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ﬂ Security

In today’ s hyper-connected world, information
security is expanding beyond its technical silo into
a strategic, board-level priority. And there's
reason — the advanced cyber-attacks, insider
threats and the business ramifications multiply
every day. Learn how the CISO role is evolving to
a business leadership position and how your
organization can balance the need for increased
business innovation, agility and information
sharing with the need to safeguard your most
valuable assets —your intellectual property,
customer data and your brand.

One public data center in Austria will share their
experiences around security.
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Social Business

Imagine the power of a workforce whare people
are in the “best fit” jobs, fully engaged,
empowered and highly productive. Picture a
workforce as a network of communities where
employees can insiantly find the right colleagues
— inside or outside the immediate workforce — to
fill gaps in their expertise and 1ap knowledge
across departments, across languages, across
oceans. These images are no longer just vislons
of the future; today smarter work forces are
driving innovation o bring products and services
to market faster, resolving problems before they
arise to Improve customer service and increasing
sales by building new skills. Hear how
organizations are rethinking their front-office
business processes to improve productivity,
unleash innovation and further enhance their
ability to delight their customers. l

DIETMAR DAHMEN

ALL RIGHTS RESERVED: DIETMAR DAMEN 2013



HEUTE HABEN WIR ERIANNT: BESITZ 1ST NICHT
GLEICH ACLESS, NUR ACLCESS = ACCESS. ICH BIN

MeIST NICHT NEBEN MEINEN PLATTEN. NUSIKL PER HI
SPOTIFY HABE ICH JEDOCH IMNMER. OBWOHL ICH DIE SONGS |
NICHT BESITZE ! DAS GEHT, WEIL ALLES MOBILE 15T. ‘

ACless 19T MOBILE. INFORMATION 16T MOBILE. JOBS

SIND MOBILE. UNTERHALTUNG 16T MOBILE.

EI Mobility

In a world where everyone is connected to
everything your organization' s infrastructure has
no boundaries. Successful companies are doing
business in motion. The challenge is managing
and securing an infrastructure that connects an
endless array of intelligent devices and sensors
that are outside your control. Leam how to create
a mobile enterprise -~ fundamentally changing and
creating new value for customer, supplier and
employee interaction. In doing so, new data and
transactions and analytics workloads provide
value and insight with the peace of mind that the
security and management discipline requirad are
future ready.
Addionally you will leamn, how Daimiar is selling e
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i Big Data
Every day, we create 2.5 quintillion bytes of data
— s0 much that 90% of the data in the world
today has been created in the last two years
alone. This data comes from everywhere: sensors
used to gather climate information, posts to social
media sites, digital pictures and videos, purchase
fransaction records, and cell phone GPS signals
to name a few. This data is big data.
At the event you will hear about Big Data and how
to use Big Data as resources in a company.
Additonally Vestas will talk about their Big Data
strategy and how data can support green energy.
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“ Smarter Analytics
Smarter Analytics has helped over 30,000 IBM
clients in many industries harness the power of
big data. By analyzing massive volumes and
varieties of constantly changing data,
organizations can uncover threats and
opportunities, build efficiencies, and make more
informed decisions.

At the event you will about possibilities for data

analytics to support Business decisions. Raffeisen §
will talk about their use of anaytics in banking.
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8 Smarter Commerce

In an era where the customer is in control, a new
kind of leadership is emerging. No organization or
company can accomplish this alone. Today's
leaders are embracing social, cloud and mobile
technologies to put the customer at the center of
how their enterprises buy, market, sell and
service. Leamn how leading organizations drive
optimized supply chains, adaptive procurement
based on demand, and deliver seamless
marketing and selling execution to create new
sources of revenue, drive efficiencies and deliver
optimal customer experiences. Success is no
accident. We're here to make it happen.

~ E-COMMERCE BOOMT
WEITER. IN OSTERREICH HABEN WIR 28% WACHSTUM.
ABER DAS GESCHAFT ANDERT SICH! EINFACH EINEN ONLINE-STORE
ZU HABEN GENUGT NICHT MEHR - WIR BRAUCHEN SMARTER
COMMERCE.
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DIETMAR ALSO TEACHES AT VARIOUS UNIVERSITIES, INCLUDING THE FILM-
ACADEMY LUDWIGSBURSE (WINNING 14 TIMES GOLD WITH HIS STUDENTS
AT YDA, CANNES) AND EDCOM, THE EDUCATIONAL ARM OF THE
EUROPEAN ASSOCIATION OF COMMUNICATIONS AGENCIES.-
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HE 1S A SOUGHT AFTER SPEAKER AND &IVES TALKS AND WORKSHOPS
FROM SILICON VALLEY TO MOSCOW, FROM LONDON TO LOS ANGELES-

HE IS A MEMBER OF BOTH THE CREATIVE CLUB, AUSTRIA AND THE ART
DIRECTORS cLUB, GERMANY.




