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The world is changing, enabling organizations to make 
faster, better-informed decisions

Instrumented

Interconnected

Intelligent



With this change comes an explosion 

in information …
… Yet organizations are operating with 

blind spots

Inefficient Access

1 in 2 don’t have access to the information across 

their organization needed to do their jobs

Lack of Insight

1 in 3 managers frequently make critical 

decisions without the information they need

Inability to Predict

3 in 4 business leaders say more predictive 

information would drive better decisions

Variety of Information

Volume of Digital Data

Velocity of Decision Making

Source:  IBM Institute for Business Value



The analytical process

1. Planning

2. Data Collection

3. Data Access

4.

Data Management 

and Preparation

Data Analysis   5.

Deployment   7.

Reporting  6.



Product Families

Data Collection:

Delivers an accurate view of customer 

attitudes and opinions

Statistics:

Drive confidence in your results and 

decisions

Modeling:

Bring repeatability to ongoing decision 

making

Deployment:

Maximise the impact of analytics in 

your operation



Scenarios



Customer information



Transactional data



Pivot tables



Charting



Surveys





Demonstration



The analytical process

1. Planning

2. Data Collection

3. Data Access

4.

Data Management 

and Preparation

Data Analysis   5.

Deployment   7.

Reporting  6.



Decision Tree



Gains Chart



<24 24-38 38-55 55+

Train 47 82 78 13

Bus 36 67 56 11

Ferry 34 67 6 1

Light Rail 54 65 3 2

Perceptual Map



Nearest Neighbour



Forecasting (Time series)



Key Takeaways

• Data Access

– .csv .txt .dat .xls .xlsx

– ODBC, OLE DB Database

• Data Manipulation

– Compute, Restructure, Sorting, Select cases

• Data Analysis

– Modular application

– Regression, Decision trees, Sig-testing, Tabulation, 

Forecasting (time series)

• Automation

– Data manipulation, Analysis, Reporting
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