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Your Market is Talking. Listen.

Using IBM Business Analytics on Twitter feeds.
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Disclaimer

© Copyright IBM Corporation 2010. All rights reserved.
U.S. Government Users Restricted Rights - Use, duplication or disclosure restricted by GSA ADP Schedule
Contract with IBM Corp.

THE INFORMATION CONTAINED IN THIS PRESENTATION IS PROVIDED FOR INFORMATIONAL PURPOSES
ONLY. WHILE EFFORTS WERE MADE TO VERIFY THE COMPLETENESS AND ACCURACY OF THE
INFORMATION CONTAINED IN THIS PRESENTATION, IT IS PROVIDED “AS IS” WITHOUT WARRANTY OF
ANY KIND, EXPRESS OR IMPLIED. IN ADDITION, THIS INFORMATION IS BASED ON IBM’S CURRENT
PRODUCT PLANS AND STRATEGY, WHICH ARE SUBJECT TO CHANGE BY IBM WITHOUT NOTICE. IBM
SHALL NOT BE RESPONSIBLE FOR ANY DAMAGES ARISING OUT OF THE USE OF, OR OTHERWISE
RELATED TO, THIS PRESENTATION OR ANY OTHER DOCUMENTATION. NOTHING CONTAINED IN THIS
PRESENTATION IS INTENDED TO, NOR SHALL HAVE THE EFFECT OF, CREATING ANY WARRANTIES OR
REPRESENTATIONS FROM IBM (OR ITS SUPPLIERS OR LICENSORS), OR ALTERING THE TERMS AND
CONDITIONS OF ANY AGREEMENT OR LICENSE GOVERNING THE USE OF IBM PRODUCTS AND/OR
SOFTWARE.

IBM, the IBM logo, ibm.com, Cognos, and SPSS are trademarks or registered trademarks of International Business
Machines Corporation in the United States, other countries, or both. If these and other IBM trademarked terms are marked
on their first occurrence in this information with a trademark symbol (® or ™), these symbols indicate U.S. registered or
common law trademarks owned by IBM at the time this information was published. Such trademarks may also be registered
or common law trademarks in other countries. A current list of IBM trademarks is available on the Web at “Copyright and
trademark information” at www.ibm.com/legal/copytrade.shtml

The data sources used in this presentation are sourced from publicly
available websites for demonstration purposes only. They do not
necessarily represent the views of IBM and its affiliated entities.


http://www.ibm.com/legal/copytrade.shtml
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Who's talking and why should we listen?

— Social Networking Today: Overview
Data, data and more data: RSS and data feeds
IBM Business Analytics: The Solution Architecture
Demonstration

More information..




Cognos 10: Intelligence Unleashed
Smarter Decisions. Better Results.

Freedom to Think,

Unified workspace,
All time horizons,
Progressive interaction.

Connect with Others

Decision networks,
Business context,
Accountability.

and Simply Do.

Mobile and Disconnected,
Integrated,
Real-time.

A revolutionary Bl workspace
delivered on a proven platform
with seamless upgrade.



Today brings an explosion in information...
... Yet organizations are operating with blind spots

e M

Variety of Information

Velocity of Decision Making

Lack of Insight
1 in 3 managers frequently make
critical decisions without the
information they need

Inefficient Access
1 in 2 don’t have access to the
information across their organization
needed to do their jobs

Inability to Predict
3 in 4 business leaders say more
predictive information would drive
better decisions

Source: IBM Institute for Business Value



Who'’s talking and why
should we listen?




Social Networking

* 60 percent of web users visit social networks (pc Advisor Poll, Sep 2010)

* Social networking now eats up twice as much of our online time as any
other activity — 22.7% of time spent on the web (Nielson, 2010)

* Social networking use among those ages 50 and older nearly
doubled over the past year (Pew Research Center, 2010)

° Networking sites, Blogs, Forums, News sites,
* Fast becoming a preferred mode of communication/interaction

° Low cost & real time

* Global reach

* Functional Convergent personal devices integrated with social networks
° Internet/broadband penetration




Social Networks [

* Facebook (500m) * Habbo (162m)

* MySpace (130m) * hi5 (80m)

* Orkut (100m) * Cyworld (24m)

° Last.fm (30m) ° Flickr (32m)

° Twitter (106m) ° MyLife.com (51m)

° Plaxo (15m) ° Vkontakte (81.5m)

° Friendster (90m) ° Netlog (42m)

* Geni (15m) * Odnoklassniki (37m)

° LinkedIn (75m) ° Mixi (24m)

° Bebo (117m) * Tagged.com (70m) P
* Classmates.com (50m) * Windows Live Spaces (120m) ‘
* Badoo (69m) ° Qzone (200m) /’ p &

° Flixster (63m)

Source: http://en.wikipedia.org/wiki/List_of social_networking_websites. Accessed: 03 Oct 2010
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Twitter — Why its important to you and me

Launched 15" July 2006. There was no Twitter 4 years ago

Today has more than 106 million users

More than 90 million tweets per day

300,000 third party application — generating nearly 75% of traffic

19 billion search queries per month

Real time, Searchable, Market feedback. An unprecedented access
to market pulse.



https://sites.google.com/a/twitter.com/twitter-press-site/metrics
https://sites.google.com/a/twitter.com/twitter-press-site/metrics
http://searchengineland.com/twitter-does-19-billion-searches-per-month-39988
http://blog.twitter.com/2010/09/evolving-ecosystem.html

Imagine if you could...




Twitter — What’s Happening? ol

Cwitter
About

About Twitter
Downloads
Open Source
Employees

Contact us

Login Join Twitter!

Twitter is a real-time information network
powered by people all around the world that lets
you share and discover what’'s happening now.

Twitter asks “what’s happening” and makes the answer spread t
across the globe to millions, immediately. t

What’s happening?

140 | Tweet




Data, data and more data

RSS and data feeds




Ewikker | «n

Search | Advanced Search

Results for delhi

less than 20 seconds ago via Dabr - Reply - View Twest

. ------ Impressive opening ceremony #cwg #Delhi

0.02 seconds

Feed for this query

o Tweet these results

Show tweets written in:

Any Language -
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IBM Business Analytics

Solution Architecture




Data f':.\j

* RSS — Really Simple Syndication... it is!
* XML Based data feed standard

<?xml version="1.0" encoding="UTF-8" ?>
<rss version="2.0">
<channel>
<title>RSS Title</title> <description>This is an example of an RSS feed</description>
<link>http://www.cognos.com/main.html</link>
<lastBuildDate>Mon, 06 Sep 2010 00:01:00 +0000 </lastBuildDate>
<pubDate>Mon, 06 Sep 2009 16:45:00 +0000 </pubDate>

<item>
<title>Example entry</title>
<description>Here is some text containing an interesting description of the thing to be described.</description>
<link>http://www.wikipedia.org/</link>
<guid>unique string per item</guid>
<pubDate>Mon, 06 Sep 2009 16:45:00 +0000 </pubDate>
</item>
</channel>
</rss>

* Structure recognised by many software — including IBM Business
Analytics
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From Tweets to Intelligence k
IBM Business Analytics p
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Deliver the power of predictive analytics into the hands

of the business users

Uncover key insights in your corporate data by
integrating predictive analytics as a core activity to
drive business decisions

Integration with IBM SPSS Modeler

Solution Highlights

* Leverage Bl to identify problem or situation needing
attention

* Develop factual context using reliable trends, patterns and
predictions.

* Easily distribute the results to broad user communities by
publishing into the Cognos Business Intelligence
environment.
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Incorporate Statistical Results with Core Business

Reporting

Validate information, and drive business decisions by
incorporating statistical evidence in reports

IBM Cognos Statistics

Solution Highlights

Based on the market leading SPSS statistical engine
Seamlessly integrated in Report Studio Professional
Mass distribution through Dashboards, Reports

Works for all data sources

Isolated
Tool

Desire to
easily share
analysis

w/Broader
Business
Community

" sample* - Report Studio - Microsoft Internat Explorer




Offline interactive Dashboard and analysis, delivering
very fast, self contained Bl to reach more users

Extend the reach of Bl and analytics to a broad T T e
audience of consumers so they can use interactive , P
reports to uncover new insights and opportunities. | ; o am

IBM Cognos Active Report

Solution Highlights

* Disconnected reporting application
* Self-contained, interactive content

* Easy to consume
* Mass deployment, Easy consumption

* Performance




Equip front-line workforce with the timely information
needed to make informed decisions, regardless of location

Provide business users with the information they
need to make responsive and informed decisions
regardless of their location.

IBM Cognos Mobile

Solution Highlights
* iPhone, iPad, BlackBerry, Windows Mobile, and Symbian
* Zero footprint Web application on iPhone and iPad

* Full Bl interactivity including Drill Up/Down/Through using
common Touch gestures

* Interact with prompts, drills for additional details, schedule
reports for immediate access to key content




Communicate Bl content in standard MS Office formats
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Import Bl content into MS Office tools and add
additional context for Presentations and Briefing Top 10 Retailers - 2010
books Y s b

IBM Cognos for Microsoft Office

Import Content - IBM Cognos 8 Go! Office
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Select Report Elements

Select the renort elements vou want fo imnort info the document.
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=[] Appendix 2 Product line chart

Select Version Parameters

Solution Highlights t

Select Report Elements =

* Create and distribute briefing books.
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A Bl workspace that is the start of your day

Intuitive and easy to use itis the single
place that you go to find and do your
work.

IBM Cognos Business Insight

Solution Highlights

* Pre-assembled workspace content

* Search assisted authoring

* Drag and drop assembly

* Dynamically filter

* Quicker and deeper insight in to data
* Seamless graduated experience

(@

Sample_dashboard® - IBM Cognos Business Insight - Mozilla Firefox: IBM Edition
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Select a cost range

2,000,000 2,000,000 5,000,000 2,000,000 10,000,000 12,000,000 14,000,000 16,000,000 16,000,000

¢ -
3,129,979.949955 - 17,318,700

Select values Chart titles Title styles

(Select All)
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Seamlessly shift to more advanced analysis

@ Hew® - 1BM Cognos Business Insight Advancad - Mozilla Firefox: BM Edition

. . | ———
Perform complex analysis tasks quickly and easily B T2 P P
to get to the "why" behind an event or action to |5 fomiiammonmn e .

multidimensional data items and inserting the individual

mermbers,

improve business performance o o= Switchbetween -

IBM Cognos Business Insight Advanced
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Solution Highlights
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° Multiple queries, formatting and charting




Demonstration




More Information




Where can | get more information? i
* SPSS website

— http://www.sSpss.com

Cognos website

— http://www-01.ibm.com/software/au/data/cognos/
Twitter Search API

— http://dev.twitter.com/doc/get/search

On-line communities, User Groups, Technical Forums, Blogs, Social
networks, and more

— Ibm.com/software/data/community

Dev Mookerjee

— Dev.Mookerjee@aul.ibm.com

— www. Twitter.com/mookerjee

—

Bt



http://www.spss.com/
http://www-01.ibm.com/software/au/data/cognos/
http://www-01.ibm.com/software/au/data/cognos/
http://www-01.ibm.com/software/au/data/cognos/
http://dev.twitter.com/doc/get/search
http://www.ibm.com/software/data/community
http://www.ibm.com/software/data/community
mailto:Dev.Mookerjee@au1.ibm.com
http://www.twitter.com/mookerjee
http://www.twitter.com/mookerjee

Information and Analytics Communities

* On-line communities, User Groups, Technical Forums, Blogs,
Social networks, and more

— Find a community that interests you at...

* \bm.com/software/data/community

* Information Champions

— Recognizing individuals who have made the most outstanding
contributions to Information Management communities

* ibm.com/software/data/champion



http://www.ibm.com/software/data/community
http://www.ibm.com/software/data/community
http://www.ibm.com/software/data/champion
http://www.ibm.com/software/data/champion

WIN an Apple  iIPad

Please remember to complete your session evaluation online
at the Communication Station or point your Smart Phone
browser to:
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WWW.SPSS.com/goldcoast s
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For a chance to win an Apple® IPad
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