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Our objectives

Business in the ‘New Normal’

IBM & Business Analytics
New solutions & developments



Expect the unexpected



„161 exabytes
 

of data were created in 2006 -
 3 million times

 
the amount of information 

contained in all the books
 

ever written“
 

IDC, 2006

Do we have enough information to make the right decisions?



Inefficient Access
1 in 2 don’t have access to

 the information across their 
organization needed to do their jobs

Lack of Insight
1 in 3 managers frequently make 
critical decisions without the 
information they need

Inability to Predict
3 in 4 business leaders say more 
predictive information would drive 
better decisions

Source:  IBM Institute for Business Value



“The ability to act with speed
 

and 
confidence

 
when things don’t turn out 

as expected is the hallmark of a high-
 performing

 
organization.“

David Axson



How are
 we doing? Why? What should 

we be doing?
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Business Analytics is about three questions



Three Questions that Drive Performance
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IT

MARKETING

Human
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SERVICE
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Why?How are
 we doing?

What should 
we be doing?
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New ways of working to optimize 
decisions and actions





OLAP
SOURCES

RELATIONAL
SOURCES

MESSAGE
 SOURCES
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MODERN & 
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New ways of working  to optimize 
decisions and actions



IBM Cognos Software and Analytic Applications 

Scorecarding
 

& Strategy Management

Planning & Forecasting

Financial Analytics

Financial

Financial Performance Management Solutions

Analytic Applications

Consolidation & Corporate Reporting

Workforce Supplier / 
Procurement

Customer / 
Sales

Management System
 & Business Controls



New ways of working  to optimize 
decisions and actions



Moves beyond Sense & Respond
 to Predict & Act…

At the time and point of impact!



New ways of working  to optimize 
decisions and actions



We are drowning in information



IBM Cognos Content Analytics
New insights from the 
content and context of 
unstructured information

–
 

Automated discovery
–

 
Continuous refinement 
to provide context 

–
 

Delivery to users, 
applications or 
processes

Enables market insight, customer intelligence, early 
warning of fraud and more



It doesn’t stop here!

User Experience

Cloud

Advanced Analytics

Business/ IT Partnership

Collaboration & Visualization



Make better decisions –
 

today!

Companies need to be agile and responsive in 
order to thrive and survive

Business Analytics help you make better 
business decisions

IBM Cognos is your business partner
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