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In 2015 63% 
of CEOs will 
increase 
investment 
in digital

$4.3B
venture capital
funding in 
2014 was on 
digital health 
companies

US banks
to spend
$16.6 billion
on digital
transformation
in 2015

Big six 
consulting firms 
have 
all launched 
Digital 
practices—
which 
have grown 
20% to 50% 
year-to-year



A.I.-related 

patents have 

more than 

tripled in last 10 

years

$700 M in 

Venture Capital

funding in 

A.I.-fields,

growing 50% 

year-to-year

78%
of executives

say businesses

will manage

people

alongside

intelligent

machines



Welcome to the era of 
Cognitive Business



By 2017:

Health data

will grow

99%

Government

data will grow

94%

Utilities data

will grow

99%

Media data

will grow

99%

80% of this data has been 

“invisible” to computers, 

and therefore useless to us.

Until now.

88%
unstructured.

84%
unstructured.

84%
unstructured.

82%
unstructured.
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An ever-deepening understanding 
of you as an individual. 

Cognitive BusinessRetailBankingHealthcareUtilitiesSupply ChainPharmaEnergyEducationCarsBuildingsToysGridsClothesPacemakersAppliancesMarketing



A.I. at work









What’s next?



A.I. is learning 
to “hear ” and “see”





How does this make
you feel?



“Afraid of Robots

Taking Your Job?

You Should Be.”
—The Daily Beast

“Will Artificial

Intelligence Overtake 

Humans In The Workplace”
—CBS News

“Meet the New
Boss: The World’s First 

Artificial Intelligence 
Manager”

—Yahoo Tech

“Does Artificial

Intelligence Pose 

a Threat?”
—The Wall St. Journal

“Curious A.l. Wants

to Make the Singularity 

a Reality.”
—Tech Crunch

“Artificial Intelligence is
not able to ‘press the 

delete key’ on humanity 
just yet.”

—The Guardian

“Stephen Hawking

fears robots could take 

over in 100 years.”
—Computerworld

“Elon Musk on A.l.: ‘We are

summoning the demon… we 

should be very careful’.”
—Daily Tech

“Microsoft’s Bill Gates
insists A.l. is a threat.”
—BBC News





Responsible Marketing 
in the Cognitive Era
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