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June 23, 1998

As a provider of hardware, software, or services that extend and enhance the power of Microsoft® Exchange Server, I hope you'll consider participating in the Fall 1998 issue of our Microsoft Exchange Server Resource Guide (published by Affinity Publishing). The Resource Guide delivers over 130,000 qualified prospects through the following targeted distribution methods:

•
Distribution at the Microsoft Exchange Conference (September 9-11 in Boston, MA)

•
Mailed to Exchange registered users

•
Mailed with the October issue of BackOffice® Magazine

•
Inclusion with Microsoft Exchange Server collateral, PR and marketing materials

•
Distribution by Microsoft through their field sales force, at corporate briefings, trade shows and special events

•
A Web version with links to your site

Thanks to the support of Microsoft and BackOffice Magazine, you get broad, yet highly targeted reach for a fraction of the cost to reach a similar audience.  What’s more this audience includes IT professionals who are either currently deploying or considering deployment of Exchange Server.

Attached, you’ll find all the details you need to participate in the Resource Guide.  For more information, please call Kim Ladd at Affinity Publishing 206-301-5107 or e-mail kiml@pennwell.com. 
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Best regards,

Larry Grothaus

Product Manager

Exchange Server Product Unit

Microsoft Corporation
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Reach Over 130,000 

IT professionals who select, 

deploy, or administer Microsoft 

Exchange 

Server!

Includes distribution

with the October issue of BackOffice Magazine plus an HTML version

at microsoft.com and at backoffice.com.
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· 
A Powerful Marketing Tool
The Microsoft® Exchange Server Resource Guide provides independent vendors with high-quality, cost-effective access to the people who select, deploy, and administer Exchange Server worldwide. It’s a powerful marketing tool for software and hardware products that extend or enhance Exchange.

· Zero Waste
If you market a product or service that complements Exchange, you won’t find a more efficient marketing vehicle than the Microsoft Exchange Server Resource Guide. Why? Because no other publication offers the unbeatable combination of:

· Mail distribution to Exchange registered users

· Distribution with BackOffice® Magazine 

· Inclusion with Exchange Server collateral

· Distribution by Microsoft at trade shows and special events, including the Microsoft Exchange Conference this September in Boston 

· Placement on Microsoft and BackOffice Magazine Web sites with links to your site 

Print circulation for the Fall edition is 130,000 copies.

· BackOffice Magazine
With an editorial focus and circulation strategy that deliver only proven buyers and qualified prospects for Windows NT® and BackOffice products, distribution with BackOffice Magazine means you’ll reach over 80,000 IT professionals who can dramatically impact your future sales.

· Web Edition
An HTML edition of the Resource Guide will be hosted on the Exchange area of Microsoft’s Web site and at backoffice.com, and will include the text and graphics submitted for the print version with an optional link to your Web site.

· For More Information 
For more information or to reserve your space, contact Kim Ladd at (206) 301-5107 (e-mail: kiml@pennwell.com).
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Advertising options,

rates, & deadlines


· Advertising Options
1 & 2 Page Product Profiles
Product Profiles include a headline, body copy, 4-color graphic and caption, optional call-out box to highlight an offer or special features, company logo, phone, URL and e-mail address, and the Designed for BackOffice® logo (if eligible). Includes a free listing in the Product and Service Directory (with page pointer to your advertisement).

Display Advertising

Available in premium positions only, display ads provide maximum exposure and flexibility.

Directory Listing

Directory listings include the product name and brief description (50 words), company name, phone, URL, and e-mail address, and are sorted by category. Listings for products featured in a Product Profile or display ad include the legend “See ad page n.”

· Ad Rates 1
Product Profiles
1x
2x

1-Page Product Profile
$3,950
$3,750

2-Page Product Profile
$6,500
$6,170

Display Ads 2



 Cover 2 or adjacent Page
$5,950
$5,650

Page 2, 4 or 6
$5,530
$5,250

 Cover 3 or adjacent Page
$5,330
$5,060

Cover 4
$6,320
$6,000

Product Directory



First Listing
$950
n/a

Additional Listings
$500
n/a

1.  Advertisers in the October issue of BackOffice Magazine deduct 20% (requires half-page or larger BackOffice Magazine ad)

2.  Display rates are subject to a 15% agency discount.

· Deadlines 


 Fall 1998


Volume 4:
Sales Close Date:  July 17 

Materials Due:
     July 22 

         

Ship Date:
     September 9 

Microsoft® Exchange Server Resource Guide

Volume 4 Insertion Order

Advertiser Information

Company


Contact
E-mail


Address


City, State, Zip, Country


Phone Number
Fax Number 


Insertion Description

Product Advertised
Ad Size (circle)
Frequency
Volume(s)
Cost

_____________________
2-Page  1-Page Directory

Display ad on page _____________
1x   2x

___________

_____________________
2-Page  1-Page Directory

Display ad on page _____________
1x   2x

___________

Note: Profile and display advertisers will receive a FREE listing in the product directory.
SUB-TOTAL

___________



BACKOFFICE MAGAZINE DISCOUNT

___________



TOTAL THIS ISSUE

___________

Payment Terms: A 50% deposit is required by the materials due date and the balance within 30 days of publication (on approved credit). 

Authorization

Authorized Signature
Date 


Name & Title


Affinity Account Executive
Date


Terms & Conditions

1. All advertising is subject to approval. The Publisher reserves the right to cancel or reject any advertisement for any reason at any time.

2. The Advertiser warrants the accuracy and assumes complete liability for the content of their advertisement printed by the Publisher and agrees to indemnify and defend the Publisher from all claims, actions or expenses, including legal fees, arising from their advertisement.

3. The Publisher is not liable for special, incidental or consequential damages arising from publication errors, omissions or delays; nor is it liable for non-performance due to conditions beyond its control.

4. Although the Publisher is an independent contractor to Microsoft Corporation, this contract is between the Advertiser and the Publisher. Microsoft Corporation has no obligation or liability to the Advertiser.

5. The Publisher reserves the right to edit submitted copy for length, tone, and style and to meet Microsoft Corporation trademark requirements.

6. The Publisher is the final judge in resolving position conflicts and reserves the right to alter an advertiser's position if their deposit or materials are not received when due.

7. Mechanical preparation for display ads, such as typesetting, paste-up, copy changes and film duplication will be billed to the advertiser. Production charges may also apply for work performed to bring an ad into conformance with mechanical specifications.

8. The Publisher is not obligated to accept cancellation of or changes to insertion orders after the close date.

9. If, within 12 months from the date of their insertion, the Advertiser does not use the amount of space upon which their billings have been based, the advertiser agrees to pay the difference between the amounts billed and amounts due based on actual space useage.

10. Disputes arising from an advertisement in this publication shall be heard in King County, WA, and the prevailing party shall be entitled to recover attorney fees.

11. No terms or conditions other than those set forth here shall be binding on Affinity Publishing unless specifically agreed to in writing.
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100 W Harrison Plaza

North Tower, Suite 225

Seattle, WA 98119

Tel (206) 281-0089

Fax (206) 281-1799







