
  

 Quiz: Consumer Choice

 Question 1a of 10 ( 1 Rational choice 209157 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following is an essential part of making a rational choice?

 

 Choice Feedback

A. Reducing fixed expenses

B. Eliminating opportunity costs

*C. Doing cost-benefit analysis
Correct! A rational choice is a decision based
on comparing the benefits and costs of an
action.

D. Acquiring assets

 

Global Incorrect Feedback

The correct answer is: Doing cost-benefit
analysis. A rational choice is a decision based
on comparing the benefits and costs of an
action.

 Question 1b of 10 ( 1 Rational choice 209158 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following is useful for making rational choices?

 

 Choice Feedback

A. An assembly line

*B. Financial planning
Correct! Financial planning is useful for
devising a rational strategy for reaching
economic goals.

C. Distribution networks

D. Discretionary spending

 

Global Incorrect Feedback

The correct answer is: Financial planning.
Financial planning is useful for devising a
rational strategy for reaching economic goals.

 Question 1c of 10 ( 1 Rational choice 209159 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following terms best characterizes cost-benefit analysis?

 

 Choice Feedback

*A. Rational Correct! A rational choice is a decision based on
comparing the benefits and costs of an action.

B. Discretionary

C. Financial

D. Monetary

 

Global Incorrect Feedback

The correct answer is: Rational. A rational
choice is a decision based on comparing the
benefits and costs of an action.

 Question 2a of 10 ( 2 Financial planning 209160 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following best describes the main purpose of a budget?

 

 Choice Feedback

A. To get a good credit rating.

*B. To plan income and expenses. Correct! A budget is a plan that spells out
income and expenses.

C. To eliminate flexible expenses.

D. To reduce discretionary spending.

 

Global Incorrect Feedback

The correct answer is: To plan income and
expenses. A budget is a plan that spells out
income and expenses.

 Question 2b of 10 ( 2 Financial planning 209161 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the statements below best explains why a budget is useful?

 

 Choice Feedback

*A. Budgets help people reach their financial goals.
Correct! By keeping expenses below income,
a budget can help people save toward their
financial goals.

B. Budgets eliminate discretionary spending.

C. Budgets make sure people don't spend a lot of
money.

D. Budgets keep track of every fixed and flexible
expense.

 

Global Incorrect Feedback

The correct answer is: Budgets help people
reach their financial goals. By keeping expenses
below income, a budget can help people save
toward their financial goals.

 Question 2c of 10 ( 2 Financial planning 209162 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following best explains how budgeting helps consumers reach
their financial goals?

 

 Choice Feedback

A. Budgets enable consumers to find the lowest
prices for the goods and services they need.

B. Budgets help consumers compete with produces
for scarce natural resources.

*C. Budgets allow consumers to control how much
money they have going out for expenses.

Correct! By controlling expenses, consumers
can save money toward their financial goals.

D.
Budgets provide consumers with the product
information needed to make well-informed
decisions.

 

Global Incorrect Feedback

The correct answer is: Budgets allow consumers
to control how much money they have going out
for expenses. By controlling expenses,
consumers can save money toward their
financial goals.

 Question 3a of 10 ( 2 Financial planning 209163 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following best explains the main purpose of short-term planning?

 

 Choice Feedback

*A. To meet fixed expenses and allow for
discretionary spending.

Correct! Short-term planning takes care of
expenses in the near future.

B. To provide savings that can be invested for a
retirement fund.

C. To eliminate flexible expenses in order to save for
financial goals.

D. To meet large-scale financial goals such as college
or home-ownership.

 

Global Incorrect Feedback

The correct answer is: To meet fixed expenses
and allow for discretionary spending. Short-term
planning takes care of expenses in the near
future.

 Question 3b of 10 ( 2 Financial planning 209164 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following best explains the purpose of long-term planning?

 

 Choice Feedback

A. To reduce the need for discretionary spending.

B. To meet fixed expenses that arise each month.

*C. To save for large purchases in the future.

Correct! Long-term planning is aimed at
securing the financial resources for things
such as college, home-ownership, and
retirement.

D. To eliminate impulse buying from the list of
expenses.

 

Global Incorrect Feedback

The correct answer is: To save for large
purchases in the future. Long-term planning is
aimed at securing the financial resources for
things such as college, home-ownership, and
retirement.

 Question 3c of 10 ( 2 Financial planning 209165 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following best explains the difference between short-term and
long-term planning?

 

 Choice Feedback

A.
Short-term planning seeks to reduce discretionary
spending while long-term planning seeks to
reduce flexible expenses.

B.
Short-term planning involves setting monetary
goals while long-term planning involves setting
non-monetary goals.

C.
Short-term planning involves only small amounts
of money while long-term planning involves large
sums of money.

*D.

Short-term planning takes care of regular
expenses in the near future while long-term
planning involves saving for large purchases
further in the future.

Correct! Short-term planning and long-term
planning look different distances into the
future.

 

Global Incorrect Feedback

The correct answer is: Short-term planning
takes care of regular expenses in the near
future while long-term planning involves saving
for large purchases further in the future. Short-
term planning and long-term planning look
different distances into the future.

 Question 4a of 10 ( 1 Utility 209166 )

 Maximum Attempts: 1

 Question Type: Text Fill In Blank

 Maximum Score: 2

 Is Case Sensitive: false

 Correct Answer: utility

 Question: Economists measure the personal satisfaction someone gets from consuming
goods and services with the concept of ___________.

 
Attempt Incorrect Feedback

1st

 
 Correct Feedback

 Correct! Utility is a person's satisfaction with
the outcomes they get from consumption.

 

 Global Incorrect Feedback

 
The correct answer is: utility. Utility is a person's
satisfaction with the outcomes they get from
consumption.

 Question 4b of 10 ( 1 Utility 209167 )

 Maximum Attempts: 1

 Question Type: Text Fill In Blank

 Maximum Score: 2

 Is Case Sensitive: false

 Correct Answer: satisfaction

 Question: Utility is the concept that economists use to measure the _____________ a
person gets from the use or consumption of goods and services.

 
Attempt Incorrect Feedback

1st

 
 Correct Feedback

 Correct! Utility is a person's satisfaction with
the outcomes they get from consumption.

 

 Global Incorrect Feedback

 
The correct answer is: satisfaction. Utility is a
person's satisfaction with the outcomes they
get from consumption.

 Question 4c of 10 ( 1 Utility 209168 )

 Maximum Attempts: 1

 Question Type: Text Fill In Blank

 Maximum Score: 2

 Is Case Sensitive: false

 Correct Answer: utility

 Question: Economists use the concept of ____________ to measure the satisfaction a
person gets from the use or consumption of goods and services.

 
Attempt Incorrect Feedback

1st

 
 Correct Feedback

 Correct! Utility is a person's satisfaction with
the outcomes they get from consumption.

 

 Global Incorrect Feedback

 
The correct answer is: utility. Utility is a person's
satisfaction with the outcomes they get from
consumption.

 Question 5a of 10 ( 2 Rational choice 209172 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following is not a tool of rational choice?

 

 Choice Feedback

A. Using marginal analysis

*B. Devising monetary policies
Correct! Monetary policy is one tool that the
government can use to keep the economy
stable.

C. Considering opportunity costs

D. Conducting a cost-benefit analysis

 

Global Incorrect Feedback

The correct answer is: Devising monetary
policies. Monetary policy is one tool that the
government can use to keep the economy
stable.

 Question 5b of 10 ( 2 Rational choice 209173 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following is not something that consumers need to pay attention
to in order to make rational choices?

 

 Choice Feedback

A. Opportunity costs

B. Utilities

*C. Productivity levels Correct! Producers, not consumers, need to
pay attention to productivity levels.

D. Marginal costs and benefits

 

Global Incorrect Feedback

The correct answer is: Productivity levels.
Producers, not consumers, need to pay
attention to productivity levels.

 Question 5c of 10 ( 2 Rational choice 209174 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following best explains why considering opportunity costs is a
rational thing for consumers to do?

 

 Choice Feedback

*A. What you sacrifice for a decision is one of the non-
monetary costs of many choices.

Correct! Opportunity costs make consumers
consider what they're giving up to make a
certain choice.

B. All choices for something involve giving something
else up.

C. Knowing how much one more unit will cost is
important information.

D. It is impossible to know the utility of something
without understanding its opportunity cost.

 

Global Incorrect Feedback

The correct answer is: What you sacrifice for a
decision is one of the non-monetary costs of
many choices. Opportunity costs make
consumers consider what they're giving up to
make a certain choice.

 Question 6a of 10 ( 1 Keyterm definitions 209175 )

 Maximum Attempts: 1

 Question Type: Matching

 Maximum Score: 2

 Question: Match the following terms with their definitions.

 Choice Text Correct
Match   Match Text

 A. Opportunity cost B. A decision-making tool that weighs additional costs and
benefits of going for one more unit of something.

 B. Marginal analysis C. Purchases for whatever someone wants.

 C. Discretionary spending A. The best alternative given up by a particular decision.

 D. Risk aversion D. The amount of reluctance a person has to taking chances.

 
Attempt Incorrect Feedback

1st

 
 Correct Feedback

 Correct!

 

 Global Incorrect Feedback

 

The correct answer is: Opportunity cost : The
best alternative given up by a particular
decision; Marginal analysis : A decision-making
tool that weighs additional costs and benefits of
going for one more unit of something;
Discretionary spending : Purchases for
whatever someone wants; Risk aversion : The
amount of reluctance a person has to taking
chances.

 Question 6b of 10 ( 1 Keyterm definitions 209176 )

 Maximum Attempts: 1

 Question Type: Matching

 Maximum Score: 2

 Question: Match the following terms with their definitions.

 Choice Text Correct
Match   Match Text

 A. Rational choice D. The amount of reluctance a person has to taking chances.

 B. Utility C. A decision-making tool that weighs additional costs and
benefits of going for one more unit of something.

 C. Marginal analysis B. Measurement of personal satisfaction of wants and needs
gained from the use or consumption of goods and services.

 D. Risk aversion A. Logical decision-making based on thoughtful analysis that
compares the benefits and costs of an action.

 
Attempt Incorrect Feedback

1st

 
 Correct Feedback

 Correct!

 

 Global Incorrect Feedback

 

The correct answer is: Rational choice : Logical
decision-making based on thoughtful analysis
that compares the benefits and costs of an
action; Utility : Measurement of personal
satisfaction of wants and needs gained from
the use or consumption of goods and services;
Marginal analysis : A decision-making tool that
weighs additional costs and benefits of going
for one more unit of something; Risk aversion :
The amount of reluctance a person has to
taking chances.

 Question 6c of 10 ( 1 Keyterm definitions 209177 )

 Maximum Attempts: 1

 Question Type: Matching

 Maximum Score: 2

 Question: Match the following terms with their definitions.

 Choice Text Correct
Match   Match Text

 A. Rational choice B. The best alternative given up by a particular decision.

 B. Opportunity cost C. Creating a strategy to pay for necessities and save for future
goals.

 C. Financial planning A. Logical decision-making based on thoughtful analysis that
compares the benefits and costs of an action.

 D. Utility D. Measurement of personal satisfaction of wants and needs
gained from the use or consumption of goods and services.

 
Attempt Incorrect Feedback

1st

 
 Correct Feedback

 Correct!

 

 Global Incorrect Feedback

 

The correct answer is: Rational choice : Logical
decision-making based on thoughtful analysis
that compares the benefits and costs of an
action; Opportunity cost : The best alternative
given up by a particular decision; Financial
planning : Creating a strategy to pay for
necessities and save for future goals; Utility :
Measurement of personal satisfaction of wants
and needs gained from the use or consumption
of goods and services.

 Question 7a of 10 ( 2 Consumer influences 209178 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following does culture contribute to the preferences and
behaviors of consumers?

 

 Choice Feedback

A. Trends and ideas

B. Rational choice

*C. Values and beliefs

Correct! Culture strongly influences a
consumer's desires for specific goods and
services because it transmits a set of values
and beliefs from groups to individuals.

D. A level of risk aversion

 

Global Incorrect Feedback

The correct answer is: Values and beliefs.
Culture strongly influences a consumer's desires
for specific goods and services because it
transmits a set of values and beliefs from
groups to individuals.

 Question 7b of 10 ( 2 Consumer influences 209179 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following best describes how culture can influence consumer
behavior?

 

 Choice Feedback

*A. Cultures have traditions that involve consuming
specific goods or services.

Correct! Cultural traditions such as holidays
often involve specific foods or gifts.

B. Personal preferences are solely determined by
culture and tradition.

C. Strong cultural traditions make people more likely
to react to peer pressure.

D. The beliefs transmitted by culture ensure that
consumers make only rational choices.

 

Global Incorrect Feedback

The correct answer is: Cultures have traditions
that involve consuming specific goods or
services. Cultural traditions such as holidays
often involve specific foods or gifts.

 Question 7c of 10 ( 2 Consumer influences 209180 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following describes one of the ways that culture influences
consumer behavior?

 

 Choice Feedback

A. Many cultures promote the belief that hard work is
an end in itself.

*B. Traditions and holidays often involve specific foods
or gifts.

Correct! Cultures have traditions that involve
consuming specific goods or services.

C. Cultures produce values and beliefs that differ
from one person to the next.

D. People with strong cultural traditions are more
likely to make rational choices.

 

Global Incorrect Feedback

The correct answer is: Traditions and holidays
often involve specific foods or gifts. Cultures
have traditions that involve consuming specific
goods or services.

 Question 8a of 10 ( 3 Risk aversion 209185 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following best explains why some people play the lottery and
others do not?

 

 Choice Feedback

*A. Different people have different levels of risk
aversion.

Correct! Risk aversion is a person's tolerance
for taking certain kinds of chances, like
betting money on a very small chance of
getting a pay-off.

B. Not everyone can afford to buy a lottery ticket.

C. Many people don't mind bearing a cost that has
no benefit.

D. Some people need the money from the jackpot
more than others.

 

Global Incorrect Feedback

The correct answer is: Different people have
different levels of risk aversion. Risk aversion is
a person's tolerance for taking certain kinds of
chances, like betting money on a very small
chance of getting a pay-off.

 Question 8b of 10 ( 3 Risk aversion 209186 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following best explains why some people are more strongly
motivated to save money than other people?

 

 Choice Feedback

A. Many people have only checking accounts.

B. Not everyone has enough money to save.

*C. People assess future risks differently from each
other.

Correct! The motivation to save money is
partly a result of someone's level of risk
aversion.

D. Some people have unrealizable financial goals.

 

Global Incorrect Feedback

The correct answer is: People assess future
risks differently from each other. The motivation
to save money is partly a result of someone's
level of risk aversion.

 Question 8c of 10 ( 3 Risk aversion 209187 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following best explains why some people invest their savings in
the stock market and others put their savings in bank accounts?

 

 Choice Feedback

A. People with too much credit card debt cannot
make investments.

*B. Some people feel that the stock market is too
risky for them.

Correct! Different people have different
levels of risk aversion.

C. Not every company has stock that can be
purchased in the stock market.

D. Not everyone knows that savings accounts are
insured by the government.

 

Global Incorrect Feedback

The correct answer is: Some people feel that
the stock market is too risky for them. Different
people have different levels of risk aversion.

 Question 9a of 10 ( 2 Consumer influences 209181 )

 Maximum Attempts: 1

 Question Type: Multiple Response

 Maximum Score: 2

 

Question: Which of the following are some of the ways that the media influences
consumer behavior?

Check all that apply.

  
Correct Answers:

 

 Choice

*A. Advertising

*B. News broadcasts

*C. Product placement

D. Marginal analysis

E. Rational choice

F. Risk aversion.

 
Attempt Incorrect Feedback

1st

 
 Correct Feedback

 Correct!

 
 Global Incorrect Feedback

 Thr correct answers are: Advertising, news
broadcasts, and product placement.

 Question 9b of 10 ( 2 Consumer influences 209182 )

 Maximum Attempts: 1

 Question Type: Multiple Response

 Maximum Score: 2

 

Question: Which of the following are techniques that companies use to influence
consumer demand for their goods and services?

Check all that apply.

  
Correct Answers:

 

 Choice

A. Selling goods for less than they
cost to produce

*B. Getting people in movies to use
their products

*C.
Creating images of
consumption on popular TV
shows

D. Branding a product based on a
negative news story

*E. Turning luxuries into
necessities

 
Attempt Incorrect Feedback

1st

 
 Correct Feedback

 Correct!

 

 Global Incorrect Feedback

 

The correct answers are: Turning luxuries into
necessities, getting people in movies to use
their products, and creating images of
consumption on popular TV shows.

 Question 9c of 10 ( 2 Consumer influences 209183 )

 Maximum Attempts: 1

 Question Type: Multiple Response

 Maximum Score: 2

 

Question: Which of the following are ways that companies attempt to influence
consumers so that they will buy their products instead of those being sold by
the competition?

Check all that apply.

  
Correct Answers:

 

 Choice

*A. Branding

B. Market research

*C. Product placement

*D. Free advertising

E. Negative news stories

F. Sabotage

 
Attempt Incorrect Feedback

1st

 
 Correct Feedback

 Correct!

 
 Global Incorrect Feedback

 The correct answers are: Branding, free
advertising, and product placement.

 Question 10a of 10 ( 2 Consumer influences 209188 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following best states the purpose of the news media?

 

 Choice Feedback

A. To enable companies to transmit messages about
their products to potential consumers.

B. To demonstrate which goods and services are
safe and which are dangerous.

C. To allow the government to communicate with a
large number of its citizens.

*D. To provide objective information that allows
people to make good decisions.

Correct! The news media provides
consumers and citizens with the information
that is crucial for making decisions.

 

Global Incorrect Feedback

The correct answer is: To provide objective
information that allows people to make good
decisions. The news media provides consumers
and citizens with the information that is crucial
for making decisions.

 Question 10b of 10 ( 2 Consumer influences 209189 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following best states the purpose of advertising?

 

 Choice Feedback

A. To generate positive news stories about a good
or service.

B. To influence the outcome of surveys and focus
groups.

C. To provide consumers with accurate product
information.

*D. To get consumers to demand more goods and
services.

Correct! Companies use advertising to
increase their sales.

 

Global Incorrect Feedback

The correct answer is: To get consumers to
demand more goods and services. Companies
use advertising to increase their sales.

 Question 10c of 10 ( 2 Consumer influences 209190 )

 Maximum Attempts: 1

 Question Type: Multiple Choice

 Maximum Score: 2

 Question: Which of the following best states the purpose of branding?

 

 Choice Feedback

*A. To associate a specific product with quality and
popularity.

Correct! Companies that make their brands
into household names can sell more
products.

B. To generate positive news stories about a good
or service.

C. To push competitors into making slightly
differentiated products.

D. To ensure that a producer will have sufficient
resources for production.

 

Global Incorrect Feedback

The correct answer is: To associate a specific
product with quality and popularity. Companies
that make their brands into household names
can sell more products.
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