Together, we are
transforming the usability
of data and content

Presented by Cathy Reese
Global Business Advisor, Big Data & Analytics
IBM Global Business Solutions
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What does the market say
about Big Data & Analytics?

Speed-driven cluster matrix Front
Runners
Technical R
capabilities ®

o created a significant positive impact
Joggers 6 9 /° on business outcomes using data
and analytics in the past 3 years

The Pack ° created a significant competitive
. o advantage using data and analytics

Spectators

O/ currently either have big data
Limited use across Broad use across . . . .
business functions business functions o projects in pilot or production

Pervasiveness

IBM Institute for Business Value
Source: Analytics: The speed advantage, 1BV, ©2014IBM




What does the market say
about Big Data & Analytics?

Front Runners
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Finance
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0o Customer
40 /o focused
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focused
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What does the market say
about Big Data & Analytics?

8%

Finance
focused
Customer
focused
Operations
focused

IBM Institute for Business Value
Source: Analytics: The speed advantage, IBV, ©20141BM



Disparate Innovation to
Enterprise Innovation
How do we get here and quickly?

EMERGENT, INTEGRATED
TODAY, INNOVATION IS SYSTEMS FOR ENTERPRISE

YESTERDAY DISCRETE AND DISPARATE INNOVATION
Enterprise
Innovation

Pervasive Security Intelligence




Systems of Insight that bridge and integrate
internal enterprise data with external data
will unlock enormous new levels of insight & value




Social Analytics Findings

Few are using Twitter/
social data to drive value

Social listening +
strategy for business value



Move from Listening to Action

Social
Listening

“I've never bought
anything from D&G
but | do have a pair of
D&G sunglasses
which | will throw out”
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Internal &
External
Data

Define external and
internal data needed
to solve business
problem... think
about it differently
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IBM
Analytics

Apply analytics to
uncover insights
that intuition alone
could never find

Trends
Predictions

Linkages

Causalities




The Seed Case

‘Change the sales force”

The data says:
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The Millennial Caseg
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‘They just don't want to shop here”
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...Me Know Me Listen to Me Engage with Me




The Coffee Case ! ¥ r ,wﬁﬁ;ff - o
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"Change the merchandise”
The data says:
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Together, we will
speed innovcation
and win in the

Insight Economy







