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Goals
•

 
The Problem

•
 

What is Content Analytics?

•
 

How can we use IBM Content Analytics?
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The Problem
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Wat is Content Analytics?
•

 
Content:
“...

 
any form of unstructured

 
information that has potential 

business value”

•
 

Analytics/analyse:
“... breaking a complex topic or substance into smaller 

parts to gain a better understanding of it”

•
 

Content Analytics:
“... is taking essentially unstructured data and 

dynamically
 

gathering new information and insights to  
support decision making”
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IBM Content Analytics: How Does it Work?
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Text Analytics vs. Content Analytics
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Tooling: Text analytics with LanguageWare
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Tooling: LanguageWare en UIMA
•

 
UIMA = Unstructured management Architecture

•
 

OASIS Open standard for text analysis systems
•

 
Specifies components (annotators) in an analysis pipeline

•
 

No limit to number and/or type of annotators
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Tooling: Text Mining with Text Miner
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ICA Delivers Insight to Multiple LOB´s
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IBM Content Analytics adds value to…
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ICA in action... NHTSA
•

 
NHTSA: National Highway Traffic Safety Administration

•
 

Database of complaints regarding automobiles and aoutomobile parts

•
 

This collection contains ±210.000 records (2005 –
 

2010)

•
 

Combination of structurerd and unstructerd information

•
 

No personal data

•
 

Challenge: What kinds of insights can we gain from this information?
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More information about ICA

More Information
•

 
Solution Briefs

•

 
Press Releases
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Mark Rice
Benelux Client Technical Professional

Enterprise Content Management
mrice@nl.ibm.com
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Onze newest star... Watson
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