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BusinessConnect and SolutionsConnect 
It’s time to make bold moves. 

The Evolution of email into 
Social Business 
 
Perry Rosenboom 
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Technology has changed the way people engage 

Market Shifts Leading Technologies 

These forces are 

driving the need for 

people-centric 

engagement:  

 

changing how 

people are 

understood and 

engaged as 

individuals 

43% 
Have mobile strategy 

to conduct business 

regardless of location 

56% 
of CEOs will open up their 

organizations in the next 

3-5 years 

72% 
of CEOs in 

outperforming 

organizations make 

customer collaboration 

a top priority 

Embrace Disruption 

Build Shared Value 

Dare to be Open 

Social 

Mobile 

Security 
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The Need for People-Centric Engagement 

72% 
of CEOs in outperforming 

organisations make customer 

collaboration a top priority  

84% of smartphone users check 

an app as soon as they wake 

up 

80% 
of individuals are willing to 

exchange personal information 

for a personalised offering 

56% 
of CEOs intend to operate their 

organisation in a more open 

manner in the next 3-5 years 

84% 
of Millennials and 70% of 

Boomers say social and user-

generated content has an 

influence on what they buy 
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$70B by 2017 

Social Business enables “people-centric engagement” for enterprises 

Social Business 

Market Opportunity 
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By 2017, 57% of 

CEOs plan to engage 

clients through social 

media, compared to 

16% in 2012.  

Source: 2012 IBM CEO Study “Leading 

Through Connections  
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Shifting the Focus 

A Social Business will shift the focus from 

documents, project plans and other 

temporary artifacts to the source of the 

energy, creativity and decision making that 

moves the business forward: 

 

People 
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From this… 
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To this…. 
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A quick demonstration 
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waste 

work 
time 

We 

a lot of 

at 
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Organizations lose: 

$1,250 per user in annual 

productivity because of time spent 

dealing with spam 

$1,800 per user on unnecessary 

emails from co-workers 

Source: http://blogs.atlassian.com/2012/09/collaboration-best-practices-3-reasons-email-hurts-productivity/ 
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IBM Mail Next 
Focus on your work, not your inbox 

Empowered mail that helps you: 

 Focus on your top priorities 

 Find anything in your inbox or archive 

 Dominate your action items 
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IBM Mail Next 

• FAST search 

• TUNE-IN the important, TUNE-OUT 

the noise 

• OPTIMISED for mobile, web 

• DELIVERED in the cloud 

Designs Subject To Change 



Page header content goes here 

© 2013 IBM Corporation 

IBM Mail Next 

13 Designs Subject To Change 
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IBM Mail Next 
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IBM Mail Next 

16 Designs Subject To Change 
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IBM Mail Next – quick demonstration 

17 Designs Subject To Change 
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perry_rosenboom@au1.ibm.com 

 

perry_rosenboom 
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