Minosegbiztositas a digitalis marketingben

Bitter Bruno, Next Wave Europe
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J6bol kivalé (HVG, 2005):

mi a tartos kivalésag biztositéka”?
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KPIs

positive ROI

awards & recognition

happy client
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\ Mi a tartos kivaldésag biztositeka digitélis tertleten?
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A nagyobb része nem lathato.
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DIGITAL
TOUCHPOINTS

INTEGRATION,
COHESION,
PLANNING

DATA,
ANALYTICS,
& KP| SYSTEM

KNOWLEDGE,
MANAGEMENT,
& TRAINING
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Mérhetoség.
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NEXT WAVE “DIGITAL EXCELLENCE SURVEY”
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DIGITAL INTEGRATION, DATA, KNOWLEDGE,
TOUCHPOINTS COHESION, ANALYTICS, MANAGEMENT,
PLANNING & KP| SYSTEM & TRAINING
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Digital skills development is a core part of our on-boarding and training
processes.
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® MOST STRONGLY AGREE
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Our departments (marketing, sales, PR, IT, finance, business strategy, 8
etc.) work together to achieve marketing objectives. /28
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® MOST STRONGLY DISAGREE
® MOST STRONGLY AGREE
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We defined the right KPIs of our digital marketing activities and we
constantly refine these KPIs through tracking, analysing and measuring
regularly.
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® MOST STRONGLY DISAGREE

We mapped social influencers and key opinion leaders relevant to our
business and manage these partners online to expand our reach and
influence.
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INTEGRATION, DATA, KNOWLEDGE, DIGITAL

COHESION, ANALYTICS, MANAGEMENT, TOUCHPOINTS
PLANNING & KPI SYSTEM & TRAINING

AVERAGE OF AVERAGE OF AVERAGE OF AVERAGE OF

35% 70% 40%
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Summary
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KOVETKEZMENY: NEM ELEG JO UGYNOKSEGNEK LENNIL.
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KOVETKEZMENY: NEM ELEG, HA JO UGYNOKSEGUNK VAN.
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UJ SZERVEZET!| FELTETELEKET IS BIZTOSITANI KELL.
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UJ SZERVEZET!| FELTETELEKET IS BIZTOSITANI KELL.

= MINOSEGBIZTOSITAS
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KET KAMPANY, AM| “REPA-INTEGRACIO” NEM JOHETETT VOLNA LETRE.
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bruno.bitter@nwe.hu
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