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« Banking Campaign Insight & Optimization, Crime and Insight Prevention, Insurance Customer
Retention & Growth, Retail Market Basket, Telco Churn

— f#i[flCognos, SPSS Al InfoSphere 454" Ji i &
oA Lstomer Intimacy, Demand Marketing Optimization, High Performance Mining

G RT3 AU BIBI R b ik, RS
1t Create a data source node in IBM SPSS Modeler that reads IBM Cognos data through Framework Manager, and allow the modeling

results to be written back.

TM1 Planning Forecasting

ILOG & SPSS

. AR
« IBM SPSS Decision Management is a configurable content driven application
— Predictive Analytics combined with simple Business Rules (filters) to drive analytical

decision making into operational systems.

T ARG AT R R A ) 5 |
iLog CPLEX F1 IBM SPSS Decision Management[{ 4

Allows customer and segment value to be optimized over time

Bi-directional iLog }iIU 5| 42 [ 45 ik
Allow iLog to directly call the IBM SPSS scoring service to incorporate analytics into business rules

Integrate IBM SPSS Decision Management with iLog Rules to allow more complex rule sets to be used
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