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Predictive Analytics - Moving to a New Paradigm

Application-Centered Today Business Analytics-
Centered Tomorrow
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Weaving analytics into the fabric of enterprise processes to help
build smarter businesses
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Predictive Analytics addresses key functional and industry
imperatives and drives accelerated outcomes

Customers

Grow, retain and satisfy
customers

Finance

Transform financial
processes

Risk

Manage risk, fraud &
regulatory compliance

Increase operational
efficiency
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Examples:

Real time, Omni channel Next Best Action Recommendation
Stage wise Pipeline progression and conversion
Social Media Analytics + Social Network Analytics

Accounts Receivable Prediction; DSO, AR Sales factoring
Cash Position and Treasury Analytics
Project Profitability Prediction

Predicting Contract Risks — Contract finger printing
Fraud — underwriting, claims, expense claims, warranty
Credit Scoring

Predictive Attrition — employees, agents, causal analysis
Proactive Retention — optimizing investments
Predictive Maintenance and Quality
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Big Data

WHO?

Descriptive data
Attributes

* Characteristics

* Self-declared
information

. Geographlc

hi

Interaction data

* Email & chat
transcriptions

* Call center notes

* Web clickstreams

* In-person dialogues

WHY?

Attitudinal data

* Opinions

* Preferences

* Needs and desires

IBM Predictive
Customer Intelligence

AVERYA.
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Acquisition models

Campaign response models

Churn models
Customer lifetime value
Market basket analysis
Price sensitivity

Product affinity models

Segmentation models

Sentiment models
Up-sell / Cross-sell models
PCl available both inbound

(real-time) and outbound
(batch)

Enterprise Marketing

IBM Predictive Customer Intelligence delivers intelligence to front line
staff and operational systems

Multi-channel
Customer Interactions

Voice
Response
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Mobile  Short Message
apps Service
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IBM Predictive Maintenance and Quality analyzes data from multiple
sources and provides recommended actions

Financial
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Generate predictive
and statistical models

#1

Collectand
integrate data
Structured and
unstructured,
streaming and at rest

Asset performance

Predictive
Maintenance
and Quality

+ Data agnostic
+ User-friendly model creation
* Interactive dashboards

+ Enables faster decisions

Quality improvement

#3L

Attain analytical
insights

174

Display alerts
and recommend
actions

#5

Actupon insights
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Technology has changed expectations
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A Do-It-Yourself
mentality
prevails
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IBM Watson Analytics

Learn more ¢

Watson

Analytics

Easy data upload
and search
capabilities

Quick start
intuitive
interface

Predict

Find predictive insights hidden in
your data. Learn what drives each
behavior and outcome - and take
your next sieps with confidence

Natural
language
dialogue

Assemble

Key business
driver insights

Dashboard
and
storytelling
authoring




IBM Watson Analytics

Be Brilliant!

©® Single Analytics Experience
o Fully Automated Intelligence
o Natural Language Dialogue

® Guided Analytic Discovery

Visit WatsonAnalytics.com
and get started for free

What do you want
to find in your data?

What we offer




