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Turning information and insight into actionable business outcomes.

Analytics in the Cloud

Karen Hardie — Senior Technical Sales Consultant
October 2013
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What is the Cloud?

» Also known as Cloud Computing

» |t is an approach, not a technology

= Provides computing resources via the internet
» |[ncorporates Software as a Service (SaaS)
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Challenges with Adopting Technology

Software licenses » Budgeting/approval
Servers and hosting * Resourcing
Maintenance * Integration with
Services IT/data infrastructure

Cost ‘ OO’ Dependence on IT

Cwikber #SALive2013 @ibmbaanz SmarterAnalytics
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Challenges with Adopting Technology

pers and hosting
aintenance
« Services = IT/data infrastructure

Cwikber #SALive2013 @ibmbaanz SmarterAnalytics
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Challenges with Adopting Analytics

* Integration with
IT/data infrastructure

7, — i
Need for Analytical Expertise Time to value
* Hiring = * Need all these in place
» Training before starting work
« Complete analysis and
deploy results
Cwsikher  #SALive2013 @ibmbaanz SmarterAnalytics
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Challenges with Adopting Analytics

pers and hosting
aintenance A
« Services * IT/data infrastructure

omplete analysis and
deploy results
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Smarter Analytics Live 2013

Turning information and Insight into actionable business outcomes.

Analytic Answers

A portfolio of subscription-based, cloud-hosted solutions that deliver actionable
predictive/prescriptive information directly to the line of business

Lwikher #SALive2013 @ibmbaanz
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Our Clients Realise Huge Value from Predictive Analytics

( d
C‘ water is life

* ROI: 629%
» Payback: 2 months

* Average annual benefit:
$6,559,000

4 )

RUGBY
OOTBA|
UNION

* Contributed to 27% rise in unique
website visitors

* Provides real-time insights during
rugby games

* Boosts fan experience at home or in

\ stadium J

Lwikber #SALive2013 @ibmbaanz

R
NUCLEUS
RESEARCH

Nucleus found that for every dollar
a company spends on analytics, it

gets back $10.66.

Israel Electric Co\

* Reduced costs by up to 20%
* Fuel savings USD 75,000 per turbine pa
» Increased warning time of failure to 30

\ hours from 30 minutes ,

lancaster iFEa

¢ f/. fore fz\(/t‘v‘v clear

« Crime rate reduction of 35%
* Annual ROI: 1301%
« Annual benefit $1.3 million

\ * Payback in 1.5 months [
( 7 FIRST TENNESSEE. \
powering your dreams-

* 600% ROI through more efficiently
allocated marketing resources

+ 3.1% increase in marketing response
rate

* 20% reduction in mailing costs and

17% reduction in printing costs

SmarterAnalytics




IBM Analytic Answers - Available Today

Increase successful receivables collections rate ...

Prioritized
Collections Which of my overdue debtors are likely to pay? How much can | recover from them,
and which treatment will be most effective for each?
Donor Maximise donor generosity ...
Contribution What is the likelihood that my current donors or constituents will pledge a donation,
Growth how much are they likely to contribute, and what is the best approach to maximize
their generosity?
Sustain student enrollment levels ...
Student
Retention Which of our students are at risk of disengaging? How should we intervene to get

them back on track and avoid the possibility of their dropping out?

© 2013 IBM Corporation
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IBM Analytic Answers - Available Today

Retain policyholders ...
Insurance

Renewals Which of my insurance policy holders are unlikely to renew next month? How could |

persuade each one to stay loyal?

Purchase Increase customer spend ...
Analysis Which products do my customers tend to buy together? Can | leverage that
& Offer knowledge to create combination offers and promotions that increase basket size
Targ etin g and revenue per customer visit?
Increase customer retention ...
Telco
Churn Which of my customers are likely to defect to another carrier in the coming months?

What is the right program or incentive | could extend that would keep them loyal?

© 2013 IBM Corporation



Analytic Answers in three simple steps

®

Prepare and
transfer historic
data

'

Build & customize
Analytic Answers
predictive models

Subscriber
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Upload data to Ul
for scoring

’

Score data against
models
(automated)

—

Download scores
and apply
insights to your
business

Provide and maintain hosting environment

Cwsikher  #SALive2013 @ibmbaanz
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Analytic Answers Example: Prioritised Collections

Likelihood of payment for each customer (predictive)
Recommended action for each (prescriptive)
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Collection actions
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“Answers”

Who'’s likely/unlikely to pay?
What'’s the best way to contact th

T Y

m :

An alytl C “InSightS 7 patterns of payments

Profiles of non-payers

Answers Success of answers & actions
LoB

| ] ] | | N . | ]

\ 3 IT
“Questions” Overdue
Accounts
. Success of
= iz é - - -ﬁ“oﬂﬁ -
Cwikber #SALive2013 @ibmbaanz Customer data SmarterAnalytics
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Prioritized Collection example

[EJI bd - - |5 DebtCurrent.csy - Microsoft Excel =
n Home Insert Page Layout Formulas Data Review View v @ o
Al v @& S| AccountiD

AN | c [ D E F . H i |
_l_lAccountlD 1Acc Age DebtValue RepaymentProfile  HadDishonouredPayment PaymentMethod ProductType ProductCode PrimaryContactChannel

2 1D003 4.870913 835.204419 Regular E Cheque or Cash Payment C c2 Phone

3 1D004 9.023449 631.919888 Regular F Standing Order Plan C Cc1 Phone

4 1D007 6.552271 198.703759 LumpSumOverpayer F Debit Card Payment D D4 Mail

5 1D0011 8.519854 205.62692 RegularOverpayer F Debit Card Payment D D2 Mail

6 1D0012 5.409104 389.86751 Regular F Direct Debit Plan D D4 Phone

7 1D0013 6.560631 327.442832 LumpSumOverpayer F Credit Card Payment D D3 Mail

8 1D0015 8.038609 342.399315 Regular F Standing Order Plan \Y V2 Mail

9 1D0016 5.322939 730.319554 Regular F Credit Card Payment e c2 Mail

10 |1D0019 11.026814 467.089341 Struggler F Cheque or Cash Payment D D1 Mail

11 1D0022 8.045062 343.767956 Regular F Credit Card Payment D D7 Mail

12 1D0024 12.219815 707.858348 Regular F Credit Card Payment D D3 Mail

13 ID0027 9.831348 628.159563 Regular F Credit Card Payment D D6 Mail

14 1D0028 6.885244 136.983624 Regular F Direct Debit Plan D D6 Phone

15 1D0031 5.613471 511.096423 Struggler F Credit Card Payment D D7 Email

16 1D0032 7.857441 462.862728 Regular E Direct Debit Plan D D5 Phone

17 1D0035 7.184732 521.595929 Struggler F Credit Card Payment D D1 Mail

18 1D0036 6.922837 1212.270027 Regular F Credit Card Payment D D6 Phone

19 1D0037 9.723995 775.738296 Regular F Credit Card Payment D D7 Phone

20 1D0039 4.639222 940.727498 Regular F Credit Card Payment D D4 Mail

21 1D0043 4,469205 565.679444 Struggler F Credit Card Payment D D7 Mail

22 1D0046 8.366911 182.408922 Regular F Credit Card Payment D D2 Mail

23 1D0048 9.096619 316.416059 Regular F Credit Card Payment v V3 [comna |

4 4 » M| DebtCurrent YU
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Login to Analytics Answers

IBM Analytic Answers

My Questons

Dashboard

Current Month History

Total Questions: 3 Total Questions: 3
Total Records: 24928 Total Records: 24528

Maximum Records: 1000000
Overage Records: 0

My Answer Services

My Answer Senices M ‘« » W t-1oftitems

Prioritized Collections({3 Questions, 24928 Records)

Enables prodtized dedd collection by predicting, for sach outstanding
Geb the prodabiity of payment. the amount that can De recoverad, and
the mos! effactive collection approach

Detail




IBM Analytic Answers

MBI telecom (MBI AR) Logout | Help

My Questions

My Questions

New Question
New Question Refresh
j=SofStems 10 | Select answer service 1
Question No, Answer Service ] Prioritized Collections lj Insight
11030 Prioritized Collections
11028 Prioritized Collections Select data source file
11028 Prioritized Coliections ’ DebtCurrent.csv 1 \ Browse ‘

Upload progress

ox@j[ Cancel

—




Answers are returned

IBM Analytic Answers

My Questions

My Questions
New Question

1-4014 o

Refresh

Answer Service

Prortized Collectons
Priontized Codlactions
Praontized Collactions

Frortized Colections

10

Campieted

Complated

Compieted

Submitted By
WEi AR
WEI AR
uE AR

UB AR

Submitted Time

101212 581 AM

101212 2.40 AN

11212 2222 AN

1oNM212 2:2

Records

1
Answer Insight
Ll
Al

)

Als

I te

om (MB

AR

Logout




Answers are at the individual level

& MBI telecom
000854
0003736 Recoverable Amount Coliection Probability Best Method H
00015648 1D0GSS4 $1,132.57 99.6% Court Action 35
00017435 10003736 $1,090.64 92.6% Court Action
00013242 100015648 $1,057.83 99,6% Court Action
00014547 1D0017438 $1,055.53 99.6% Court Action e
00017001 100013942 $1,051.9 92.5% Feld Team
10007529 1D0014547 $1,005.96 97.1% Court Action
25
000725 1D0G17001 $1,001.21 £9.8% Feld Team
0001284 1D007529 1,000.39 59.6% Court Action
0003658 D007 85 $577.83 99,6% Court Action 20
00014384 10001254 $953.90 59.6% Court Action
D0og2sT 1D003&5S $938.99 $3.6% Court Action
00014140 100014884 $923.15 92.5% Fuld Team 15
Dooz158 10009257 $520.65 95.6% Court Action
D0012367 1D0014140 $507.93 99.6% Court Action
0008106 D003 168 £503.69 99.6% Court Action 10
0007425 100012367 $893.01 99.6% Court Action
00017702 1D0GE106 $573.94 95.8% Court Action
0007502 10007425 $577.28 99.6% Court Action S
iDoosere 100047702 $865.35 99.6% Court Action
000451 10007502 $350.93 72.8% SMS
22‘:;:2 o o ARANEIEM, Yo ;] 2 Court Action Field Team SMS Pass

0005748



Quantify results
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@ MBI telecom

Collection Graph by Dacile
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Collectable %: 76%
Decle: 40%
10% 20% 30% 40% 50% 80% 0% 80% 90% 100% -




A tax administration agency in South Asia increases revenue
collection by using advanced analytics to reduce fraud and waste.

= 3 Satilid ““ I/ ”:

of tax returns processed quickly
and accurately

A

Business Challenge: A tax administration agency in South Asia needed a central tax
management system to rapidly and accurately process tax returns submitted by employers
and other entities that collect income taxes for the government. It also needed better

faster identification of potential insight into tax defaulters’ behaviors and characteristics.

tax evaders
The Smarter Solution: Using embedded business logic, the solution dynamically

. . determines which returns require in-depth investigation for fraud by trained specialists.

400 m | | | | O n Advanced analytics help the agency segment and profile defaulters; predict which groups
present the highest risk; and develop actionable, targeted compliance strategies.

returns processed annually
Tax officers know within seconds of processing returns which employers and other entities
paid fewer taxes to the government than they collected and, in each case, whether the

discrepancy could be due to a simple error or tax evasion.
© 2013 IBM Corporation



Hamilton County Department of Education increases its
graduation rate by helping teachers and counselors focus on at-
risk students

in graduation rate by identifying
at-risk students

Business Challenge: To increase its high school graduation rate, Hamilton County
in standardized test scores sought to intervene with at-risk students early enough to prevent them from dropping out.
for math and reading A reliance on manual reporting, with 76 schools generating 10 reports each, prevented
educators from extracting performance insights and passing them to frontline educators
who could make a difference.
25 hours saved

The Smarter Solution: Hamilton County’s education department deployed an analytics
for staff for each report ! unty's educati P ploy yti

and reporting solution that joins all student data into a single repository that is updated
generated daily and creates personalized, predictive risk profiles—whether, for example, a student is
“at risk” or “fragile”—that give educators and counselors an effective roadmap for helping
students make the most of their lives.

“Infusing our educational practices and policies with real insights ... has enabled an
improvement in our ability to promote what’s best for students....”

—Dr. Kirk Kelly, director of accountability and testing © 2013 IBM Corporation
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Smarter Analytics Live 2013

Turning information and insight into actionable business outcomes.

Social Media Analytics

Go beyond social media “listening” by transforming massive volumes of social
media data into business insights

Cwikker #SALive2013 @ibmbaanz SmarterAnalytics
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« srinew |l VOLUME OF BUSINESS DATA
o WORLDWIDE DOUBLES EVERY

1.2 YEARS

every minute
of the day

EVERY DAY, WE CREATE Brands and

2.5 QUINTILLION BYTES organisations on Data |
OF DATA ™= [acebook receive production will

== 3,722 Likes EVERY be 44 times

IRMINUTE greater in 2020

than it was in
Twitter sees 12 Terabytes of Tweets 2009
EVERY DAY

BY 2020,BUSINESS TRANSACTIONS ON THE INTERNET - B2B AND B2C WILL REACH
450 BILLION PER DAY

—
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IBM Social Media Analytics

» Analyse social media channels “on the fly” (eg blogs, discussions forums, Twitter,

Facebook, Linkedin...)
» Determine affinity to multiple analytic dimensions
» Provide related topics above and beyond your search

» Seamlessly integrated with Cognos Bl _/T

- VL. SN NELATE ST

Cwikber #SALive2013 @ibmbaanz SmarterAnalytics



[
!!:n
il
£

Social Media Analytics Targets Business Issues

Supply Chain
Securit )
Y Risk
Marketing Human Resources
Customer Service Product Development



Social Media Analytics is NOT Just About Listening...

( Social Media Impact

ARE WE MAKING THE RIGHT INVESTIMENTS
IN PRODUCTS/SERVICES,
MARKETS,CAMPAIGNS EMPLOYEES,
PARTNERS?

* Share of Voice
* Reach
* Sentiment

\_

" Social Media Discovery LA
Discover

WHAT NEW IDEAS CAN WE
DISCOVER?

* Topics
* Participants
+ Sentiment

\_

AL
\@'
L

Social Media Segmentation )

ARE WE REACHING THE INTENDED
AUDIENCES - AND ARE WE
LISTENING?

* Geographics, Demographics

* Influencers, Recommenders,
Detractors

* Users, Prospective Users )

Relate

Social Media Relationshipg

WHAT IS DRIVING SOCIAL MEDIA
ACTIVITY, BEHAVIOR AND
SENTIMENT?

« Affinity
e Association
 Cause




D 1BM SPSS Social Media Analytics - Repor... |

IBM SPSS Social Media Analytics - Reporting Project: ProjectC wadmm LoaQn B !y . Laungh
-
...“s,"f!f'.“."_'."_!",',@?f‘?‘, . SHARE OF VOICE OVERVIEW @ SHARE OF VOICE TREND
Share of Voice Analyze snippet volumae across Types & Concepls Change in Types & Concepts Snippet Volume over Time
21474 M Consumer Transactions w00 = Consin
Hotwords W Customer Service « Custome
14,837 W Dealerships N, - Dealersk
' i Elites » Ciites
Roach m = Impact Lo DI
(W 70n W Leadership 1,000 - Landergl
Sentiment 584 W Positioning - Positian|
(R W Product Tty * Product 1
HT) Segmentation 46 W Responsibility i ionnd
W Stockholders 1900 » Stockhot
Demographics 10,090
° Jol =29 JAug-05 [Aug-12 Sapr 23
Behavior 3012
14,590
Mumiber of Smippets Yoar, Week B
Top Influencers
Influence Categories I b
& Discovery
Evolving Toples SHARE OF VOICE RELATIVE SENTIMENT o SHARE OF VOICE BY GEOGRAPHY =
g lop
Compare sentimant distribution within Types & Concepts Analyze geographic breakdown within Types & Concepts
Constmer Transactions T 1 - "0""1' il | Consum
Customer Service [l - ::::::l' 1o e ] {.Iuswm-
- Ulites
Deaterships m Ambivalent Al W Leaders)
Elites | we B W Foxitiont
Impact W Product
IN
Leadership | ¥ .'llll | Stockhol
rosivioning N | .' min W Respons
rroauce [N I co [N : ::')ll‘:::n-
Responsibility o NN shitf)

———— 72 IS —— = - = L L L —
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IBM SPSS Social Media Analytics - Reporting

< Soclal Media Impact

Share of Voice
Hotwords
Reach

Sentiment

Ffl Segmentation

Demographics
Behavior
Top Influencers

Influence Categories
\9- Discovery
Evolving Toplcs

‘

GENDER OVERVIEW @

Compare number of authors by gender

1.090 mm Female 1,080
B Male 3,183
W Unknown 10,004

1163

10,004

Number of Authors
Select Demographic Altribute . cender

Married
Has Children

GENDER RELATIVE SENTIMENT @

Compare sentment distnoution across authors by gendear
W Female
positive M Male
W Unknown
R .-_
s .-_

o

M

Project: ProjeciC
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KT
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wisdmin Lonon | G | A
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SHARE OF VOICE BY GENDER

Compare author distribution by gender within typ&s and concepts

et —

o intonino |
BN i ————— R

v L —

s [ |

oeatersnie | T

1B

o 10 J0 E17] diy 50 a0 TO a0 wo lvi
Fercenmtage of Authors

Select Demographic Attribute . Gander -

GENDER BY GEOGRAPHY

Compare author distribution by gender across geographies

100N -
T e —
o —
I L R ——
v Y L ——
T ——
= | I ——
v | -
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D IBM SPSS Social Media Analytics - Repor..,

IBM SPSS Social Media Analytics - Reporting

< Soclal Media Impact

Share of Voice
Hotwords
Reach

Sentiment

ffH Segmentation

Demographics
Behavior
Top Influencers

Influence Categories

& Discovery

Evouvmo@puc.

AUTHOR BEHAVIOR OVERVIEW @

Compare number of authors In each behavior category

Pecommetitdar

FMrospective User .

Dotractor

] SO0 1. 000 1500 2,000 2.500
Number of Authors

HOTWORDS BY AUTHOR BEHAVIOR @

Understand which Hotwords are mentioned by each author behavior
W Red Car
Usnr - W CGreen Car
W tlue Car
B no howword
p.';‘:'“““'"d.' -- _

Hesassy -- -
s _

‘ 1

=== (LI
- - — — -~ Cd
- | ——

= ——

H

—

—

Project: ProjetC  wadmin LoaOn | B | A s Leunsh IBM.

SHARE OF VOICE BY AUTHOR BEHAVIOR

Understand how author behavior categories contribule content to selacted Types & Conceapls

Ruesponsibslivy

procuct | —

L —————— s

Rl e ——— .
R e ——————
R EEE———

Doalerships

-

o 10 0 0 a0 50 a0 o a0 "o 100
Percentage of Authors

Stackholdars

Customer Service

AUTHOR BEHAVIOR RELATIVE SENTIMENT

Compare author sentiment in each author behavior category

B _

Datractor




EVOLVING TOPICS BY HOTWORDS Fe

Analyze hotwords within evolving topics

account, credit, card, correspondents. cents _— W LOANS
home. loans, mortgage. home, aquity —_ S fia; hotward
advertising, immanse, site, frese. document _.
cents, fees. rothacker. quarter, earlier __
fargo, wells, usa, advanced, loans _—
dimon, bonus, jJpmorgan, income, whale _—
software, driver. advertising. cheapest, bus _-
sandridge, ward, kaiser, mcclendon, chesapeake _—
email. fool, bac, motiey, address -_

foreclosure, settlement, foreclosures, sattlen

EVOLVING TOPICS TREND

Analyze topics weight over time

1.000
800

EVOLVING TOPICS REAC
Compare evolving topics weights by sourc 800
videos 400
reviews | 200

O

microblogs |

[

b

/
-
¥:
Al

5

Time scale:

Day
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Product Warranty - Social Media Workspace

GENDER OVERVIEW

Compare number of authors by gandar
FONS M Female 3,788

W Male 9,280
W Unknown 27,369

27969

Number of Authors
Select Demographic Attribute : [ o E

| Positive or Neg... Relative Sentim

(Q Sen D
| L Sentiment tab - ||®]
o |3 E E
Sort

A A

==

iment by Geography - Modified: Oct 5 2012 2:17:53 PM

Sentiment by G Sentiment Distri

[N

Sentiment Reac

(@l content | g Toolbox |
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Smarter Analytics Live 2013

Turning information and Insight into actionable business outcomes.

Data Collection

» Subscription-based, cloud-hosted solution that allows you to quickly author and
manage online, phone and face-to-face data collection projects with minimal
investment upfront.

Lwikher #SALive2013 @ibmbaanz
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IBM SPSS Data Collection

Overview

Mobile E-mail SlanS
o T
Paper Web
Telephone @ Face-to-face

IBM SPSS Data Collection
» Delivers an accurate view of customer attitudes and opinions

» Combines a robust market research survey tool with enterprise-level multichannel
customer feedback management capabilities
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SmarterAnalytics
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Authoring

“ Streamline the process of creating surveys

Y B - M 5755 DAL
nam 3l Erarvuew Srevew - R -

= SPSS Data Collection Author, with iy — —
its intuitive GUI and intelligent ey WEAsCagtch o

wizards, makes it easy to design S Fea

When svilualing (he serace provided by Rellance presse tnle your evel of sgreement with
the Sodamng slatements

o ' Raiher
simple or complex surveys cEe S e T Al S
g, ¥ 4 Romen S oo
» |Includes capabilities to help you: B Refance o sevices e e ined e

E Reflance’ empihapees e ways wiing % hefo me
(£ Eot whah | hiwe 3 quasion

Rellance shways provides nIcomadon which io dear

W UNSeIANTatie

RELNE 13 sanly acessitiv (0 3 DaNng shevidos

— Gain a guided approach to survey
excellence at every step of the
process

ROANTE PEONdes & COME G rangs o nasa s
SR DIOTUCEs SnS saneoss
'}-S:v ] 'idiu" Retancs’ tranch (fics m modem and waiinlly

— Use a methodology to suit all Pl e
surveys and deployment channels -

auraing

Retlance i1 # regutatie Brand

B " A N

[t ] provene B e ] | I

e e

— Collaborate and share efficiencies iy

Fravew rternan

across your enterprise Q'Tu:wibll-l e L.: C 2
W
) Dasioy oty dearoad
Cwikker #SALive2013 @ibmbaanz L = T




Survey Management
Control access to projects and activities

(B SPES* Oatn Colectom Intneview Servar Adminintradon

» Centralize the management of
surveys and data with tools for all e W Bats Colcciion AR

Project Id; SATISTACTION

stages of the research lifecycle e | EE

= Increase efficiency and staff —e
utilization, and automate processes e & oy v vy (rdows e

= Control the entire survey —
process — from design and i o Sl A veor mrvme s

SO Mow DAMIODAISS BICESE yOOr Sufvey

interviewing through to analysis and intnsaapare s e e

Manage talaphene-based imteeymamng
I L date cxdlect:
re portlng 5::'““ = 'wu:;:;:-
X ! -8 10

Teleprone respondents 10 DRTICOME N S BUfves
Cosmicad the lstast survey datn ts yaur seessso

Vi summary resus of yaur sevay

View bem many baticpants have comglaiad Tus survey
Vs nformsnon 90 teleghooe-hased nterviaing
Powertid wratyeis ond ISuiation

Somartid aralyne wed taboisticn [Wimdows forms dient)
Vies summacy Matary of yeur sttivatans

Lwikber #SALive2013 @ibmbaanz




A police department in the UK uses sophisticated analytics to
understand public perception, drlvmg new kinds of pohce programs.

boost in public confidence

savings in first two weeks after
implementation

90,000

surveys collected and
analyzed

—— .r =
CRL s M0

- -

Business Challenge With public perception a growing concern, the police department
needed a more efficient, accurate and sophisticated way to analyze the data collected
from surveys, to be distributed to 90,000 households.

The Smarter Solution: The police department uses powerful analytics to measure public
perception of crime rates and law enforcement. Collecting data from multiple sources, the
solution uncovers patterns in public sentiment and identifies crimes that trigger the
strongest concerns—providing valuable insights into when, where and why crimes occur
as well as how to prioritize initiatives.

“Not only did we benefit from a massive reduction in person time for this project, saving
approximately EU20,000 in two weeks, but these results are now being referenced by

other divisions as contributions to ‘efficiency savings’ required by the government.”

-- Chief superintendent of operations (retired) © 2013 IBM Corporation



Analytics in the Cloud

Analytic Answers
= Benefit of Predictive Analytics
= Applications focused on
— Insurance Renewals
— Purchase Analysis & Offer Targeting
— Student Retention
— Prioritized Collections
— Donor Contribution Growth

— Telco Churn

Social Media Analytics Data Collection

= Capitalise on the increase in Social Media = Capture information in a timely fashion :

» Provides the ability to — In the appropriate mode web, phone, in person
— Assess the impact in social media — Inthe appropriate language

— Author once, deploy to many
— Instant access to data

Segment social audiences
Discover new ideas
Understand relationships and drivers

Cwsikber  #SALive2013 @ibmbaanz SmarterAnalytics
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What's Up Next

Please join us for networking and afternoon tea in the Gallery
located outside the Keynote room

Cwikber #SALive2013 @ibmbaanz SmarterAnalytics
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