A Business Solution for the Distribution Sector
Turning Data into Valuable Business Insight

IBM Global Services

Retail Performance Analytics

Customer information is one of a retailer’s most valuable assets. However, gaining action-
able insights from that information requires advanced business intelligence capabilities. IBM’s
Retail Performance Analytics solution can help you build a single source for sales, marketing
and business performance information. Included in this solution are powerful analytics tools
that improve decision making across your organization.

The Retail Performance Analytics solution can help you integrate operational data with
customer information, to promote your strategic objectives and provide consistent service
across all channels. With this solution, companies can view a complete picture of their
customers and target customer segments for merchandising programs. This allows the
ability to stock the right products, in the right store, in the right quantity, at the right time and
streamline business processes for substantial competitive advantage.

IBM provides performance management reports that give retailers the ability to analyze and
respond in real-time to changes in customer demand. Pre-built analytics templates pro-
vide insight “out of the box” regarding channel performance, customer segmentation and
loyalty, campaign management and market basket analysis, all of which accelerate time to
value. Retail enterprise data models deliver an end-to-end view of customer, product, sales
and supply chain information. IBM planning and reporting tools provide deep insights into
customer preferences and product needs, allowing customized offerings to retain and grow
high-value customers. Finally, data integration capabilities tie the warehouse to operational
systems from the stores throughout the retail enterprise.

Retail Performance Analytics creates a single source of information that helps retailers
coordinate planning and measurement across the chain. This allows them to grow revenue,
increase market share and forge better connections with customers. By giving retailers a
single-view of the customer, financial product, vendor data and more, retailers will be better
positioned to respond to changing customer and business needs.
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