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Disclaimer il

© Copyright IBM Corporation 2010. All rights reserved.
U.S. Government Users Restricted Rights - Use, duplication or disclosure restricted by GSA ADP Schedule
Contract with IBM Corp.

THE INFORMATION CONTAINED IN THIS PRESENTATION IS PROVIDED FOR INFORMATIONAL PURPOSES
ONLY. WHILE EFFORTS WERE MADE TO VERIFY THE COMPLETENESS AND ACCURACY OF THE
INFORMATION CONTAINED IN THIS PRESENTATION, IT IS PROVIDED “AS IS” WITHOUT WARRANTY OF
ANY KIND, EXPRESS OR IMPLIED. IN ADDITION, THIS INFORMATION IS BASED ON IBM’S CURRENT
PRODUCT PLANS AND STRATEGY, WHICH ARE SUBJECT TO CHANGE BY IBM WITHOUT NOTICE. IBM
SHALL NOT BE RESPONSIBLE FOR ANY DAMAGES ARISING OUT OF THE USE OF, OR OTHERWISE
RELATED TO, THIS PRESENTATION OR ANY OTHER DOCUMENTATION. NOTHING CONTAINED IN THIS
PRESENTATION IS INTENDED TO, NOR SHALL HAVE THE EFFECT OF, CREATING ANY WARRANTIES OR
REPRESENTATIONS FROM IBM (OR ITS SUPPLIERS OR LICENSORS), OR ALTERING THE TERMS AND
CONDITIONS OF ANY AGREEMENT OR LICENSE GOVERNING THE USE OF IBM PRODUCTS AND/OR
SOFTWARE.

Please update paragraph below for the particular product or family brand trademarks you mention such as
WebSphere, DB2, Maximo, Clearcase, Lotus, etc

IBM, the IBM logo, ibm.com, [IBM Brand, if trademarked], and [IBM Product, if trademarked] are trademarks or registered
trademarks of International Business Machines Corporation in the United States, other countries, or both. If these and other
IBM trademarked terms are marked on their first occurrence in this information with a trademark symbol (® or ™), these
symbols indicate U.S. registered or common law trademarks owned by IBM at the time this information was published. Such
trademarks may also be registered or common law trademarks in other countries. A current list of IBM trademarks is
available on the Web at “Copyright and trademark information” at www.ibm.com/legal/copytrade.shtml

If you have mentioned trademarks that are not from IBM, please update and add the following lines:

[Insert any special 3rd party trademark names/attributions here]
Other company, product, or service names may be trademarks or service marks of others.
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Cognos 10: Intelligence Unleashed &
Smarter Decisions. Better Results.

Freedom to Think

Unified workspace
All time horizons
Progressive interaction

Connect with Others

Decision networks
Business context
Accountability

and Simply Do
Mobile and Disconnected
Integrated A revolutionary Bl workspace
Real-time delivered on a proven platform

with seamless upgrade.
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Wouldn’t it be nice if your Bl implementation could... i

° Adapt to the way people work

° Encourage natural thought
process
* Be simple, yet so powerful and Q o)

fun anyone can use it

Source: 2009 Successful Bl Survey
Best Practices in business intelligence for greater business impact

By Cindi Howson
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A better Bl workspace

Intuitive and easy to use itis the single

place that you go to find and do your work.

IBM Cognos Business Insight

Highlights

* Pre-assembled workspace content

* Search assisted authoring

* Drag and drop assembly

* Dynamically filter

* Quicker and deeper insight in to data
* Seamless graduated experience
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Sample_dashboard® - IBM Cognos Business Insight - Mozilla Firefox: IBM Edition

A][=] %]

B H A 8- Q| Bioutandsye ~ dnert v [ 8+ | @ - @ Sample_dashboard” | @EESICSY (Q revenue trend

Future-GHips

TRITERRATIONAL

Select a cost range

2,000,000 4,000,000 £,000,000 8,000,000 10,000,000 12,000,000 14,000,000 16,000,000 18,000,000
¥ -
3,129,979.949955 - 17,818,700
Select values Chart titles Title styles
(Select All)
[v| Distribution L0 EORLE:
[v|Marketing
[v|Production 15,000k — /
[v|Ravw Materials
Apply  Cancel
5,000k
Select years —_——
2008 2009 2010 I
I ! ' ok 0k
(== 2008-01 2008-02 2009-03 2008-04 2009-Q1 2009-02 2009-23 2008-04
2008 - 2010 E Y Ml Marketing | Distribution Procuction Raw Materials
© coT- B s e # &
—
—Labour Cost | 2010 2008 2008 20,000,000
Ajpha | Reduced | $356239  B386063  §629,341  $4,370,643 R 00 = ——
Standerd | 37204701 § _
Becky Smith oo 000
Overtime | $2,658,336
_ Total | $10,220276 & Shaw oo = —— = —
Cherger | Retuced | $407 589 42,659,336 - Investigating spike in overtime costs 2 . . . .
200821 2008-Q2 2008-Q3 2008-Q4
Standerd | 36940206 34796596  EEE0343  $18,597.306 2009
Qvertime §286,745  §1208116  $E18660  $2,114,54 i istributis ion, Raw Materials)
‘@ Warketing @ Distribtion o Procuction & Raw Materials
Total $7.634703  $6,190,053 47,869,625 421,695,282
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IBM Cognos Business Insight: i
Revolutionary Bl workspace that supports how people think =l

Business
Analyst

( ‘e z. Information OnDemand 2010
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IBM Cognos Business Insight

Support personal decision-making styles
* Personalize information

* Generate unigue perspectives

* Get an ‘at a glance’ view of the

business o’
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Gross Profit by Region

Gross profit | 2004 2005 2006 2007
Americas 117, 345,053‘ 142,710,347.48  190,757,408.87 139,132,436.11
Asia Pacific 91,218,622 4‘ 117,082,857.67 158,193,297.56 118203 27767

Northern Europe | 40,022, 185.83

Southern Europe | 36,751,635.43

5323724836 1 70,321,09924  53:08,000.31 (\”\\

CentralEurope | 81,780,397.91 106,697,180.21 13504899519 103,226 173.89

45956,057.93 " 68,039,77161  51,042,925.01 \

Year
Gross profit

Region

W Americas

1 Asia Pacific

M Northern Europe
| Central Europe
1M Southern Europe

Gross Profit by Region

200,000,000

190,000,000 -

50,000,000
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DEMO 1. i
IBM Cognos Business Insight —the experience )

* Marvel at the new ‘look and feel’ of Business Insight !
* Key features for you to notice:

— Drag and drop Ul !

— On demand toolbar !

— Change of chart types !

— Applying slider controls !

— Adding Calculations !

— Searching for content !

* Watch James sweat as he tries to remember what he was saying !
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IBM Cognos Business Insight i
See all information from all the angles, in context. =l

* Get unique perspectives by having
access to the information

— Any Bl content

— Real-time information with IBM
Cognos Real-time Monitoring

— Scenario planning

— Scorecarding
— Statistical data
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DEMO 2: Collaboration & Human Tasks

* Note the cool stuff you can do

OWER-CHIPS
Revenue Dashboa ET.
Select a cost range
°® 2,000,000 4,000,000 6,000,000 5,000,000 10,000,000 12,000,000 14,000,000 16,000,000 18,000,000
ey teatures to be covered o o s
3,129,979.949955 - 17,818,700
. Select values Chart titles Title styles
include:
L [¢] Distribution 200006 20.000K
/| Marketing
[ Production 15,000k 15,000 .
- || Raw Materials
3 10,000k B 10000k
— Cell level Annotation T PSS »
Select years 5,000k 5000k
> ~ g g
2008 2009 2010 I l l i I l i
. . A A ok . ok T
2008 - 2010 2009-Q1 2008-Q2 2009-Q3 2008-04 2009-Q1 2009-Q2 2009-Q3 2008-Q4
— I S C I l SS I O n re a S = M Marketing [ Distribution 4 Production 1 Raw Materials 2 Marketing | Distribution 4 Production Raw Materials
40,000k Labour Cost | 2010
Alpha | Reduced $1,299,149
30,000k
O r OW Standard $22,827,008
E 20,000k Overtime $5,134,793
k = —— Total 529,260,949
10,000k
Charger  Reduced $725,341
* Standard $18,941,427
2000-Q1 200002 200003 2009-Q4 Overtime | $2,480,021  $1,209,116 $5,287,817
W Marketing 4 Distribution Production . Raw Materials
Total | $10,894,006 $6,190,953 $7,869,625  $24,954,585
=lE=]
[ % T Layout and Style
= North s
e ° - s18,948 ssso s18,308
Asia 3 - sres0 51,928 sse22
T S Select a value
© Morth America, High | |(Select Al)
& Horth America, Medium || Asia
. © North America, Low " | Europe
o [« North America
§sa Apply
> Faor
.. . e =
Average -
ST FLECR ® - [ ] |
Rows: Columna: Contaxt:
50 o § seaments | 7 | g Regions || § vears [ #Strategic Management Flan 01 |, 7
§ ESmane et P t Teanagensens pian]
. North America Eurepe Asia
S B oo R w o R 2009 2010 3008 | 2009 | 3010 2008 | 200 | 2010
margin 60 .0 21 27 20 24 38 63
High 82 1.2 14 27 37 18 s1 4
106 150 34 L6 %0 21 52 58
0 44 42 23 22 21 24 23 100
Medum Charger| 57 72 74 16 3.5 &5 15 48 80
Nova 16 30 42 1% 41 38 10 35 150
Alpha 25 12 03 23 43 3.1 17 24 380
Low Charger| .3 &7 100 1L1 236 208 54 %8 53
Nova L7 16 18 54 228 228 22 78 64
vidden Ton pageun ¥ page down ¥ Bottom Page[i of 1
[2] I
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DEMO 3: Sneaky Peek from the labs )

S/LILE@ v % S
o Patrick (P M) Lalonde
l-mlmmmm

* Surely collaboration could do mente!

Gary (K) Lo con you Figure out the reason for the hgh number of returms?

dosye

mOre R Potrick Lalonde  Yowr partner(s) mants to share the report Customer Returns and
Satisfaction” mith you! If you have 18M Cognos Insight installed. you will see &t in
the pane below. If not, cick heve to view the repert 0.2 meb olent.
§ 18M Cognos Insaght Search uly % -
Send
[ Select: &8 tiooe (oveet —
|| return quantRy Add Search Term
[¥] return quanery |-
b 0 o sheed. __________ (V] departmect store .
2] New~ ) Repy> @WReoiors~ Fowards @~ P~ [ Dupirs Q- wo T V] camgmng e
Ui uink [JjgCopy [ ordered
. ‘Wrong —roduu shipped | D accessores
== Allan Garcia o Gerylo ::w.‘ojio‘.‘:: Returned Items @mu

10,000)
Normal Prosty

i &%

<
-
—

4,000
HiGery

b Product line

The last shipment of outdoor CAMRING. meot included a number of ncorrect items. We

ordered 20 Sty Peg terts Mvmm”.’%vg;gg_a_{g 6 tonts mstoad Thes 1 not the st tme i’

...... ~
wo've had 1o wrong product shipped Fom your company and i has baen happening with 4000 B Camping Equipment
ing fr ™ e " back order end another shpment
g owey, AdSAONSRY. p'u%:.fa'.'." whien tia oo wi e resohved orwe il Do orcad 20 B Mountsnesnng Equipment
NS s B Personal Acemones
Regards it A Sty Codied " S mmmgmnmm :oum Frotecnen
Mofc  fumge fumpe Cumge Raturn Quantty by Product Lne Cedt Equspement

et P Shgos 012131 mm_&msm
S St b Qi Matbad.- v

Report

R N =N
dﬁ“ Link uCOpy Open n Cognos Portal
Drag Report Link L_EEPN

S3247

I

286,900
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Cognos 10 delivers the freedom to see more and do more ¥

* Easily view, assemble and personalise information to follow a train of
thought and generate unique perspectives

* Explore all types of information from all angles to asses the current
business situation

* Analyse facts and anticipate tactical and strategic implications by simply
shifting from viewing to more advanced, predictive or what-if analysis
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What else do | need to know?

* New “How-to” Books Deliver Expertise
— Bl Strategy Book, Bl on Cloud, Bl Redbook

Proven Practices, Communities &
Workshops

— Champion & Business Analytics Workshops
— Innovation Center & Communities

— Champion Kit, Blueprints
— DeveloperWorks, C3 Blog
Services & Training

— Proven Practice Workshops, Learning
Assessment and User Adoption Services

— Broader portfolio of self-paced training

options
Broader Deployment Options

— Expanded offering for System z
— On IBM Compute Cloud

Go the PODS MAN!!

X & O P

o IEM
nos IBM Cognos Business 3\
\B“Q\St?gs and Intelligence V10.1 /hie's”)ess

4 Computing o dbook St, //'.Qe
! Waghe,
9y e

4
4%@, D’a

ssssss

IBM Cognos
Champion’s Kit
Drive Bl Success
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WIN an Apple  iIPad

Please remember to complete your session evaluation online
at the Communication Station or point your Smart Phone
browser to:

WWW.SpPSS.com/goldcoast

For a chance to win an Apple® IPad
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