


Kristina H charged Sarah R
Underwater fashion

Sarah Rose paid Kristina H
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)

esees EE 4G
@ ueEeRr

Kristina Hendley paid Sarah R

BIRDCAGE WALK

Q

Things

- $7.00
Jeffrey H charged Kristina H
"Salad"”

- $5.00 =
Kristina H paid Jeffrey Hedges
Babysitting Darwin

- $18.00

Kristina H charged Sarah Rose
for special delivery from the QC




Customers want to
to be engaged and to co-cre
brand experiences




IBM. O
By 2018, organizations who offer -
personalization will outsell companies who don’t o
by more than 30% C

O O

are making major changes to understand
their customers’ individual needs

During the next 3 years,
60% of digital commerce

analytics investments
will be spent on analyzing customer journeys

‘ 72% of CEOs
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eaders who harness insights to deliver
exceptional experiences

Apply sophisticated analytics
Personalize each interaction

Design, deliver and continually adjust
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A single view of the customer; all the data matters

Direct
Malil

ATTITUDINAL DATA

Email Call center Web-click In person Opinions & Prof Needs & Survey
Chat notes stream dialogues . Social Data " ETeTENCES  Degires Results
Client
Centers
Search
Seff-declared G T U I

: elf-declare eo aracter  gervice : aymen sage

Attributes Info Demographics info Orders Transactions history history

DESCRIPTIVE DATA
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he importance of predicting customer behavior
will continue to grow

Research
Product
Purchase
Advocate -
ol ﬁf"" Product

3

Use Product
Up/Cross Sell

Customer
Service
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—mbrace the data and become
analytics-savvy

Analytics combined with predictive and
cognitive capabilities to drive insights

Individual focused experiences - infused with
insights - to build advocacy

Drive ROl more effectively, and demonstrate
business iImpact more quantitatively
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Perseverar la ing

egridad, tra
Calidad en tod ztngss

25 NLestras (’Pﬂkwm

» Ser responsables v Patticipac coeo
Ciudadanos y como nstitucion en el

desarrollo de nuestro pais

Delivers individualized

offers based on’}‘?nsights
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Transforms business model for |\|al'na

merchants and consumers with — B A/J//'ﬂq
measurable ROI Simplifying
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rness analytics, apply
- . predictive and cognitive

f ,y;& personalized ex
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w' viduals at scale
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