* When compared against IBM Cognos 8 Bl software. Based on

selective results from tests conducted in the IBM Performance and
Scalability Labs on pre-release Cognos 10 software
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Seamless upgrade and ease of ongoing i
management ol

Reduce system management effort and
speed time to deploy new functionality
to the business community

IBM Cognos Llifecycle Manager

e o B Move business
II\{Ignager toI - ept users
validate results Wllyeqired results .
Cognos 8 and into Cognos 10

° Solution Highlights COGNOS__JCCIEES T m
* Validate single environment

— Assess impaCt of Change in Leverage Cognos 10 New Features
operating environment, (e.g. (e.g. Dynamic Query, etc)

refresh pack, data source changes)
* Compare multiple environments e o . -
alidate results reports
— Streamline upgrade process and to leverage b to production
new features [

increase IT efficiency

* Use beyond upgrade to quickly

assess impact of any change that Upgrade first, then leverage new features
could effect Bl content

%

‘0 )0 0 0. 0 6-¢




Cognos 10 begins a new series of innovations i

for Business Analytics il

» Revolutionizes the experience
» Expands traditional Bl capabilities

IBM Cognos 8.4 « Advances market-proven platform

Unified information delivery
» Role-based capabilities

« Common metadata model

» SOA architecture

IBM Cognos 8 Bl

ReportNet

Broad set of capabilities
* Integrated Bl suite
» Departmental flexibility

7.4



Cognos 10: Intelligence Unleashed i

Smarter Decisions. Better Results. )

Meet the needs of an
evolving workforce

Step up team decision
making

Accelerate business impact

3 o OO



Forrester Wave Q4 2010 Chart

for Bl Offerings

Highlights

IBM is now the clear market leader in Current Offering and
Strategy, having jumped ahead of SAP Business Objects.

IBM is now only vendor to be recognized as the leader in
Strategy/Vision in both the ForresterWave for Enterprise Bl
and the Gartner Magic Quadrant for Bl Platforms.

IBM leads the scoring in Current Offering, Architecture,
Strategy, Product Direction (only vendor to receive a 5.00),
Global Presence, Partner Ecosystem, and Functional
Applications.

Strong

Current
offering

Weak

Risky Strong
Bets Contenders Performers Leaders
|
SAP BusinessObjects
) 1BM
Oracle

Cognas

Information Builders n
N O 4
MicroStrategy \E\Q
Actuate BIRT =) ) %SAS
oY

QlikTech (= Micrasoft
TIBCO
Panorama Software « Spotfire
Market presence
e e
o (o) ':::‘ : I‘\:]
et Ly
Weak Strategy » Strong




Gartner — For Predictive
Analytics

1 ability to execute |———— =

| completeness of vision —————p

As of June 2008
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Performance Management Platform of Choice
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Performance Management Platform of Choice
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