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From Insight to Action — Introducing IBM
Cognos Insight
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What can | do

Demo

Sharing and the Enterprise

* Demo

Wrap Up
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Organizations constantly face new pressures
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The Evolution of Analytics for Busines

+ Great data interactivity

I Complex analysis

Limited visualizations
+ Great visualizations

Em Limited data interactivity
Pre-defined analy3|s )

WENY
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Analytics gets personal

Making analytics easy for a new community of users

Analytics is too hard for
non-technical people

If | had all of the data | need,
what would | do with it?

Getting insight into my
business takes too long
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“ How do | know if I'm missing
Important insights into my data?

6

analytics that
anyone can use

Analytics with &
answers to critical business
problems

Analytics that enables
of trends, opportunities & options,
with a path to answers

© 2012 IBM Corporation
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The Cognos 10 family
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Individuals who want
the freedom and
flexibility personal
desktop analytics

Cognos
Express

Enterprises requiring
broad analytics
capabilities deployed to

Workgroups/departments who 100’s or 1°000s

need to be up and running with
a solution that 1s simple to
mstall and manage

Collaborate

© 2012 IBM Corporation
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The evolution of analytics for business users

akers to independently
ght to action
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.

“I don’t know exactly what I’'m looking
for.”
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“I can’t afford to wait for someone else
to build it.”
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“The data | need is not just in corporate
systems.”

|

11




-
~

[Jon]]
|||"|
i
ln
o
[
@
@
AY

IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

“We need to understand
and respond faster
to market changes.”
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Insight to action ,
Cog nOS I nS|g ht - Model scenarios,

test assumptions,
and optimize

Add compelling . - Modify plans, budgets,

visuals, widgets and forecasts

and themes Vi Sua I ize - P I an accordingly
' Cognos
Insight

.' q Exchange files
Drag-and-drop data, smart or publish

filters, and intuitive analysis and extend within
EX p I ore the Cognos Family
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COGNOS INSIGHT

Explore

« Drag and Drop Import
» Guided Import i

« Explore

 What If

Visualise

* Apply Styles
» Customise Graphs

16 © 2012 IBM Corporation
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Analytics Gets Personal
What can | do

Demo

Sharing and the Enterprise
Demo

Wrap Up
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Cognos Insight, part of the Cognos 10 Family
What can you do when integrating with Enterprise Servers?

Share Publish

* Upload CDD file to _ » ____ = Publish application to TM1
Cognos Connection | DT — Application Server

» Users open & launch
CDD file on desktop

Publish & Distribute

* Publish application to TM1
Enterprise Server

* Publish Bl package & reports to
Cognos Bl V10.1.1

Import

* Bl report data into
Cognos Insight and
merge with local data

Integration requires:

IBM Cognos Business Intelligence Version 10.1.1
IBM Cognos TM1 Version 10.1 © 2012 IBM Corporation




IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

Cognos Insight — two modes of use
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 Standalone Client « TM1 Contribution Client
— Ad-hoc exploration — Centralised, Managed & Secure
— Share via email — Data source for Cognos Bl
— Publish prototypes to TM1 — Optional workflow
server

Share desktop .cdd files

via email or file share Cognos Application

Gatewa

19 © 2012 IBM Corporation
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Analytics Gets Personal
What can | do

Demo

Sharing and the Enterprise
Demo

Wrap Up
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COGNOS INSIGHT
PUBLISH DEMC

© 2012 IBM Corporation



-
~

IBM Performance 2012

Smarter Analytics. Smarter Outcomes. égé__?é@ \@
Agenda
« Market Trends -

« Analytics Gets Personal
« What can | do
« Demo

« Sharing and the Enterprise

Demo

Wrap Up

22 © 2012 IBM Corporation



IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

-
~

[Jon]]
|||"|
i
|
o
Il
@
@
AY

What's Next for Cognos Insight

23

Smart Metadata

Time Rollup

Tree Maps

Drilling on Charts
Top, Bottom Filtering
High Fidelity Publish
Package Import

Disconnected Use

Finance_FINAL.cdd - IBM Cognos Insight

O FINANCE

Of all the various roles Finance can play in @ company, the two most necessary to balance are complying with legal, tax, and accounting regulatory requirements and dispensing sound advice on the effident

GL by RC AP/AR AP by Country AP by Org Dashboard PM book

allocation of resources. Finance must categorize relevant expense accounts across a wide range of detailed and hierarchically complex general ledger accounts.

General Ledger General Ledger for 2011 by Quarter
=2 Total of GL Wariance =
Quarter QFY 11 Qz/FY 11 300,000,000 - m Total Revenue
Total Revenue $ 34,790,339 $ 16,155,951 $ 17,721,441 $ 1,565,49 200,000,000 £ N + Cost of Goods Sold
Cost of Goods Sold $ 24,016,414 $ 11,052,588 $ 12,320,601 $ 1,268,01 et / \ ® Gross Profit
Gross Profit $ 9,660,530  § 4.457,901 $ 5,002,267 $ 544,36 _ o o I Operating Expense
Operating Expense $ 1,701,734 § 1,171,745  $ 428,115  $ (743,630 100000000 = "v . gj;;::"me
et Income $ 8,589,240 § 3,727,298 $ 4,763,455 $1,036,15 200'000'000 ¥ # Aggresive Budget
Budget $ 22,785,398  § 7,066,202 $ 14,262,552  $ 7.196,35 300.000.000 ’ 4 v Reserved Budgst
Aggresive Budget $ 29,621,018 §$ 9,186,063 § 18,541,318 $9,355,25 ey g = vanance
Reserved Budget $ 18,684,026  § 5,794,286 $ 11,695,293  §$ 5,901,00 400,000,000 | - of - f:;;:;zssets
Wariance $ 13,261,246 § 9,089,749 $ 3,458,889  §$ (5,630,86( R PR -,ﬁ*“\' S oy - Opening Inventory
Current Assets $ 223.404.304 $ 165.040.193 $ 58.364.111 $ (106.676.08% ~ " o Pt @ \p@& 4
< 0 | o
@2 vs @1 by Responsibility Center Q1 vs Q2 by General Ledger
M Total Revenue
M Sales EMEA ™ Cost of Goods Sald
I Sales Europe e
Qa/FY1L I Sales NA 11at Tncama
Branded Store M Budget
Ink t Sal M Aggresive Budget
niernet sakes A Ml Reserved Budget
W Variance
M Cunent Assets
M Inventory
QI/FY11 ©pening Inventory
02,000,000 6,000,000 10,000,000 14,000,000 18,000,000 QUFY 11 Q2/FY11 Wariance %

Home | General Ledger | General Ledger by RC | Accounts Payable/Receivable | AP by Country| AR by Org. | Dashboard | PM Book | About| B
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Insight Community

Download 30 Day Trial Edition

Web Community for registered users

- Prospects, customers, IBM, partners

Purchase Standard Edition

Compelling sample applications

Training modules — 12 “how to” videos and samples
Support via discussion boards

User contributed uploads

Opportunity to showcase BP skills and domain expertise
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Trademarks and notes

IBM Corporation 2012
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IBM, the IBM logo, ibm.com, [insert IBM brand that materials relate to ONLY IF it appears on our trademark Web site],
and [insert IBM product name that materials relate to ONLY IF it appears on our trademark Web site], are trademarks or
registered trademarks of International Business Machines Corporation in the United States, other countries, or both. If
these and other IBM trademarked terms are marked on their first occurrence in this information with the appropriate
symbol (® or ™), these symbols indicate US registered or common law trademarks owned by IBM at the time this
information was published. Such trademarks may also be registered or common law trademarks in other countries. A
current list of IBM trademarks is available on the Web at “Copyright and trademark information™ at
www.ibm.com/legal/copytrade.shtml.

[Insert the required special attribution content for each non-IBM company whose trademarks appear in this presentation,
and with whom IBM has a contract (one bullet for each). See http://www.ibm.com/legal/copytrade.shtml#section-special]

Other company, product, and service names may be trademarks or service marks of others.

References in this publication to IBM products or services do not imply that IBM intends to make them available in all
countries in which IBM operates.
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