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Prospecting Script to Sell IBM Social Content Management Software 
Objective

· Develop pipeline by identifying prospects for IBM Social Content Management Software. Software bundle includes an ECM repository (Either IBM Content Manager or FileNet Content Manager, the IBM Lotus Quickr Connectors along with new integration into Lotus Connections, Notes, Symphony and Sametime.
Customer Characteristics

This guide targets customers that have one of the following scenarios today:
· Existing customers who already have a strong relationship with IBM. Either they have IBM ECM or Lotus Software and want to combine the two products to support the new social mediums with Content Management. 
· Greenfield customers where there is "small" IBM presence (hardware, software), no current social software or document/content management standardized solution, however customer understands the value of a true "end-to-end" social and collaborative content management solution.
Script for Voicemail

Good Morning/Good Afternoon [Customer Name], this is [Name] from IBM’s Enterprise Content Management business unit. 

We appreciate your business and at your convenience, I would like to share with you the value that other IBM Social Content Management software clients like [Organization] are gaining through taking advantage of IBM’s new social content management solution. It can help you manage social content by making sure it is easy to discover, improve, secure, and preserve the intelligence that content represents while reducing potential organizational risk.  
I would appreciate about 15 minutes of your time to provide you insights on how IBM Social Content Management software bundle can connect people and expertise with content and processes for you to gain significant business value.
I will be in the office until about [Time]. You can reach me at [XXX-XXX-XXXX] to discuss. 

Goals for the voicemail

· Short and to the point 

· Make the customer want to call you back 

Script for Live Contact

Hi [Customer Name], this is [Name] from IBM. I would like to share with you the value that IBM Social Content Management software clients like [Organization] are gaining through taking advantage of IBM’s new social content management solution. The software bundle includes an ECM repository (Either IBM Content Manager or FileNet Content Manager, the IBM Lotus Quickr Connectors along with new integration into Lotus Connections, Notes, Symphony and Sametime.
It helps your organization proactively manage social content making sure it is easy to discover, improve, secure, and preserve the intelligence that content represents while reducing potential organizational risk.
IBM Social Content Management software bundle can connect people and expertise with content and processes for you to gain significant business value.
If client is an existing ECM customer–

· Acknowledge their investment in IBM ECM as a key part of their content and process management strategy and ensure that they are currently happy as an ECM customer.

· Walk through the benefit messaging below 
Social Content Management Solution extends ECM capabilities into social arena, allowing for better reuse and re-purposing of information. Content and context can now be associated with the people and profiles of those who create it. Content can also be rated for purpose providing both producer and consumers with valuable feedback as to the content usefulness. 
If client is an new ECM customer–

· Explain how the Social Content Management solution is designed as a SharePoint alternative that allows customer to integrate with their existing Office, Email and Desktop applications (regardless of version office 2003 or Office 2007) and replace Share Drives with communities that can be accessed through the Collaboration Edition Offering and/or Lotus Quickr integrated with IBM ECM.

· Walk through the benefit messaging below 
Benefit Messaging:
· Connect Social Content to the right people for significant business value

· Access and share content in the context of communities 

· Improve the effectiveness of knowledge workers and improve business outcomes

· Manage high value content properly and  maintain compliance
· Speed up decision making
Ask for their thoughts around where their organization is on the journey to becoming a social business, bringing content to live so people can actively engage with it, adding context, insight, and relevance for better business outcomes.

Resources

Social Content Management Wiki

http://w3.ibm.com/connections/wikis/home?lang=en#/wiki/ECM%20Content%20Product%20Marketing%20Wiki/page/Social%20Content%20Management
W3 Article on Social Content Management as a Social Business Play

http://w3.ibm.com/news/w3news/top_stories/2012/03/stgswg_social_content.html
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