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El poder de Business Analytics

> 20x pm (49%  130%

EBITDA Revenue ROIC

5-year CAGR, 2004-2008 5-year CAGR, 2004-2008 5-year average, 2004-2008

B Value Integrators | All other enterprises

Revenue Growth: N = 580; EBITDA: N = 531; ROIC: N = 501; © 2010 IBM Corporation
rce: IBM Institute for Business Value, The Global CFO Study 2010
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En continua evolucion

« Analisis Social

« Conocimiento
del cliente

- Bl colaborativo « Gestion del riesgo

* Predicciéon &
Andlisis
avanzado » Cumplimiento

normativo

* Aplicaciones

- Bl & PM - Oficina financiera por industria
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Business Analytics

Creando valor para los clientes — la estrategia de IBM

> Desde 2005 %145+ en adquisiciones
> 10,000+ profesionales técnicos
> 7,500+ consultores dedicados

> EIl mayor departamento matematico de la
industria privada

> 5 centros de analisis de soluciones
> Ofertas de hardware optimizadas

> 27,000+ Certificaciones de Business Partner

© 2010 IBM Corporation
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Impacto directo en el rendimiento

Source: Nucleus Research 2008, 2009

Ak paia's P W glcRmE toMartin’s Polnt Hagith Cary
e Gt Gamtid
0 et et

el

Campratinsn
i et P
o

— o i i A

\. et G %NA,&%%IS k % : ptt] grnnts, persnnalizs.
S rusEAMLY Incremento del beneficio

N anual en $720,000
Where You Want It i 5y

B '“M" “‘Lcr Er UHI‘H‘(UNUV’ AELSIN MWVW}W
i mmﬂmmmmmmmm

. BLUE
find ug: w L MOUN“‘M

saarh ‘petar veaneR (et here m

HOME WINMTER (GREEN SEASCH LODGNG THE VILLAGE THINGS TO DO CONFERLNCES&GRGUP& GALLERIES

$8M beneficio

$2.5 M de
ahorro en costes de
mano de obra

1
lﬂ FALL HARVEST m st~ 211 MOWTERRA TENNIS
:-'p‘ﬂuh!r'iblouciobn 3 \f'i‘ AEM
i vt five sy Fall Hareest h il

© 2010 IBM Corporation



.""uwf'
INFORMATION INTEGRATION "
& GOVERNANCE FORUM 2011

Comienza _Ia
transformacion

© 2010 IBM Corporation



el
INFORMATION INTEGRATION ...
& GOVERNANCE FORUM 2011

Business Analytics

Disponer de la informacion clave para alcanzar los nuevos retos del negocio

Financial ~ Workforce Dynamic H
Customer & Product Risk Insight Optimization Supply Chain Multi-Channel Melorar IOS Res.‘" Itados
Profiability  Business Optimization — Mdrketing de negocio
VN VN

Disponer de la informacion para
&Performance optimizar y comprender mejor el
Management rendimiento del negocio

, , Establecer informacion
Information Integration, correcta y veraz, consiguiendo

‘ Warehousing & Management una unica version de la realidad,

gestionada a lo largo del tiempo

Una plataforma sdlida y

PeonisSuo .,
eficiente para la gestion de
datos y contenidos a lo
=Nt largo de toda su historia

Other Information
& Application Sources

© 2010 IBM Corporation
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Business insight es critico para una ventaja competitiva

p ~ . , . Competing on
En un momento en el que las companias de numerosas industrias A nalvtics

ofrecen productos similares y usan tencnologia comparable, los y

procesos de negocio de alto rendimiento se encuentran entre los

ultimos puntos abiertos para la diferenciacion.”
Tom Davenport, “Competing on Analytics”

Los diez elementos mas importante en la vision de futuro
Los CIOs entrevistados podian seleccionar tantos como quisieran

86%

Business Intelligence y Analytics

77%
76%

Virtualizacion

73%

Gestion de Riesgos y Compliance 0%

1%

BI/AnaIytics es la Soluciones de Mobilidad 800,
In Vers’_on #1I Colaboracion entre Clientes y Partners 54% 73%. Bajo
ara mejorar ia i
p l Portales de Autosenicio 63% 7% CreC|m|ento

Harmonizacion de Aplicaciones - e7% [l Alto
’ Crecimiento

70%

competitividad

IBM Global CIO Study 2009
Business Process Management

SOA/Web Senices 68%

Unified Communication

Source: IBM Global CIO Study 2009; n = 2345
© 2010 IBM Corporation
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Las companias que invierten en business insight superan sus
expectativas de forma consistente

Incremento de Ingresos EBITDA Retorno del Capital
5 Year CAGR (2004-2008) 5 Year CAGR (2004-2008) Invertido
Media de 5 Anos (2004-2008)
33% > 12x 32%
125%  Mas mas 119% Mas

9.4% 9,0%

0,6%

" Organizaciones financieras con Business Insight

' Resto de empresas

Revenue Growth: N = 580; EBITDA: N = 435; ROIC: N = 606
Source: IBM Global Business Services, The Global CFO Study 2010 © 2010 IBM Corporation
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IBM esta invirtiendo para optimizar los resultados de negocio

Business Analytics & Optimization Solutions

Industry Solutions

: » : g
”P g'grav?g‘easl ][ m} Public ][& Distribution ][.f} Industrial W[QCommunicmiows]

Cross-Industry Solutions

[ Finance ] [ Human Capital ] ( Supply Chein / Operations ] [ Customer ]

Business Analytics

P Fﬁliness - Predictlzt‘i\ve f;t . ;ig::::ei;ly Pnt;rformance‘ . (l;i:vgnarl;ll:'e, . Arl1.alytt_ic
, igence vanced Analytics anagemen is ompliance pplications
Mas de $14B en
adquisiciones desde 2005 Information Management and Governance
Information Integration & Master Data Management
Data Warehousing

Mas de 10,000 profesionales
téc n i CcoOS Content Management l Data Management

Mas de 7,500 Workload Optimized Systems
Consultores dedicados

El departamento matematico
Mas grande de toda la Industria
Privada

Mas de 27,000
Certificaciones de Business
Partner

© 2010 IBM Corporation
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Business Analytics & Optimization
proporciona insight y optimiza resultados

Industry Solutions

: p )
|
] [g& Distribution ] [.ﬂ Industrial ] [i Communications

Cross-Industry Solutions

3 3
Finance ] [ Human Capital ] [ Supply Chain / Operations ] [ Customer

>

r £ ' Financial

o i[p Services

Business Analytics

Business Predictive & Financial Performance Governance, Analytic
Intelligence Advanced Analytics = & Strategy Management = Risk & Compliance Applications

Information Management and Governance

Information Integration & Master Data Management
Data Warehousing

Content Management l Data Management

Workload Optimized Systems

© 2010 IBM Corporation




'..ﬂ“wi f'
INFORMATION INTEGRATION .‘
& GOVERNANCE FORUM 2011

Redefiniendo el concepto de Business Intelligence

COGNOS 10

© 2010 IBM Corporation
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@ Sample_dashboard® - IBM Cognos Business Insight - Mozilla Firefox: IBM Edition

@ Products Workspace - IEM Cognos Business Insight - Mozilla Firefox

* | 0 B Lawogt and 5 v heert » | 4% » | @) » <7 Sample dashboard™®

@ http:/fvottbidemo 1. attawa. ibm.com ibmcognos fcgi-binfcognos. cgi?b_action=icd &pathinfo =127

Select a
2,000,000
\

<

Dashboar

2010 EX

¥ Market Stratesy - Sales Info Dashboard*
r—:—— ¥ US Sales Dashboard - Windows Intermet
3 Edit = __-“ - _ﬁ_c:'ﬂxmua-:sm-_c_u;.‘l‘:r_ﬂ’_‘
Fie FEidid  View Fauodtes Took  Help
4 gus sales Dashboard
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Region [ Overview Markek Anakess
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Analisis ad-hoc de informacidon en tiempo real

! | Dashboards | Agent Performance | Activities

Tomar decisiones al vuelo, cambiando un eje de
analisis de informacion producida en tiempo

real para monitorizar el negocio.

IBM Cognos Real-time Monitoring

70QOF GQTNMD AWMD AWMGFCQUFSQUEWS D0 Gk 1 |

12
., T T e T e T T TS e
S I @ — 100 i-binjeognos.cai?h._ = i act
o uclon ﬁ ‘E’”@; H | B | % | T tayout and Style l’-I- Add > | ~ | @ -

iy New™ -(Q B

Real-time Calls Wa

= Ver al instante la informacidén necesaria
para monitorizar el negocio y tomar
decisiones intra dia/hora

= Alertar automaticamente a las personas
» Determinar la causa del problema.

= Drill down y filtrado de la informacion y asi
obtener lo que realmente queremos.

= Analizar tendencias y patrones.

Historical Call Waiting Per Day

lllll

Ltiliz:

Call Statistics By Hour

Calls Waiting Awg Hold Time Avg Handle Time Calls Handled

—
—CAFW000000 70! IQUFGQTIMDAWMDAWMGFG e

© 2010 IBM Corporation
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‘What-if’ analisis para anticipar la accion y asi obtener mejores
resultados

Desarrollar escenario “on-the-fly” y compartirlo
con los demas para potenciar la colaboracion.

- xB@ o~
.
janual Entry  [DlExpense Detail xpense Summary pense Baseline Default
[Rows: ‘Columns: Context: 15y
§ Expensenetal || #] Months Exppetal || fust [ fftocel curmency ||| fcurrentrar oS! Case
| [ExpenseDetail] £ [Months] g E=] [CurrencyCal v naric
—— Driver Profile Jan-03 Feb-09. Mar-09 Apr-03 May-09  Jun09 2ul-09 Aug09  Sep-09 Oct-08 Mo
Salaries $100,000 $70,208 £77,229 $70,208 77,229 £84,250 $84,250 $98,291 91,270 $98,291 fl |
Overtime. headcount $25400  $10,500 550 €500 21,274 00 $500 €700 $50 8,990
(=) Total Salaries $125400 $80,708 $77,779 $70,708 $98,503 $84,850 $84,850 $98,991 $91,920 $107,281 $ |))
- - Bonuses $65,000 $23,400 516,342 $15,402 $16,942 518,482 $18,482 $21,563 $20,023 $21,563
Restricted Stock Expense $30,000 $4,612 £5,073 $4,612 $5,073 $5,534 $5,534 $6,457 $5,995 6,457
Tuition Rembursement Revenue €19,044 €33,323 §33,328 14,283 Sl6664 $15,664 $23,805 $38,080 S42850 23,805 ¢
2 Total Employee Compensation §278,700 §196,631 $238,632 §202,830 $242,692 $238,725 §245,866 $293,664 $281,668 §181,055 &
Life Salary $794 $993 $1,002 §393 $1,092 $1,191 $1,191 $1,390 $1,290 $1,350
Dental Salary $1,588 61,985 $2,184 $1,985 $2,184 $2,382 $2,382 $2,779 $2,779
401k match Revenue $9,522  €16,664 o oo sreonm mrnmas “*1,903
r H 2 Total Benefits §14,412 $22,776 59 s
aracteristicas destacadas S e —— =5
Total Persannel Related Taxes % 0 @0 s
Computers & Technical Equip Rental $4,000 $142  Default 198
., . Office AV Studio Equip Rental $1,319 $106 ncreaseto OBBUDEHW 149
* Creacion de escenarios personales para T -
= Total Equipment Rental $15,319 $248 Ba7
. . Travel & Entertainment Fla  $11,000 $21,000 jooo
soportar todas las alternativas posibles
p p - Telephone: $1,780 $2,138 326
|
o2

* Desarrollar escenarios “on-the-fly” y
compartirlos con los demas.

) Copy from exsting sandhox

Sandbox name: Decrese of L|

* Compartir y colaborar en los escenarios e

* Creacion de escenarios “on-the-fly” scrooney

© 2010 IBM Corporation
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Poner el poder del analisis predictivo en las manos del usuario de

negocio

Descubrir ideas clave en los datos integrando
el analisis predictivo como actividad
fundamental en la toma de decisiones

Integracion con IBM SPSS Modeler

Caracteristicas destacadas

* Aprovechar Bl para identificar un problema o una
situacion que requiere de su atencion

* Desarrollar contextos utilizando tendencias patrones y
predicciones.

* Distribuir facilmente los resultados a los usuarios /
comunidades publicando en contenido en Cognos.

]

Common

IBM Cognos BI

=F ot =

Cognos.

software

© 2010 IBM Corporation
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Las ventajas del analisis predictivo

SPSS

© 2010 IBM Corporation
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., Qué es el analisis predictivo?

<El andlisis predictivo ayuda a conectar los datos

con latoma de decisiones extrayendo
conclusiones fiables acerca de las circunstancias

actuales y los eventos futuros”

Gareth Herschel, Research Director, Gartner Group

21 © 2010 IBM Corporation
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Como se complementan Analisis Predictivo y Bl

Pregunta:

; Cudles fueron nuestras
¢ Bl Reports
ventas el mes pasado?

¢;,Cuales fueron nuestras
ventas por producto el BI OLAP >
mes pasado?

; Qué productos se adquieren — — >
juntos con mayor probabilidad? Analisis predictivo

., Gomo puedo realizar una

Analisis predictivo + despliegue >

oferta personalizada?

Valor

—

© 2010 IBM Corporation
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Yol

Objetivos de Negocio

Atraerlos — T~ Detectar y prevenir

mejores cllente:+ ------ > Incumplimientos
“¢Cuales la S L .
propension de ,° / “¢,Que actividades
(r)?gﬁggsltg"g(; tlél; ) / son potencialmente
p : II mas fraudulentas?”
7~
e !/ SQ
«, Qué clientes Retener _ ~A Gestionar
6tienen mas  Clentes { , el Riesgo
s rentables
probabilidad de N - “¢ Qué clientes
abandonar? N 7 tienen mas
by ’ probabilidad de
- ¥ K impagos?”’
Aumentar
“¢,Cual es el mejor el valor del
proximo producto cliente

para un cliente?*

23 © 2010 IBM Corporation
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‘Recuperar parte de los ~$18 millones perdidos en

abandono de clientes cada afno. ldentificacion SM
proactiva de clientes en riesgo de abandono y de la
mejor accion para retenerlos”

“Personalizar los servicios a las necesidades }
individuales, con foco en los limites de retirada diaridffal i s
de efectivo”

“Convertir cada contacto en una oportunidad

proponiendo ofertas relevantes y personalizadas en
base al perfil y el comportamiento del cliente”

Bradesco

© 2010 IBM Corporation
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“Rentabilizar |las interacciones entrantes de los

clientes para aumentar su fidelidad y su lifetime DIGITALT
value. Simplificar la respuesta de los agentes del

call center”

“Minimizar el tiempo de reparacién y los costes KOMATSU
en todos los procesos de fabricacion. Establecer
el foco en el mantenimiento predictivo”

“Predecir el fraude para prevenir pérdidas en el s
rograma Medicare: TausT(§oLurions, ug

“Mejorar el proceso seleccion de estudiantes de
primer ano con riesgo de bajo rendimiento para

ser mas eficientes” BaruchcollEGH

25 © 2010 IBM Corporation
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El Analisis Predictivo es importante porque aumenta el ROI

= “El ROl medio de los proyectos
que incorporaron tecnologia de
analisis predictivo fue de 145%,
en comparacion con un 89%

para los que no”

Fuente: IDC, “Predictive Analytics and ROI:
Lessons from IDC’s Financial Impact Study”

© 2010 IBM Corporation
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“Last Mile Reporting”

CLARITY FSR

b

© 2010 IBM Corporation
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Compartiendo Informacion en la Organizacion

/ Performance Reporting y Scorecarding

Cierre,
Consolidacion,
y Reporting

Plan, Forecast,
y Control

Analisis y

Riesgo de Retraso 2

Feature Benefit

Anterior informe como plantilla para el No necesario reaplicar el formato
siguiente periodo

1 Riesgo de Error

ature Benefit

Integracion a las fuentes de datos No reescritura de datos

Variables de texto Consistencia en todo el informe

No necesaria reentrada de datos

Carga automatica de nuevos datos

Reglas de Validacion Los ndmeros siempre cuadran

Unica versién de la verdad Comienzo de la revision del informe final antes

Feature Benefit Feature Benefit

Seguridad para ver o editar cada
objeto

Usuarios s6lo ven datos que deben ver

Pasos para compliance

Para asegurar que se siguen los pasos
adecuados

Workflow controla el acceso en todo el
proceso

Usuarios s6lo ven datos cuando se les
permite

Audit Trail

Para ver quién hizo qué, y cuando

Acceso a la informacion controlado

3 Riesgo de Fugas Internas

Mayor confianza en el informe final

Riesgo de No-Compliance 4
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Ciclo de Reporting Manual

Proceso Actual

7

Se g |
& i

s

ate 2

S

Gestor
Contribuidores Documental

© 2010 IBM Corporation




ITEMG. FINANCIALDATA

{In thousands, except per share amounts, ratios and other 2009 2008 2007
Summary of Operations

Met sales § 4,676,528 3 6,226,909 § 3,661,222
Comparable store sales increase (decrease) 1.13 1.31 1.69
Gross profit 5 3,299,130 S 2957989 3 2,639,304
Gross profitas a percentage of netsales T2% 43% T2%
Operating income s 2287684 % 1,501,437 § 1,830,139
Operating income as a percentage of netsales 50% 24% E0%
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JCUSSION AND ANALYSIS OF FINANCIAL CONDITION AND RESULTS OF

5 certain statements that are forward-looking within the meaning of the Private Securiies
1995, These staterments are not guarantees of fulure performance and involve certain risks,
ations that are dificult to predict Actus! outcomes and results may difer materially from those
7 by, our forward-looking statements. Words swch as “expects,” “anticipates,” “believes,”
nilar expressions or future or conditional verbs such as “will ™ “should,” “wouwld™ and “could™ are
orward-looking statements. Readers of the Form 10-k of office supplies INC Corporation not refy
ting statements and should consider all uncertainties and risks throughout this report as well as
em 1A. “Risk Factors™ of the Annual Report on Form 10-K. The statements are representative
= mads, and the Corporation undertakes no obligation to updats any forward-looking statement.

“actors that could cause results or performance to differ materially from those expressed in our
wditions in the

., the level of

srket liguidity

bute financial

nd volatitty in

ie of financial

nilar financial

ly affect the

1 from litigation and reguistory
stic or foreign tax laws, rules and
;' interpretations thereof, various
rd of Governors of the Federal
ace Corporation, state reguistors
aretations; competiion with other
i institutions; abiity to grow core
'enhancements, and gain market
rporation; decisions fo downsize,
jement’s abilty to manage these

ng abilityto accommodate liability maturities and deposit withdrawals, fund asset growth and
meet contractual obligations through unconstrained access to funding at reasonable market
entinvalves forecastingfunding requirements and maintaining sufficient capacity to meet the
te fluctuations in asset and liability levels due to changes in our business operations or
more detailed discussion of our liquidity risk is included beginning of the MD&A of the
13l Report on Farm 10-K.

1ins a cushion of excess liquidity that would be sufficient to fully fund the holding company and
ns for an extended period duringwhich fundingfrom normal sources is disrupted. The primary
the company’s liquidity is the *“Time to Required Funding” during such a period of liquidity
assumes thatthe parent companyis unable to generate funds from debt or equity issuance, and
5 to shareholders while continuing to meet nondiscretionary uses needed to maintain bank
1t of contractual principal andinterest payments owed. Under this scenario, the amount of time
nbank can operate and meet all obligations before the current liquid assets are exhausted is
tequired Funding.” ALCO approvesthetargetrange setfor this metric, in months, and monitors
Maintaining excess company cash helps to facilitate the target range months for *Time to
is the primary driver of the timing and amount of the Corporation’s debt issuances. As of
Required Funding” was 20 months comparedto 19 months at December 31, 2008, Cur *Time to
ned below our target range at March 31, 2008 primarily due to the funding of LaSalle and the
uptions that began in the second half of 2008 on our earnings.

used to monitor the stability of funding compositionis the “loanto domesticdeposit® ratio. This
sfloans andleases that are funded by domestic core deposits, a relatively stable funding source.
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La gestidon de XBRL en la empresa

CLARITY FSR PARA XBRL

b

© 2010 IBM Corporation
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Ano 1 — Etiguetas XBRL por Bloques

Block Tag

Note 11. Deht
The components of debt at September 30, 2007 and December 31, 2006 ate as follows:

Sepiember 30, December 31,
2007 P 1

$ 75,000 $ 75,000
1,926
$ 76,926 $ 77,509

There were no bhorrowings outstanding wnder the $150 million, five-year seniot, unsecured revolving credit facility, which expires
i1 2010 and is described more fully in Hote 11 of the Notes to Consolidated Financial Statements in the Company’s annal report an
Form 10-K for the wear ended December 31, 2006, The terms of the revolving credit agreement provide certain limitations on
additional indebtedness, lens, testricted payments, asset sales and certain other transactions. Additionally, the Compaty 18 subject to
cettain financial covenants based on its results of operations. The Company was in compliance with all loan covenants as of
deptember 30, 2007 and based upon its ourrent projections, the Company believes it will be in compliance with the gquartedy loan

covenants for the remaimnder of fiscal year 2007, The Company 1z not subject to arny fnancial covenants under the corrvertible
subordinated debentares.

The Compaty also has vatious capital lease obligationis which ate included in long-term debt.

32 © 2010 IBM Corporation
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Ano 2 — Etiquetas XBRL Detalladas

« Una etiqueta por cada nota (como en el ano 1)

 Una etiqueta por cada politica contable Block Tag
* Una etiqueta por cada cantidad (monetaria, porcentaje, numérica) -
Stock Option Plans

The details of the stock option activity for the nine months ended September 30, 2007 is as follows:

WWeighied
dverage | Aggregaie
Mumberof | Exercize | Indrinsic
Optione Price Vahw
Dutstanding as of JTatmary 1, 2007 T U 0
Granted 7709 F 15N
Exercised e
Foifeited 5351 % 1574 §
Cgtetanding ag of Llarch 31, 2007 3230029 [ § 1305
21,061 % 16 &0 Tags
NN R = /4
............................................................................................................................................. NS 5,0001 & 1783 %
BRI OELET [ 1410
CFEREIEE TR ...ttt seeeeeee et ee e eee s eee et s s neeneeeeeeeee st en s enteneerenneneeneereer e eer e AN 5,802 § 1626
EaBrTIS R oot DAY (18,1000 | § 1545
FOtFRiberd. oo oot (45500 § 135
Dutstanding az of Beptember 30, 2007l TaM@ oo 25604033 F 1415 % 754z
Exercigahle as of September 30, 2007 S 1895630 % 1375 % 6477
The total intrinsic walue of the options exercised dutin nine months ended September 30, 2007 was $Egand $4.06§
respectively, andwi266 and £2.000 for the three andyi tided September 30, 2006, respectively, The amount of Task
received feoffl the exervize of stock options was $11,153 and $11.1%4 for the nine monthe ended September 30, 2007 and 20068 - Tags
sefEctively Lhe tax benefit recognized related to compensation experge for stock options amounted to 37 and $46%or the three and

nine months ended September 30, 2007, respectively, and $3& and $119 for the three and nine months ended Septembes307 2006,
respectively. The actual tax benefit realized for the tax deductiong from stock option exercises was §@4 and §1,554%or the three ang

nine monthe ended September 30, 2007, respectively, and $15§ an oniths ended Jeptember 302806,

il for the three and nine
espectively, The excess tax benefits related to stock option exebsiges xeg in cash flows fom financing activities of $636 and
$126 for the nine months ended September 30, 2007 and 2008, respectiwely.
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Controle la exposicion al riesgo

OPENPAGES
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Openpages es lider en Enterprise GRC

Software y Gestion Integrada de Riesgos
para companias globales

Mas de 200 clientes en diversos sectores: Allianz, Aviva, Barclays, BMO,

Bayer, CardinalHealth, Carnival, Duke Energy, FirstRand, Lloyds, MasterCard,
Mizuho, Old Mutual, ORX, Russell, State Street, Swiss Re  and Williams...
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La gestion integrada del riesgo soluciona éstos problemas

'CEO/CRO/CFO_

© 2010 IBM Corporation
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Lider de mercado en plataformas de Gestion Integrada del Riesgo

| ability to execute

(]
c

Methodware ‘Iade)

LogicManager ©

r

Paisley (Thomson Reuters) \.

EMC-RSA &  Qracle
ra (SoftPro Systems) \

wAline @

Risky Stron
Bets Contenders Performi rs Leaders

“5oftware AG

Strategic Thought e

SAS @

.

BPS Resolver ——— |
Protiviti (Robert Half)

©SAP

© Mega

@ Axentis (Wolters Kluwer)

niche players

] completeness of vision

visionaries

——

Gartner
Magic Quadrant for EGRC Platforms The Forrester Wave: EGRC Platforms

October 2010 July 2009
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Mejora en los resultados de negocio
Conexion de la Gestion de Riesgos, Gestion del Rendimiento y Sistemas

‘ Business Analytics software ‘
L
Integrated Risk Performance
Management Management
ms Cognos.
" OPENPAGES g ot

Las organizaciones “Risk-aware”
comprenden que la gestion del
riesgo esta directamente
enlazada con los resultados de
negocio

Information Governance
IT Governance & Risk Management
Security

T L e d software  [TL00A software

L software software
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Mayor conocimiento de clientes

CONSUMER INSIGHT

© 2010 IBM Corporation




LS
INFORMATION INTEGRATION
& GOVERNANCE FORUM

Yol

Influencia de las redes sociales

8%

De consumidores confian en las
recomendaciones de sus colegas

Source: August 25, 2009, “The Broad Reach Of Social Technologies” Forrester report

\S‘gbéa‘?é
=) :

(-]

Lz

Stat Watch: 500 Billion

That's the number of impressions that consumers share with
others online about products and services annually, say Josh
Bernoff and Ted Schadler, Forrester Research analysts and
the authors of Empowered. More than 60% of those
impressions are shared on Facebook, and 16% of users
generate 80% of messages and posts about products and
senices.

The Fighter is the
bBest movie 1"

DOMN'T EAT .
saen this year.

[ ]
Jicee

yelp=t

[ N

Eu q

Sl

/70

ones de personas en el mundo
visitaron alguna red social

Source: comScore, Social Networking Phenomenon
© 2010 IBM Corporation
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88% 82%  89%

de CEOs trataran de de CEOs quieren de CEOs necesitan
acercarse a sus clientes entender mejor las mas visibilidad en su
en los proximos 5 afos necesidades de sus negocio
clientes

Los negocios estan enfocados en comprender a sus clientes para
generar mas y mejor negocio con su gasto en marketing

Source: 2010 IBM CEO Study
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Justificando y midiendo el marketing digital

2010E U.S. “Direct & Digital” Advertising Spending 2010E U.S. “Digital” Advertising Spending
US$154.1BB _ US$28.9BB
. E-mail: clal Apps
Insert Media: Other- T e 2 - K widges, Listonin
$0.8BB $268 B N ~ Platforms:
DR Print: ‘ g’;gges '- v $0.388
$15.08B 288 o VB WP L
. . ead Gen &
'AS SEEN ON Direot Mail 0.0% Affiliate Services:
n DR Broadcast; TV $437BB Qi $0.288
ke $23.6BB e Display: m
$9.38B

Search: h
$15.688 AL

Digital- o .
$28.988B

.

H . Source: WG Analysis, 2010
Telesenﬂces . Note: Arrows refiect percentage change in

Source: WG Analysis, 2010 _ $3 9. 5B B spend, by channel, from 2009 levels
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La aplicacion analitica de social media mas escalable y robusta que permite
a las organizaciones:

. . ' Comprender las necesidades de los clientes para
C recl m|ent0 q“'l lanzar nuevas ofertas y productos mas efectivas en
Del Negocio costes a través de multiples canales de social media
Evaluar la reputacidn corporativa y tomar decisiones

Incremento de ':l . U %  basadas evidencias que apunten a los objetivos
Reputacién correctos en el momento preciso

Responder mas rapidamente con precision,
rapidez y comprension a los requerimientos de
clientes para asegurar una experiencia
consistente en diferentes canales

Mejora del customer
care

Creando Relaciones. Construyendo Apoyo. Incrementando Lealtad

43 © 2010 IBM Corporation
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Analytics Global —

webs publicas “on the fly” para medir la efectividad de nuestras campanas en redes

| I

« Highly scalable and robust search that can pull
snippets from multiple social media channels, such as
blogs, posts and discussions forums, Twitter, Facebook -
and Linkedin

« Easy to configure with user-defined business rules, or
analytics, to create snippets of consumer opinions that
can be searched by different dimensions, such as date,
keyword or region ‘ G B Q:m

- Flexible search by specifying attributes for your —_ S

analysis, while modifying sentiment to analyze the -
same content from a different perspective

LJEREEBEES

s
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Relaciones de Afinidad —

._..r-'-"ﬁnf'€'
INFORMATION INTEGRATION .‘

asociados con la interseccion para medir el impacto e identificar los futuros mensajes
entre las audiencias principales )

» Gain insight into affinity relationships in your search
of your campaigns’ hot words to more agilely and
precisely modify messaging for your campaigns

= Anticipate new opportunities to engage audiences
on specific subject areas with the words and
messages that resonate with and are specific to their
interests and perspectives

» Evaluate campaign messaging by analyzing affinity
contexts and associations with corporate and brand
values to ascertain responsiveness and reaction to
reputation, customer service and corporate social
responsibility activities

neural
s
H

|I||||IIII )
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Evolving Topics —

que comparten los mismos términos y determinar los temas relacionados mas alla de

= Determine risks and opportunities of related topics o ... .

BT re——— |

to corporate reputation, campaigns and customer Cr=—y
service ==

= More effectively target broader adjacent themes and
events to link your product, services and corporate
messages to, while prioritizing and ranking their
relevance and applicability for proactive campaigns

= Expand your social media campaigns to incorporate
other discussion contexts by analyzing evolving topics
related to hot word sentiment and by targeting other
social media communities or communication channels

TrarTo e o o . b .

© 2010 IBM Corporation
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Sentimiento —

entre otros. Completo analisis comparativo de sentimientos positivos, negativos,

Make evidence-based messaging decisions with analysis [, . ==
into consumer and stakeholder sentiment; Assess with ' — : e o ——
precision trends and changes in perception of your
corporate reputation and reaction to campaigns

Identify and target new social media channels to drive
greater advocacy of your products and services with key — : = =
influencers based on an analysis of sentiment

Determine the effectiveness of your campaigns’
messages and their impact on consumers’ purchasing

decisions, as well as the resonance and believability of

their promise

© 2010 IBM Corporation
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Better

\ ' , Outcomes
~ ”’ [ §

Smarter
Decisions

L]

Actionable
Insights

L]

Relevant
Information

Business
\ Analytics




