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Agenda

* Consumer Application Explosion

Implications for Business

Business Application Evolution

Implications for IT and their business stakeholders

— Prescriptive
— Predictive

— Personalized

Summary
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"They want Google to tell them what they should be

doing next ... it will be very hard for people to watch

or consume something that has not in some sense
been tailored for them."

Eric Schmidt, Google CEO, August 14, 2010, Wall Street Journal
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Analytics-driven Organizations Can Answer... i
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Only IBM Delivers All Aspects of Business i
AnalytICS - ol

Business Advanced
Intelligence Analytics

How are we doing?
Why?

What should we be doing?

Analytic Financial
A I fi Performance &
pplications Strategy Management
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Business Application Evolution o
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= Prescriptive P Predictive Personalized
(3] i :
) : :
= Packaged applications that provide : Moving from insight to foresight by Delivering a unified experience that’s
‘>5 insight into either line of business capturing, predicting and acting on vast eésy to use and collaboration and social
performance or insight into consumer : and disparate data : networking enabled.
g behavior and perceptions : :
: . H IBM Cognos
: Solutions — Cross- : 10/Platform Release
H sell, Up-sell :
: (Sales Analytics and :
i IBM SPSS Decision SPSS) :
Marketing : Management for é
Analytics § Customer Interaction |BMP|LOGI\(|)et Plant E
H ower Opps
Sales Analytics E : .
Procurement {IBM ILOG Inventory : Val ue real | Zed
Content Analytics Analytics : Analyst :
Workforce Analytics i i - Analytics everyone can use
: e Synchronized operational » Collective intelligence
: planning i e+ Actionable insight everywhere
, . + More responsive assessments of :
« Faster time to insight _ 3 risks and opportunities :
¢ Analytics at the point of business : . Better decision making :
impact for LOB : transparency
e Aligned decision making enterprise : :
wide . :
: : : >
Application Evolution
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Prescriptive
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IBM Cognos Analytic Applications

* Faster insight drives smairter,
faster decisions and action

* Consistent measurement
of business performance and
strategy execution

* Anticipate and explore
new opportunities

* More effective management
of risks and controls
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Prescriptive — Packaged Analytics @ Work =

Organization Needs

Insight into revenue growth and sales force
effectiveness:

* Consolidated summary of revenue and pipeline

*Sales force performance:
— Variance analysis of forecast to actuals
— Drill through to sales territory
e — — Sales attrition compared to other departments

*Goal - ldentify the facts associated with declining revenue
in a to ascertain performance gaps and associated causes
In specific regions

Applications Deliver

» Prescriptive — IBM Cognos Customer Performance Sales Analytics
» Consolidated insight of revenue and pipeline via sales executive dashboard

= Drill through and down to specific packaged analytics in sales for individual sales rep quota
attainment by region and comparative department attrition rates in workforce analytics
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DEMO

Sales Force Performance

IBM Cognos Customer
Performance Sales Analytics
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Predictive
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SPSS and Analytic Applications — Insight to Foresight &

Customer Analytics, Cross-sell and Up-sell

Analytics for Assessing Today

Analytic Applications

IBM Cognos Customer
Performance Sales Analytics

[ SALES FORCE
PERFORMANCE

SALES PIPELINE
PERFORMANCE

= Sales
Organization

= Representative

= Pipeline Health
= Pipeline
Conversion

V.P. Sales

SALES
SEGMENTATION

CUSTOMER
RELATIONS
= Channel
* Product
= Customer

= Customer
Relations

= Fulfillment

PRICING & V.P.

PROGRAM :
PERFORMANCE Marketing

= Pricing

= Program
Analysis

e

Product
Channel

Forecast/Plan

Organization

Customer

Predictive Analytics
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Predictive — Insight and Foresight @ Work

Organization Needs

Sales segmentation and likelihood of a channel to buy :

*Consolidated summary of customer, product and channel

* Advanced analytics (SPSS) to:
— Determine potential sales by customer
— Assess potential sales by segment
VP ' — Evaluate the likelihood of customer purchase

Marketing *Goal — Accelerate revenue growth by assessing the
| potential of sales channels. Target specific customers
based on analysis with specific marketing offers.

-

Applications Delivers

» Predictive — IBM Cognos Customer Performance Sales Analytics & SPSS
» Evaluate revenue performance with a macro view of sales segmentation via dashboard
» Leverage SPSS to assess likelihood of these channels to buy
» Incorporate SPSS analysis into Sales Analytics as standard reportings for sales and marketing
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DEMO

Cross-sell Up-sell

IBM Cognos Customer
Performance Sales
Analytics and SPSS
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Personalized
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History of Innovation for Strong Customer Value ™

2010 — Q4: IBM Cognos 10/ Platform release Enable
2010 — Q4: IBM Cognos 8 Bl on zOS Business
2010 — Q1: IBM Cognos Now! on Linux for System z Analytics
2010 — Q1: Smart Analytic System (5600, 7600, etc) Solutions
2010 — Q3: Series 7.5
Cognos 8 & Solution Momentum: Transform
IBM Cognos 8 BI Developer Edition the User
IBM Cognos 8 Bl for Linux on System z Experience

IBM Cognos 8 Mashup Service
New language & accessibility (czhec, polish, etc)

2009 New Innovations and Business Value
IBM Smart Analytic System, IBM Smart Analytics Cloud

2009 Predictive Analytics:
Leverage SPSS aquisition

2007 Applied Bl & PM
Now!, Applix aquisition

2008 Greater focus on Business value:
IBM Cognos 8 v8.4, IBM InfoSphere Synergy

2003- Managed, production & ad hoc reporting on SOA
Introduction of ReportNet

2006 Open, Enterprise-class Platform:
Introduction of Cognos 8 & broad user adoption

1989 — Desktop & client / server tools
Introduction of PowerPlay & Impromptu

. 1998 / 1999 — Enterprise Client / Server
o Technology introduced

©000000000000000000000000000000000000000000000000000

1995 — OLAP technology introduced
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Cognos 10 Delivers a Unified Workspace o

* Support How People Think

— Drag-and-drop assembly
— Search-assisted authoring

— Boundless data exploration and assembly

* Let Them See More...

— Information across all time horizons
— Wizard-driven external data

— In-place information context

* Seamless graduated experience

* Complete decision lifecycle

— Assemble from/to author

— What-if-analysis from/to reporting

— Planning and budgeting from/to reporting

— Real-time monitoring viewing/to threshold setting

— Statistical evidence reporting
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Personalized — Packaged Analytics & C10 @ o
Work ]

Organization Needs
Modify existing dashboard to meet specific reporting
requirements for executives:

{,ﬁ% -‘ *Consolidated view of analytic application reports via a
| "f Cognos 10.1 dashboard
\ 5} — Swaps out widget to personalize dashboard
R — Interacts with dashboard prompt — Drills up and down
— Goes to content model for the application with new widget

— Interacts with new report in analytic application

*Goal — Meet specific reporting requirements of executive
management

BUSINESS
ANALYST ’

e S

Cognos 10 & Apps Delivers

» Personalized —
» Flexible easy to modify dashboard using i-widgets
» Meet specific reporting request
= [nteract with new content
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DEMO

Personalized Analysis

IBM Cognos Workforce
Performance and IBM
Cognos 10
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Companies that Invest in “Business Insight” ™
Consistently Outperform

33% > 12X 32%
more more more

12.5% 11.9%

7.3%

0.6%
Revenue Growth EBITDA Return on Invested Capital
5 Year CAGR (2004-2008) 5 Year CAGR (2004-2008) 5 Year Average (2004-2008)

. Finance organizations with business insight

. All other enterprises

Revenue Growth: N = 580; EBITDA: N = 435; ROIC: N = 606

L J b}um Global Business Services, The Global CFO Study 2010
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Thank you!

e ; 3 |
¥ ::-"'."' L i
AT
=t )
o =
'J"-_-,
& I
\ - - 4
.
e

IBM PERFORMANCE EVENTS




Disclaimer i

© Copyright IBM Corporation 2010. All rights reserved.
U.S. Government Users Restricted Rights - Use, duplication or disclosure restricted by GSA ADP Schedule
Contract with IBM Corp.

THE INFORMATION CONTAINED IN THIS PRESENTATION IS PROVIDED FOR INFORMATIONAL PURPOSES
ONLY. WHILE EFFORTS WERE MADE TO VERIFY THE COMPLETENESS AND ACCURACY OF THE INFORMATION
CONTAINED IN THIS PRESENTATION, IT IS PROVIDED “AS IS” WITHOUT WARRANTY OF ANY KIND, EXPRESS
OR IMPLIED. IN ADDITION, THIS INFORMATION IS BASED ON IBM'S CURRENT PRODUCT PLANS AND
STRATEGY, WHICH ARE SUBJECT TO CHANGE BY IBM WITHOUT NOTICE. IBM SHALL NOT BE RESPONSIBLE
FOR ANY DAMAGES ARISING OUT OF THE USE OF, OR OTHERWISE RELATED TO, THIS PRESENTATION OR
ANY OTHER DOCUMENTATION. NOTHING CONTAINED IN THIS PRESENTATION IS INTENDED TO, NOR SHALL
HAVE THE EFFECT OF, CREATING ANY WARRANTIES OR REPRESENTATIONS FROM IBM (OR ITS SUPPLIERS
OR LICENSORS), OR ALTERING THE TERMS AND CONDITIONS OF ANY AGREEMENT OR LICENSE GOVERNING
THE USE OF IBM PRODUCTS AND/OR SOFTWARE.

Please update paragraph below for the particular product or family brand trademarks you mention such as WebSphere,
DB2, Maximo, Clearcase, Lotus, etc

IBM, the IBM logo, ibm.com, [IBM Brand, if trademarked], and [IBM Product, if trademarked] are trademarks or registered
trademarks of International Business Machines Corporation in the United States, other countries, or both. If these and other
IBM trademarked terms are marked on their first occurrence in this information with a trademark symbol (® or ™), these
symbols indicate U.S. registered or common law trademarks owned by IBM at the time this information was published. Such
trademarks may also be registered or common law trademarks in other countries. A current list of IBM trademarks is
available on the Web at “Copyright and trademark information” at

If you have mentioned trademarks that are not from IBM, please update and add the following lines:

[Insert any special 3rd party trademark names/attributions here]
Other company, product, or service names may be trademarks or service marks of others.
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