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Introduction

• Visualisation techniques

• Location Intelligence



Visualisation Techniques

Darren Dadley

Harman Nagpal
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Data visualisation for enlightening communication.

Stephen Few, Principal, Perceptual Edge

sfew@perceptualedge.com

Stephen Few

http://www.perceptualedge.com/library.php
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Common mistakes

• Exceeding the boundaries of a single screen

• Supplying inadequate context for the data

• Displaying excessive detail or precision

• Choosing inappropriate or poorly designed display media

• Introducing meaningless variety 

• Failing to maintain a consistent theme



6

Common Mistake Examples
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• Visual perception

• Eloquence through simplicity

• Effective Dashboard Display Media

• Usability

Design Themes
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Visual perception

• A pie chart can provide ambiguous 

information unless accompanied by 

data. Take the guess work out of the 

display. 

• A line chart is a great way to provide a 

large amount of information over a 

period of time e.g. benchmark data

• A combination chart provides 

information without distracting 

the user from the ‘main’ measure

• Subtle colours provide data 

without the feeling of a sensory 

overload
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Eloquence through simplicity

• A combination of charts and 

crosstabs is utilised to provide 

access to a large amount of 

information
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Effective Dashboard Display Media
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Usability

• Step by step Instructions are 

provided to enhance usability 

and intuitiveness of the 

application. Most functionality is 

self explanatory. Links are 

underlined and blue in colour. 
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Summary

• Colours are everything – vivid and subtle colours each deliver a different message

• Use colours consistently throughout the application, if they mean something

• 3D charts cause ambiguity unless information accompanies the chart

• A line chart provides more information without cluttering the space

• Do not use different colours just for the sake of making a distinction between 2 or 

more values. It can cause distraction from what you are trying to say



Location Intelligence
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UTS Mapping Project
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• Geospatial - Combination of spatial software and analytical methods

• GIS - Geographic information systems.  

• Location Intelligence – combination of geographic- and location-related data with other 

business data

• KML – Keyhole Markup Language

Terminology
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GIS Players

Integeo

Smallworld

Mapinfo

ESRI

Webfocus



UTS Proof of Concept Demo

Simon Lelli – Focus Consulting
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Maps!



Mapinfo demo

Michael Taylor - Trident
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www.spss.com/goldcoast

WIN an Apple
®

iPad
Please remember to complete your session evaluation online 

at the Communication Station or point your Smart Phone 

browser to:

For a chance to win an Apple® iPad


