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The Retail Big Show

550 exhibitors

34 000 visitors

85 countries
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TAKE AWAY POINTS

1
INNOVATION

DRIVING SUCCESS
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TAKE AWAY POINTS

2
A DISTRIBUTION STRATEGY

…THAT PLAYS WITH

COMPLEMENTARY CHANNELS
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TAKE AWAY POINTS

84%
go online to prepare their store visit

40%
more conversion from users having gone online

22%
spend more if they’d been online

75%
users using social networks say they are more loyal

3
DIGITAL,

AN OPPORTUNITY TO

REIGNITE YOUR RETAIL
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TAKE AWAY POINTS

150
the number of times we look at our phone per day

58%
US retailers list mobile in their top 3 priorities

45%
cyber shoppers used their phone for Black Friday

4
MOBILE,

AGAIN & FOREVER!

87%
of corporation are still using MOBILE only for emailing

& calendaring
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TAKE AWAY POINTS

5
FROM TRANSACTIONS

TO RELATIONSHIPS

TO SUBSCRIPTIONS
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TAKE AWAY POINTS

6
PERSONALIZE
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4
MOBILE,

AGAIN & FOREVER!

B2C & B2B are dead: long life Business to Customer !

5
FROM TRANSACTIONS

TO RELATIONSHIPS

TO SUBSCRIPTIONS
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Both Sainsbury’s and Tesco’s in the UK are 

advanced at tracking customer behaviour and 

using the data to determine what offers will appeal 

to customers.

Sainsbury’s print targeted vouchers at tills, but 

have recently

started to integrate this into their mobile app.

Specific Capabilities

Next Best Offer
Location 

Awareness
Mobile Services
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Geo-targeting has not been widely adopted yet by 

grocers, however this is what it could look like.

Specific Capabilities

Next Best Offer
Location 

Awareness
Mobile Services

Product 

Recommendation

s

Price Optimization
Inventory 

Optimization
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Both Wegmans and Waitrose offer 

list creators this is more of a 

wishlist, and does not help you 

“shop the store”

13

Specific Capabilities

Wish List
Location 

Awareness
Mobile Services
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Specific Capabilities

Next Best Offer
Location 

Awareness
Mobile Services

Product 

Recommendation

s
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Retailers are not yet pushing offers during the in-store shopping 

journey, but with the introduction of instore location services, this 

will soon happen using iBeacons and wifi services.

Sainsbury do however encourage range expansion as part of their 

coupons at till promotions.

Specific Capabilities

Next Best Offer
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Sainsbury’s Scan & Go

Specific Capabilities

Offer WalletMobile Services
Omni-Channel 

Payments
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Specific Capabilities

Next Best OfferSocial Services
Ratings & 

Reviews

Wish List
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Specific Capabilities

Next Best Offer

Product 

Recommendation

s

Service & Delivery 

Scheduling
Fulfilment Method
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Specific Capabilities

Next Best OfferSocial Services

Content 

Recommendation

s
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Specific Capabilities

Click to Chat
Service & Delivery 

Scheduling

Omni-Channel 

Payments
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