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Data Is a force for transformation:
It's fact, not theory

of organizations indicate found the benefits of analytics

analytics creates a met or exceeded expectations.

competitive advantage.

business and IT leaders are
planning big data and
analytics projects or already
leveraging them.




Data and analytics together are transforming industries and
professions with new capabilities

Exploration Reporting Predictive Decision Cognitive

Discovering new & Discovery & Analysis & Planning Management Computing

Insight

Full range of analytics

Data at rest, and Structured and Inside and outside Analytics closer
data in motion unstructured the enterprise to the data

all data Designed for big and fast data

Find value In

Make sense of Integration Context Quality and Catalog
and lineage computing master data and glossary
the data Context with quality
Trust the data and Information lifecycle | Se(_:urlty Privacy and Archlvmg_and
-~ management intelligence security on all data defensible disposal
the mSIth Built-in privacy, security & governance ———————————————————————————
Cost effectively Cloud, hybrid and on- Software defined Workload optimized systems
scale premises environments

Optimized for workload and deployment
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Business use cases identified in 40,000+ analytics engagements

Transform
financial &
management
processes

Manage risks
and threats

)
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Create new
business models
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Systems of
Systems of insight Systems
engagement of record
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Optimize operations

Attract, grow, retain
customers

Improve IT
economics
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Analytics improves outcomes In key industry use cases

Banking Examples

Customer Insight
and Profitability

How can | anticipate
customer activities and
better understand needs?

Optimize Offers

and Cross Sell

How can | deliver more
timely, relevant offers and
improve response rates?

Fraud and Financial Crime
Management

How can | better predict,
detect and investigate fraud
and financial crime?

Insurance Examples

Customer Retention

How can | better understand my
policyholders to improve retention?

Customer Cross and Up Sell

How can | determine relevant
offers and improve
acceptance rates?

Claims Optimization

How can | gain a deeper understanding
into severity, duration, routing,
subrogation and reserving of claims?

Telcom Examples

Customer Analytics &
Smarter Campaigns

How can | increase response rates
for marketing campaigns?

Customer Experience
Management

How can | measure and improve
subscriber quality of experience?

Network Analytics
How can | analyze network data in
real-time to identify and resolve
issues faster?
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Analytics at work in Insurance:
Use Case — Claims Optimization

Optimize claims
processing

Reduction In time

to identify and settle
legitimate claims while
gaining insight into
severity, duration, routing,
subrogation and reserving
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Analytics at work in Telecommunications:
Use Case — Network Analytics

ITALIA
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Improve network
performance to deliver
superior service

Improvement in

network performance insight
by creating an end-to-end
view of the network
Infrastructure



Analytics at work in Banking and Capital Markets:
Use Case - Customer Insight and Profitability

‘(’ ICICI Securities

Analyze market data
In real time

ROI achieved
within the first three months
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