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Industry Expert Sharing Session 1:
Smarter Marketing
- An Integrated Approach

Kitty Wong
Managing Director, OgilvyOne Worldwide Hong Kong
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... ADAPTING TO TREMENDOUS
AUDIENCE FRAGMENTATION ey Sixties

1.Newspapers
2.Broadcast TV
3.Magazines
TO d ay 4.Broadcast radio
1. NewspapersMagazinesBillboardsCable TVBroadcas 1/ A ”‘, R ",
TVRadioCD PlayerPersonal computerSatellite TVDVD " oy 7
playersSatellite RadioMP3 playersTivo/

DVRSlingboxWebsitesEmailSearch Engine
. BlogsOnline Video

E i ht i e . Online MusicOnline TVOnline News

g . E-Commerce

. 4 . Review sitesRSSWidgetsinstant Messenger
1.NewspapersMagazin 7 Social Networks
e TVBroadcast TVRadig . . Micro-bloggingConsole Video GamesPC Video Games
TapesWalkmanVCRPe = . Online gamesMobile GamesText MessagingMobile
‘ SearchMobile Video & TVMobile Apps

: 9. Mobile Social
Video Games ' 10.iPad AppsDigital Outdoor

ComputerPC Video Ga
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Mttt
m Collaboration Self Expression Immediacy More Value

it

QQ - Tencent
47 Mio

Facebook
500 Mio

MySpace
120 Mio

If it were a country,
Facebook would be
the 3rd largest in the
world.

1. China
2. India
3. Facebook
4. USA
Friendster

|5 Mio

—
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Above-The-Line <———@e—p  Below-The-Line

(LJd 1 1] ke
' LE K KN ¥ ) L R aQti\./f‘eHs a broken metaphor that

Introduce_in_the buyig prog€ss, As_Coneum

.“ ‘g‘. ® s?in?ramorﬁ m‘eqdia inishes, e
-.."“ ‘Qeﬂmgr@h. PSS WYY

‘.“‘.' ‘..‘..‘ FORRESTEEZ
'Y EX X XX

2002098 0T aEN di%“d@m caa

Consideration
Awareness

!

Digital as a channel
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st Solving the Marketing
Funnel in a New
‘Integrated’ Way

Century

Marketing 5 New Marketing

Behaviors

020080°
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2002022022202 0020202°

2002022002 202002002020°
2020020700200
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Awareness

Purchase
Consideration
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st Solving the Marketing
Funnel in a New
‘Integrated’ Way

Century
Marketing
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Awareness

Engage with Branded Value

Seamlessly integrating
Product Info/Purchase Triggers
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= Solvin? the Marketing
1 &mne in a New Integlﬁed’
ay

Century Engage with Branded Value
Marketing

TAXI STAND - NORTH

Distance 62m

For journeys heading north, there is a taxi rank in Church :

Road where a shuttle service back to local stations also o

operates. R "—‘ e | z

jated 2 nn 190: Very busy, lots of people trying to
gel home Taxi sharing encouraged plus you get to meet \
new people. ‘
® Get me there
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* Solving the Marketing
Funnel in a New ‘Integrated’
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Marketing
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£ Solvm the Marketmg WOMMA: “WOM is first about giving people a reason
Funne in a New 'ntegm to talk about your brand and next about making it

Way easier for that conversation to take place.”
Century

Marketing

ez2@2@=
222232

Tz

fezeRETR
ez

tTezeeze
[ % 3% X XX §

Awareness

Create

Conversatlon
through Engage with

Paid & Earned Branded Value
Media

Bo o o Do
Bo 2o Jo (o
Bo Lo Jo Jo po

Purchase
Consideration
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¢ Solvm _the Marketing
Funne in a New ‘Integrated’
Way

Century Engage with Branded Value
Marketing
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* 5 New Marketing Beha@s

Century
Marketing

Buil lationshi
uild %ea?]?eorns ips

Bond & Cotonvert More
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* Solving the Marketing
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'YX FX T X

saaamsanssszanisans

222222

Purchase .
Build IEeaaﬁleornshlps

Bond & Convert More

Consideration
Awareness

ok
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* Solving the Marketing
Funnel in a New ‘Integrated’
Way

Century Engage with Branded Value
Marketing

—— gakiast cnidren

STARBUCKS COCA-COLA OREO SKIﬁlES I RED BULL gl{%lﬁofl}lhs PRINGLES STARBURST
FACEBOOK FACEBOOK FACEBOOK FACEBOOK FACEBOOK FACEBOOK FACEBOOK FACEBOOK
FANS FANS: ANS: FANS: FANS: FANS: FANS: FANS:

86 78 46 46 39

Q‘ 21 101 87

MILLION MILLION MILUOK MILLION MILLION MILUON MILLON MILLON

DALY GROWTH DAILY GROWTH DAILY GROWTH DAILY GROWTH DAILY GROWTH DAILY GROWTH DAILY GROWTH DAILY GROWTH
RATE" RATE" RATE" RATE" RATE" RATE" RATE"

96,000 71,600 51,300 40800 32700 20900




Solvm? the Marketing
i

Funne
Way

n a New ‘Integrated’

Century Engage with Branded Value

Marketing

Welcome to Starbucks
3193 Main Street

As mayor of this store, enjoy $1 off
a NEW however-you-want-it
Frappuccino blended beverage. Any
size, any flavor. Offer valid until
6/28.

(Mon May 17 @ 7:56 AM)

CONGRATS! YOU'VE UNLOCKED THIS SPECIAL

18mio fans on Facebook
1mio followers on Twitter

<
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Starbucks Which flavor is your favorite:
f Cingerbread latte
Eggnog latte

_J) Peppermint mocha

ple like this

28 comments

Starbucks A glorious Thanksgiving feast calls for /

coffee. A pairing of coffees from Sumatra and Gu
Starbucks Thanksgiving Blend is a spicy, full-bo
complements the savory, rich and tart flavors ¢

Save Room for Starbuck-
0:30

L
el bt




* Solving the Marketing
Funnel in a New ‘Integrated’
Way
Century
Marketing

STARBUCKS IDEA

GOT AN IDEA?  VIEW IDEAS

SHARE.
VOTE.
DISCUSS.
SEE.
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Funnel in a New ‘Integrated’
Way

Century
Marketing

Listen ‘All-Ways’ for Marketing Insight
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N BRANDS Skt

Engage with Branded Value
Create Conversation through Paid & Earned Media

Build Relationships Earlier

Century
Marketing Listen ‘All-Ways’ for Marketing Insight @
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