BusinessConnect and SolutionsConnect
It's time to make bold moves.

The Evolution of emaill into
Soclal Business
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Technology has changed the way people engage

Leading Technologies Market Shifts
P Embrace Disruption These forces are
43% driving the need for
- | people-centric
Social Build Shared Value )
engagement:

g 2%
N\ 4 changing how
. Mobile Dare to be Open peop|e are

understood and
Security engaged as
individuals
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The Need for People-Centric Engagement

of Millennials and 70% of
840/ Boomers say social and user-
0 generated content has an

influence on what they buy

llllll

of individuals are willing to
80% exchange personal information
for a personalised offering

840/ of smartphone users check
0 an app as soon as they wake
up
of CEOs intend to operate their

5 6 % organisation in a more open

manner in the next 3-5 years

of CEOs in outperforming

7 2 % organisations make customer

collaboration a top priority
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Social Business enables “people-centric engagement” for enterprises

Yl | By 2017, 57% of
@3 20, i CEOs plan to engage
» \‘ | clients through social
8637 :
. . i media, compared to
Customers Employees Citizens 16% in 2012.

Smarter Commerce Smarter Workforce Smarter Cities

Source: 2012 IBM CEO Study “Leading

IT Marketing Commerce / Human Cross Line of Govt & Security Through Connections
Manage Social | Use Data to Customer Resources Business Industry Protect the
Infrastructures | Engage with Service Optimize Drive Createa Enterprise
People as Create Workforce Enterprise- Digital
Individuals | EXceptional Talent & Wide Ecosystem for
Cusomer Culture Collaboration | Citizens and
Experiences & Mail Govt.

SocialBusiness Social Business

Market Opportunity
k8 Understand 1 [ g Trust peopl | $70B by 2017
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A Social Business will shift the focus from
documents, project plans and other
temporary artifacts to the source of the
energy, creativity and decision making that
moves the business forward:

People
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A quick demonstration
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Times

the average employee Mlnutes
checks their email in an hour spent refocusing after

handling incoming emai

Hours

spent per week
by employees
searching for information

Organizations lose:

$1,250 per user in annual
productivity because of time spent
deallng Wlth Spam business emails

received on average

$1,800 per user on unnecessary
emails from co-workers

Source: http://blogs.atlassian.com/2012/09/collaboration-best-practices-3-reasons-email-hurts-productivity/ .
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Empowered mail that helps you:
Focus on your top priorities
Find anything in your inbox or archive

. . . ./ ////// /)
Dominate your action items —— Zim Technology Meeting

ecooso

IBM Mail Next
« FAST search

 TUNE-IN the important, TUNE-OUT
the noise

« OPTIMISED for mobile, web
« DELIVERED in the cloud
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¥ Greenwell My Organization Apps ~

Day At A Glance

.. ///// /A,
Wi

Needs Action: 7

Price Point Deadline Social Media Presence

MyAccount~ @ ~

Upcoming Meeting \

Zim Technology Meeting
0cnone

\ Waiting On Action: 2

January 27

;' ) Budget Request

Review Web Content Weekly Podcast
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% Greenwell My Organization Apps ~ MyAccount~ @ ~

Mail Including Minh

Re: Materials to start on the project... - @ B v e
. ©

Materials to start on the project...

Your team's presence In the Greenwell Collaboration Gommunity @ ) e“a () e 6 ;\’: )
&) : )

&/ \

Hi Luis,

Re: Price Point Deadline
L 0 Rita w T

new banking services
Training Sessions Minh

=) Herb Medway

<
Re: Review web content for the new banking services

() Steve Cho
a Luis - Jar

| need to take action on 2 items for Min | am waiting on 7 action items from Min
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' Greenwell

My Organization

Apps ~

Team Analytics

ouise Fitzgerald
gal

(} Jim Lendler

Communications

5 Natalie Olmos

@» Communications

Marketing

My Account ~
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¥ Greenwell My Organization My Account ~ e~

Filter Search Results

Type 4 Messages 6 People

Re: Materials to start on the project... m “? o
Messages @ = ¥ '\_ K
People 9 ‘
Files ~» Your team's presence in the Greenwell Collaboration Community K. g *

Links
Meetings
eetings Re: Price Point Deadline 3 Mestings

12:00 - 1:30 Review Progress

2:00 - 3:00 Prep for Launch
This Month
4 Files
Last Month . .
3:00 - 4:30 Project Planning

This Year

Later \ \
. E Evergreen.pdf 4 Links

- - +)
g sl Competition.odp

Evergreen Launch Activity
Evergreen Community
www.greenwell.com
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H perry_rosenboom@aul.ibm.com

' perry_rosenboom
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