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The IBM Centennial If’“
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On June 16, 2011, IBM will
celebrate its 100" anniversary!
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... from Punch Cards to a Smarter Planet. 3
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Watson dominated 'Jeopardy!,' ! I ||
but what else can it do?

USA TODAY

Computer Wins on ‘Jeopardy!’:
Trivial, It’s Not

THE NEW YORK TIMES, FEB 2011

What's Next For Watson,
IBM's Jeopardy Champ?

THE HUFFINGTON POST
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Analytics

iyl
Correlates to Performance h

Organizations that lead in
analytics outperform those
who are just beginning to
adopt analytics

Top Performers are more
likely to use an analytic
approach over intuition*

*within business processes
Source: Analytics: The New Path to Value, a joint MIT Sloan Management Review and IBM Institute of Business Value study. Copyright © Massachusetts Institute of Technology 2010.
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Improve Production Capacity

Reduce Buffer Inventory
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Optmize Staffing Mix Operations :
. Reduce Portfolio Gaps
EenEHIE BNl Reduce Development Risk

Human

Resources Product

Development

Reduce Churn

Improve Customer 1 : ' Strengthen IT Capabilities
Satisfaction and Loyalty B Across Business Units

Customer
Service

whe. Finance

Close Deals Faster
Improve Customer Profitability

Marketing

Drive Growth and Profit Through

Resource Allocation

Improve Competitive Positioning Comply with Confidence

Prioritize Profitable Product Delivery
Drive Greater Demand
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Driving Better Business Outcomes Across the ¢
Enterprise il
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$3QO Million From >1% to $200 Million
in savings <0.5% increase in
& fraud reduction Reduction in product Cash Flow
X ) X return rates
%7 FIRST TENNESSEE! .o,
s o
$24 Million 600% increase 0 i
in reduced waste in cross-sell 4Oin/?,gr:§(l;ene
and fraud campaign rates
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http://www.alamedasocialservices.org/public/index.cfm
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Introducing Cognos Business Intelligence .ﬁ
i
)
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Unified
Workspace

& Exploration atistica
Analysis

Proven Platform
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A Unified Workspace instantly usable by &3"

everyone ik
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Unified
Workspace

Progressive
Interaction

Built-in
Collaboration
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IBM Cognos Collaboration

Built-in Collaboration
Accelerate alignment
and improved decision making
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Available to everyone
when, where and how needed il
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Mobile
= Full Bl interactivity including drill up/down/through
= Scheduled reports for immediate access to key content
= iPhone, iPad, BlackBerry, Windows Mobile, Symbian

Disconnected Bl

| ”' || ” || ‘I] H —— = Self-contained, interactive content
' = Offline Bl application, fun and fast
= Easy delivery to wide audiences
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13 applications
40,000 report objects
3,500 users

6 days
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“l give the Cognos team huge credit for

I
[ [TIL
IHS

emphasizing and ensuring that migration to it
. ‘ , a4
Cognos 10 is a seamless ‘push-button [lon]

experience....”

“l am impressed with how fast we were able
to upgrade to Cognos 10” 6

Canadian Blood Services
Société canadienne du sang
J

“The upgrade process went smoothly
and the overall product looks good

and is stable.” c@
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Business Analytics for Finance iy
i
= Connect Financial and Operational

Planning and Forecasting . %

* |dentify risks
with scenario E | |

= Address nevegp\)el’l ance man
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Connect Financial & Operatinnal Planning
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Identify Risks & Opportunities

with Scenario Planning
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Favorites

To add a favorite, use the add to favorites button i in the
application bar, or use the right-click menu on items in the
content pane.

How-to Videos

Show all videos
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Customize your Dashboard
How to easily customize your
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preferences
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Regulatory Mandates iy

Demand Attention IIE!!EII

SEP 2004
COSO ERM DEC 2009
Framework MAY 2008 ggc Proxy MAY 2010
S&P Announces  pisclosure Dodd Bill

AUG 1999 JUL 2002 E ERM Ratings Rules introduced

XBRL Sarbanes-Oxley JUN 2004 : JUL 2007 : p—
Specification Act passes Basel Il & AS5 Approved HM B 2.C
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Require iXBRL filing, UK
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Business Analytics
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The Empowered Consumer e
Tt

Leverage Expect Demand .
social networking consistent and exactly what Get it now
relevant information ' they want or go elsewhere!

75% $93 billion

95 mi I I ion Percentage of people who Amount in sales missed due
Number of tweets scht believe companies don’t-tell to out of stock inventory
via Twitter each day the truth in advertisements
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How Customers Behave ‘@'

CUSTOMERS &
PROSPECTS

2R Kiosk, ATM, etc.

) Point of sale

Postal mail
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What Customers Experience

, Web site )
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What Customers Expect @
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Growing Revenue with Customer Analytics "@"
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Attract New
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Workforce Performance itk
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Analytics

Powers Organizations "3
to Outperform
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Business AnalyticsWs
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Business
Intelligence
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ﬁ\ Proven practices
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